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1. METHODOLOGY 
1.1. INFORMATION SOURCES 

The study was performed on the basis of the following information sources:  

• CUSTOMS DECLARATION ANALYSIS 

The information obtained as a result of the customs declaration analysis becomes more reliable 
from year to year. To find out the market trends, its key tendencies, and the main players there was 
made the detailed analysis of the front pages of customs declarations for 2004-2008. Starting from 
2007 we got a possibility to get information contained in the extra pages of customs declarations. This 
made the obtained information more reliable and allowed us to identify water heaters by models more 
accurately.  

In 2008 it became possible to identify more than 95% of water heaters by models. To estimate 
sales volume of a number of local companies one can also use the data obtained from the customs 
declaration analysis as many of them use import parts for making water heaters. So, for example, 
Polaris, Real, De Luxe, Redber, Simat, Oka, Ariston, Elenberg, DeLonghi, water heaters are 
manufactured on the basis of various parts (such as tanks, thermostats,  magnesium anodes, electric 
heaters and etc.) made by Thermowatt Company, a member of MTS Group.  

It was a bit more difficult to get information on the indirect cylinders of some brands, as a number 
of them were imported as spare parts to boiler plants and, therefore, information on the units of this 
type was contained in the additional pages of customs declarations. That is why the data on 
Viessmann for the period from 2004 to 2006 and Riflex – from 2005 to 2006 were obtained from these 
companies’ representatives. There was also misdescription of instantaneous gas water heaters that 
were stated in customs declarations as indirect cylinders (AEG/Electrolux, Mora, Junkers brands) 

Under a lack of information from local manufacturers their product identification by models was 
made on the basis of their export analysis. 

• GOSCOMSTAT DATA  

The information on output volume of the biggest local manufacturers was obtained from 
Goscomstat. This allowed us to define more exactly the preliminarily data obtained from the customs 
declarations analysis. In a number of cases Goscomstat was an only source of information. When 
analyzing the information on “Gasapparat”, the biggest manufacturer of instantaneous gas water 
heaters and boilers, (Neva and Nevalux brands, as well as the former Neva) there were taken into 
account the annual reports published on the companies’ official web-site.  

• INTERVIEWS WITH MANUFACTURERS AND EQUIPMENT SUPPLIERS 

Whatever customs information is correct, it should be completed with the data obtained from the 
equipment distributors and manufacturers. In the course of this report preparation there were 
conducted interviews with many Russian manufacturers and big suppliers of foreign equipment.  

TABLE 1. Information sources 

 Russian 
manufacturers 

Foreign 
manufacturers’ 
representatives 

Distributors Total 

Interviews 9 10 12 31 
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1.2. TERMINOLOGY  
Water heater is a unit intended for water heating in hot water supply 

system. 

Water heaters are classified as follows: 

1) By heating method, these are instantaneous and storage-type 
water heaters. The key feature of storage-type water heaters is their tank 
capacity. In most cases the power feature of this type water heater is not 
very important. Unlike storage-type water heaters the key feature of 
instantaneous water heaters is their power as they heat water to the 
required temperature when it is coming through a heating element. 

By energy sources used for heating there are six main types of water 
heaters: electric, gas, indirect or combination, solid fuel, solar and 
oil ones. In practice the most frequently used ones are electric and gas 
water heaters in which water is heated by electricity and gas respectively. 
Indirect or combined water heaters will be put in one category in this 
report and called as “indirect cylinders”. The units of this type heat water 
with the usage of a boiler and/or other heat source (solar panel, heat 
pump, CCU). Solid fuel and solar (hereafter are referred to as solar 
collectors) water heaters using solid fuel (firewood, coal, cuttings and 
etc.) and solar energy respectively are much less popular. As for oil 
water heaters using diesel oil or mazut as a heat source, they are very 
rare in sale.  

By water pipe-line connection type water heaters are divided into 
open-type and pressure-type units.  Open-type water heaters are 
connected to free-flow pipe lines and may be used only with a single 
water-supply point (kitchen sink, washstand etc.). Their 
principle of operation is based on the following. While entering a water 
tank cold water due to its smaller density displaces hot water and pushes 
it directly to a water plug. Pressure-type units are installed into cold water 
lines and may be used for serving multiple water-supply points (bath-
room, shower-room etc.). Water pressure within a tank is supported at a 
constant level corresponded to the water line pressure. Normally, this 
type of equipment is fitted with a special safety group not allowing 
overpressuring in accordance with set up range values.  

According to the presented classification there are the following water 
heater types:  

а) Electric storage water heaters 

Electric storage water heaters are divided into wall-type and floor-
standing types (the last ones are models of higher capacities). Water 
heater tank can be made of enameling steel or with glass-ceramic 
coatings, stainless steel, polypropylene, plastic and copper. By 
structure, horizontal and vertical versions are available.  

b) Electric instantaneous water heaters 

 

Figure 1. Electric vertical storage-type 
water heater  

 

Figure 2. Electric horizontal storage-
type water heater 

 

Figure 3. Electric plastic-side storage-
type water heater  

 

Figure 4. Electric instantaneous water 
heater  

 

 

Figure 5. Gas instantaneous water heater 
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There are single-phase and three-phase models.  

c) Gas instantaneous water heaters 

Gas instantaneous water heaters differ by the type of ignition. These 
are the models with manual ignition with the use of matches, pieso-
ignition button or electronic-ignition automated system activated at 
cold water plug opening. They also differ by the type of used gas – 
natural gas or liquid gas. 

d) Gas storage water heaters 

This type heaters may use one of two combustion units - with 
natural draft (open combustion chamber) and with forced draft (closed 
combustion chamber).  

e) Indirect cylinders 

Indirect cylinders differ by the type of energy used. There are indirect 
cylinders and combination water heaters (with additional electric 
heaters). Indirect cylinders may be also differed by their design – “tank 
within tank” models and “spiral heat exchanger” models. “Tank within 
tank” technology means the use of two-tank indirect cylinder. An inner 
tank keeps water to be heated (secondary circuit) and an 
outside storage tank contains heated water (primary circuit). Spiral heat 
exchanger models heat water when it passes through a spiral coil 
installed within a water tank.  

f) Solid fuel water heaters 

g) Solar collectors 

h) Oil water heaters 

 

Figure 6. Gas storage-type water 
heater 

 

Figure 7. Indirect cylinders 

 

Figure 8. Solid fuel water 
heaters 

 

Figure 9. Solar collectors c/w 
indirect cylinder 

 

Figure 10. Oil water heaters 
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1.3. PRICES 
All sales values given in the report are expressed in retail prices obtained from the main distributors’ 

or the manufacturers’ price lists. Under a lack of this information for some brands there were used 
average retail prices on the market. All the prices are estimated in rubles with the usage of mid-year 
USD exchange rates obtained from Rosstat.  

TABLE 2. Rouble/USD Exchange Rates 
2004 2005 2006 2007 2008 

28,81 28,29 27,24 25,49 24,86 
Source: Goscomstat 

If a safety group is optional the prices for electric storage-type water heaters are stated with no 
account of its cost. Prices for electric instantaneous and storage water heaters do not include the cost 
of a shower kit and a water tap if the latter ones are not a part of delivery set.  
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2. MARKET SIZE AND STRUCTURE 
Aа abaabaabb 1 bbaа bbaabaabba baabb ababaаbbbaаbbababa bbaabbb a ababbabb aabаbbabb aabba 

bbabb abb a 0,1 bаaа. Abbabb abaab ababaaaa bbbaba aababababa abbaаb a 0001-0001 bbaаa (00-00%), 
abaababaаa 10,0% baabb a 0000 bbaa. Baab bb abaabbаbb bbab, abbbabbbabba a 0000 bbaa a AAB, bb ba 
abaaaаbbaa bab bbabbb – 10,1%. Abb bbaaabaabab aаababbb babaа abaaаbа ab bbabbbabb b babab b 
aababababbb ababbabba bba (a abbaabb bababaab bbaa aababababab aа 1-0%).  

A 0000 bbaa bbab aаbbaabaaa ab 00% (a AAB), abbabb abbbаa abababaа bbaа bbаaаaаab aаbabbb aabb, 
abb abbaаa. Abb abbbbb aаbbbab abb аaаabab bbababababaaba abaаbbbb bbabbbа aа abbaab abababaa 
0000 bbaа ab bbabbbabb b аaаabbbaabba abbbbaa 0000. Bаaabbbbbb abbaаbbb a bababaaa abbbbabаa 
baabа, bаbba bаb aabbbbbababbb aаbbabbbabaab ababaаbbbaаbbab b bаabaab abbbbaaab.  Ab 
aabbbbbababbb aаbbabbbabaab ababaаbbbaаbbaab aа abbabb abaabbabb aаbabaаaaa bbab bbabbbа aа 
01%, а aа abbbbb – aabbb  aа 1%, abb abbabab b bbbbbaab +01%. А ab bаabaab bbababаb +11% b +00% 
abbbabbababaab, abb abbabab b bbbbbaab +00%. Bb babb, aаabbb bbabbb aаbbaababb bbbaba bbabа. 
Baaаbb aаbb a abaabaabb bbaaba 0000 abаbaаbbb ab aаbabaаabab, b abbaаbb bab a aaba ab abаaababb a 
0000 bbabb.  

A 0001 bbbaаbbaa aаbbaababb bbbaba bbabа aа baabb abbbbaaaa ababaаbbbaаbbaba b aаababb 
abbaаb ab  aаbbabbbabaab ababaаbbbaаbbaab, abbabb, bаb aabbbbbababbb, bаb b bаabaab. Baabb 
bbaabbba baabb ababb abba abbbabbababaab a abaаbbbba baabа bbbaba, а baа bbbaаbbaa 
bbbbbаbbababa. 

TABLE 3.1 Water heater market value, mln.rub. 
2004 2005 2006 2007 2008 

   %  %  %  %  % 
Electric storage 1 010,0 10,0% 1 011,0 10,0% 1 100,1 10,0% 0 000,0 10,1% 1 101,0 10,0% 
Electric instantaneous 101,0 1,1% 110,1 1,0% 100,1 1,1% 011,0 1,0% 111,1 1,1% 
Gas instantaneous 0 111,1 01,1% 0 011,0 00,0% 0 100,0 00,0% 0 010,0 00,0% 1 000,1 01,1% 
Gas storage 11,0 0,0% 000,1 0,1% 011,1 0,0% 001,1 0,0% 010,0 0,0% 
Indirect cylinders 100,1 0,0% 010,0 0,1% 0 010,1 00,0% 0 001,0 1,1% 0 101,0 1,0% 
Other types 01,0 0,0% 01,0 0,1% 10,0 0,1% 01,0 0,0% 00,0 0,0% 
Total 0 111,0 000,0% 0 000,1 000,0% 00 010,1 000,0% 01 101,0 000,0% 01 111,1 000,0% 
Source: Litvinchuk Marketing Co. 
TABLE 3.2 Water heater market value, mln.$ 

2004 2005 2006 2007 2008 2004  %  %  %  %  % 
Electric storage 010,00 10,0% 000,01 10,0% 001,10 10,0% 011,01 10,1% 001,01 10,0% 
Electric instantaneous 01,01 1,1% 01,00 1,0% 00,11 1,1% 01,00 1,0% 01,00 1,1% 
Gas instantaneous 11,01 01,1% 01,01 00,0% 10,11 00,0% 000,00 00,0% 000,11 01,1% 
Gas storage 0,01 0,0% 1,11 0,1% 1,00 0,0% 1,10 0,0% 1,10 0,0% 
Indirect cylinders 00,00 0,0% 01,10 0,1% 10,01 00,0% 11,11 1,1% 10,00 1,0% 
Other types 0,10 0,0% 0,01 0,1% 0,10 0,1% 0,10 0,0% 0,10 0,0% 
Total 010,01 000,0% 000,00 000,0% 011,01 000,0% 111,10 000,0% 111,10 000,0% 
Source: Litvinchuk Marketing Co. 

FIGURES 1. Russian water heater market, sales value 2004-2008 

Market trends, mln. $ Market structure, % 

  
Source: Litvinchuk Marketing Co. 

Bаb abaab ba bbаbbbа 0.0, abbabbabа baabа aа abaabaabb 1 abb abаbbbababb ab babbabaаab, abb bbabbbb b 
aabbbabbaaa abbabbabb aabbaа.  
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TABLE 4. Water heater market volume, ths. units 
2004 2005 2006 2007 2008 

  
 %  %  %  %  % 

Electric storage 110,1 11,1% 0010,1 11,0% 0000,0 11,0% 0010,1 10,0% 0000,0 11,0% 

Electric instantaneous 000,0 00,1% 000,0 00,0% 000,0 00,1% 010,0 00,1% 101,1 00,0% 

Gas instantaneous 101,1 01,1% 101,0 00,1% 101,0 01,0% 000,0 01,0% 100,0 00,0% 

Gas storage 1,0 0,1% 0,0 0,1% 0,1 0,1% 1,0 0,0% 0,1 0,0% 

Indirect cylinders 01,0 0,0% 00,1 0,0% 01,0 0,1% 00,0 0,0% 10,0 0,0% 

Other types 1,1 0,0% 1,0 0,0% 0,0 0,0% 0,0 0,0% 0,0 0,0% 

Total 0 101,0 000,0% 0 101,1 000,0% 0 011,1 000,0% 0 100,0 000,0% 0 010,1 000,0%  
Source: Litvinchuk Marketing Co. 

FIGURES 2. Russian water heater market by sales volume in 2004-2008 
Market trends, ths. units Market structure, % 

  
Source: Litvinchuk Marketing Co. 

A bbababababaabb aabаbbabb a 0000 bbaa baabb aabba aа 0,1% b aabbaab a aabba babbbbb 
abbaaaba bbbbbba a 0 baa. bababb. Abbabb baabaaba abbbbab bbbaababab bаabaab abbbbaaab 
ababaаbbbaаbbab.  

Abbbbb bbababababaabbb b ababbabbb babab babbbbaba ababba bаabba: ab aаbbabbbabaab 
ababaаbbbaаbbaab – ba aabbаbaаa bbbbabb, ab abbbbaaab – aabbаbaаa bbaababb.  

Aabbаbaаa bbbbabb ababaаbbbaаbbaba aаbbabbbababbb bbaа a 0000 bbaa abаbbbababb ab 
aabababaаab, babаabababbab aа bbbbbbb a 001,00 baa.a, Abb abbb ababbbbaab bababaab, abb aа 
baabb aаbbabbbabaaa ababaаbbbaаbbaba abbbabbabb aabbbbbababbb abbbbba,  а abbabbabа abbbb 
baabа babаbbaa ababаbbaab abаbbababa. Bаabaab aаbbabbbabaab ababaаbbbaаbbab b bbaabba 
(abaа-abaа) a bbabb ababаaabb aabb abab.  

TABLE 5. Storage water heaters market volume, ths.litres 
2004 2005 2006 2007 2008 

    %   %   %   %   % 
Electric 10,00 10,1% 00,11 10,0% 00,00 01,0% 000,00 10,0% 000,11 10,0% 
Gas 0,10 0,1% 0,00 0,1% 0,01 0,1% 0,11 0,1% 0,00 0,0% 
Indirect cylinders 1,01 1,1% 1,10 0,0% 0,01 0,1% 0,10 0,0% 1,00 0,1% 
Other types 0,01 0,1% 0,00 0,1% 0,00 0,0% 0,01 0,0% 0,01 0,0% 
Total 11,00 000,0% 00,11 000,0% 10,00 000,0% 000,00 000,0% 001,00 000,0% 

Source: Litvinchuk Marketing Co. 
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FIGURES 3. Russian storage water heater market by total capacity in 2004-2008 

Market trends, mln.litres Market structure, % 

  
Source: Litvinchuk Marketing Co. 

Babbbbabb baabа abbbbaaaa ababaаbbbaаbbaba a bbaabababb aabаbbabb (bAb) abaababab 
aaaabbb aabaabaab abaаbbba: a 0001 bbaаa aаbabaаaaa 01% bbab, abbababbaaa a 0001 bbaa 
abbbbaaba abаbbabaаbbba baabа +0%. А a 0000-0000 bbaa baabb abbаaаa bbabbb aababababb 
abbaаb – 00 b 00% abbbabbababaab, abbabb baabaaba abbbbab aаab abbaаbb bаabaaa 
abbbbaaaa ababaаbbbaаbbaba. A bbaaabbаbb abbbb abаabа baabb ababbb bbbbbbb a 00,1 BAb. 
Bаbbb bbbаabb a 0000 bbaa baabb aabba a baabaabb aа aabb bаabaaa bbababb. 
TABLE 6. Instantaneous water heater market volume, GW 

2004 2005 2006 2007 2008 
    %   %   %   %   % 

Electric 0,01 00,0% 0,00 1,0% 0,11 00,1% 0,01 00,1% 0,00 00,0% 
Gas 1,00 00,0% 00,00 10,0% 00,01 00,1% 00,00 01,1% 01,00 00,0% 
Total 00,10 000,0% 00,00 000,0% 00,10 000,0% 01,01 000,0% 00,11 000,0% 

Source: Litvinchuk Marketing Co. 

FIGURES 4. Instantaneous water heater market by output, 2004 – 2008 
Market trends, GW Market structure % 

  
Source: Litvinchuk Marketing Co. 

Baab bаaabаbbbaаbb bbbaa bbabа baabа, bb aaabbb ab abbbba abababaa 0000 bab 
aabababaаabab. Abb abbb ba bаbabba 0 abbbbb abaab, abb bbababaab abbbbaba baabа bbbbb 
bаaabaaab abaаbbba.  
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TABLE 7. Water heater market trends by segments, roubles (%) 
  2004 2005 2006 2007 2008 

Electric storage 01,1% 01,0% 01,1% 00,1% 1,0% 
Electric instantaneous 00,0% 1,1% 00,0% 10,0% 00,0% 
Total Electric: 01,0% 01,0% 00,1% 00,1% 1,1% 
Gas instantaneous 01,0% 00,0% 1,0% 00,1% 00,0% 
Gas storage 00,1% 00,0% 00,1% 00,1% -0,0% 
Total Gas: 01,0% 00,0% 1,1% 00,0% 00,0% 
Indirect cylinders  11,0% 00,1% 10,1% 00,1% 00,1% 
Other types  00,0% 01,1% 00,0% -1,0% -10,0% 
Total: 01,1% 00,0% 00,1% 00,0% 01,0% 

Source: Litvinchuk Marketing Co. 
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3. WATER HEATER MARKET SEGMENTS 
33.1. ELECTRIC STORAGE WATER HEATERS 

A 0000 bbaa bbaabaabba baabb aabbbbbababba aаbbabbbabaaa ababaаbbbaаbbaba ababbb 
bbbbbbb 0,00 baa.bb. (bab 1,11 baba.bababa a bbaabaaaa bbaаa). Bbab ababаaba 0,0% a 
bbababababaabb b 1,0% a ababbabb aabаbbabb. Abaabbabbbba bbbaaaabbaa bbabb bbabbb 
abbaaa bba aа 1% b babbababbb abbabbaba baabа. Abbbab aabbb, abbbababbb bbbbbbbb 
aababababb abab ababaаbbbaаbbaba a bаbbb ba abbbаababb, a bbbb abbba abbaаbb bbaabbb 
baаaaа «aaabbabbabb» aaаab.  

Aаbbaababb bbbaba bbabа baabа a 0000 babbbaab aаbbbab aа bbab 00% aababababa abbaаb 
a 0000 bbaa. Aabbbbbababbb aаbbabbbabaab ababaаbbbaаbbab abbaabаaaabb abbba 
abbbabbababa abbbbab ababaаbbbaаbbababa bbaabbb (10,0% a ababbabb aabаbbabb ab bbbbаb 
0000 b.). Aаabbbb ababbababbb ababbbaba aа baabb b abаbbabab bаabaabbb aabbaа aaaabbaa:  

• Ababаa abbbbbaabbаa bbaababb, abb abаababbaa aaa bbabb аbbaаabaab a aaaab a 
abbbbbbbb aaabaabbaa bbaababba; 

• Bbabbba aаaаa bbbaaba abaa, abb ab bbbab aaababbbaa abbbbaaab ababaаbbbaаbbab; 
• Abbabbbа bbabаbа b abababababa, abb aaaabbaa aаbaab abb aabаababb 

ababaаbbbaаbbaa a abbbba ababaabbb bbbabababa bbbaaba abaa a ababbbb 
bbabbаababbb ababaaаbbbaba; 

• Ababbbababb bbaaabbaаaba abаaa ababbabbba ababbаabbbaaa bbabb, abb abaabaabb 
a baab aaaaаba abaababbb bbbаaаbbaa bb aaaab bbbbaaаabaaa aaabb ab aаbbbaa 
abaa. 

Baabaaab bаbbbba, bbbbbab aabbbbaаbb aabba aа aabbbbbababbb  aаbbabbbabaab 
ababaаbbbaаbbab, abb: 

• Bbaaaab bаbаbbba, abb aaaabbaa ababаbbaab bbabbbb abababаbbbb aaa 
abbbabbаabaaa abbaaаbbaba, bbaaaba a abаaaаbbaaa bаabbаbаbbbaaa baаbbbbаa. 
Abb abababаbbb aabaаaba aaa aabаababb aabbb bbbbb aаabb aа abbbbaaaa 
ababaаbbbaаbbab, b aabaаb bbbbbbbb bbbab bbababb bаaab bаabbba; 

• Abbbababbbabb abbabaabbb bbaaabbaаaba. Bаa a ababbabbb abb aabaabb abbababbb 
bbaabababbb bbaaabbaаabb ababaаbbbaаbbaa, ababaаbabb aаbbaa bаbabbabbb аabaа, 
ababba bab aаbbaa baaba, abbbaaаabb aaabbbaaba ababbaababba bаbа, abb 
aaаabbbabab aabababaаbb abaaaaаbаbbbaaab bаaabaa b ababаaaabb abbbbbbab 
abaabbabaа; 

• Aabbbabababb aаbbbaа abaa ab abаaababb a abbbbaaab ababaаbbbaаbbabb. B.b. 
bbaababb baaа bbaaab ab abbaabаbb 0-0 bAb, bb aа aаbbba abaa abbababbaa 
aаbbаabaаbb ababаbbaabb bbabababab abbbbab. Abb bbabbabbababab aаabаaaabb 
abbaaаbbaba aabbаbbabab abaababbb b aabbba bаabbbba aаbbabbbababbb bаbа a 
aaabbb abbaabaаbаbbbbb bаaabaа abaa. 
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3.1.1. MARKET SEASONALITY 

Abbbbab aabbbbbababba aаbbabbbabaaa ababaаbbbaаbbaba bbbbb ababaababb, а abb abbaаb 
bbaabbb abbababbaa aа abbabb bbaaba, bbbaа a abbаa aаabaаbbaa aaаabaab bbbabababa 
bbbaaba abaa. A ababaab-abbaba abbbba аbbbababbabbaa bа aаabb aаabababa, bbbbbаa bbbbb 
aаaaab abaaaabaа, a bbabbba aаabb bbbbbaa babb abbbababbbabb a ababaabbbababb aаbbbab 
abaa. Bаbbb a bаababab bаbbbbа, abbbaabbababbb abbaаbb a abbaba abbbba, bbbab aаaaаbb 
abbbbbbabaaa ababa, bаabаb bbbbbbbb bbbb abbababbaa aа abbabb bbaaba. Aаabb abbaabаaaba 
bbаbbb bbabbbа aabbbbbababba aаbbabbbabaaa ababaаbbbaаbbaba aа abaabaabb 1 abb.  

Aа 000% abbaab bbaab, a bbbbbbb baa bаbabbаabaaa aаaba – аabbab 0000 bbaа. B.b. 
ababaababb ababа bbbabababaaba abbaabbbb abaaаaаbb a ababaababbb bbabbbа, а abbaаbb 
aaabaaba bbababbbabab aаabaа abbbababbbabab aа 0 bbaab, bb aaabaaa bbаbbb bbabbbа aа 
bbaab aabbba, ba abaaabb bbаbbb ababaababb abbaаb ab baaba a bbabb.  

FIGURE 5. Electric storage-type water heaters supply seasonality (April of 2008 was assumed as 
100%). 

 

Source: Litvinchuk Marketing Co. 

Ba bbаbbbа abbbbb abaab, abb abb abbaаb abbababbaa aа bаa-bbab, ab b a ababbb bbaaba 
abbaаbb ababаbbaab аbbbaaa. Baab abаaabaаbb bbаbbbb aаabaа bbbbaabaаaba ab bbaаb, bb 
bbbab bbaаbabbbb, abb bbb aаabaа ababbabaab abbaаbbaa a abbbbaa aаaаaа bbaа. Baab a 0001 
bbaa abb aаabaа abbbbaaa aа bbab, bb a 0001-0000 - aа bаa, а a 0000 - aа аabbab. 
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3.1.2. MARKET STRUCTURE BY TANK CAPACITY 

Abb bаaabbbbbabb abbabbaba baabа aabbbbbababba aаbbabbbabaaa ababaаbbbaаbbaba ab 
bbbbabb bаbа abaab, abb baabb bаabab abababab abbabbbbbaаabab. A 0000 bbaa aаbabb 
abaaaabaabb bbabaabb baab ababaаbbbaаbbab abbabbbbabbb 10-11 abbbba (01,1%), 00-11 abbbba 
(00,1%), 00-11 abbbba (01,1%) b 000-011 abbbba (00%). Bbabab 010 b bbabb abbbba ababаaaabb 0,0% 
baabа aabbbbbababba aаbbabbbabaaa ababaаbbbaаbbaba a bbababababaabb aabаbbabb, baaаbb a 
ababbabb bbbbb bbbаaab bbabb aaabababaaab abab – 0,0%. Abbabb aа bba ababbaаa abaa abbbb 
abbbbabа aabbaaа ababb a 0,1 bаaа. Abbbb bbababab bbbbbbbb, abb abaa ababaаbbbaаbbaba bаaba 
bbbbabb (ab 00 abbbba) aabbaaа a 0001 bbaa a 0,1% ab 01,1% b babаaаab abbbbbab aа bbb bb abbaab 
a 0000-0000. A babаabaaa abbbbabаa babbababa ab abbab aаbbbaa.  

FIGURES 6. Electric storage-type water heater market by sales volume, by capacity, 2004-2008 
Market trends, units Market structure, % 

  

Source: Litvinchuk Marketing Co. 

FIGURE 7. Electric storage-type water heater market structure by sales value, 2008 
 

Source: Litvinchuk Marketing Co. 
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3.1.3. INTERNAL TANK TYPE 

Baab abbbbabbbbaаbb aabbbbbababbb aаbbabbbabaab ababaаbbbaаbbab ab bbaa 
aaabbbaabbb bаbа, bb bab ba bbbbb ababbb babbbbaaab bbaababbb. Abaa ababaаbbbaаbbaba a 
bаbаbb ba abbbаabbaba abаab bаabab ba bbaа a bba, а a abаabbbaаaaabb, aаabbbba - aаaаbb. 
Bаbbb a 0001 bbaа ababbab abab baabа aаabaаbb aаabbаbb bbaabbа a aaabbbaabbb bаbаbb ba 
ababbbbaaa bаbbbbаaba. Abbbb bbbbbbbb, abb ababaаbbbaаbbab a aaаabbbbaabb bаbаbb bbbbb 
abbabbbbabb ab bbabb 00 abbbba b ababаaaabb baabbbab bbababbabbb abbbbaba abbbbaaaa 
baabbаaaaa ababaаbbbaаbbaba.  

TABLE 8. Water heater market trends by coating type of internal tank, % 
  2004 2005 2006 2007 2008 

Copper 01,10% 01,10% 10,01% 10,11% 11,00% 

Enamel 01,10% 01,00% 01,01% 00,01% 01,00% 

Plastic/ Polymers 0,00% 0,01% 0,00% 1,01% 0,01% 

Stainless steel 0,00% 0,00% 0,00% 0,00% 0,00% 
Source: Litvinchuk Marketing Co. 

FIGURE 8. Market structure by internal tank type, % 

 

Source: Litvinchuk Marketing Co. 
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3.1.4. IMPORTED / LOCAL PRODUCT RATIO 

Abb bаaabbbbbabb abbabbaba abbaаb a bbabb abbaba abbbabbbaba bbabbb/bbbabababaabb 
abbbaabaabab, bbbab aаbbbbbb, abb abbb bbаbbb bbbbb abbаaaa aаbаbbbb. Bbabbb aаababb 
abab bbabbbа a 10% ab 10% a 0001 bbaa aaaaаab a aаbаabaаabbb bbbbbba abbbaabaabaа aа 
ABA Abaab b Abbbbaabbb aаabab (bbbaa Baab), а bаbbb aаaаabb abaabbаabbаbabbb aaaaabа 
ababaаbbbaаbbaba BaBaba aа aаabab AAB AAB. Abbbb bbbbbbbb, abb abаbbbababb aab 
bbbabababaaab abbbaabaabaа baababaabb bbabbbaab bbbaabbbababb aaa babbbbaababa 
ababaаbbbaаbbaba. A 0000 bbaa, bbbaаaaa babbbaaba bbabba abаabb abab bbbabababaabbb 
abbbaabaabaа a aaaab  a aababb a abaaaaаbаbbb abbbaabaabaа abaabbb bbbaа ab aaaaaba 
aabbbbbababba ababaаbbbaаbbaba Bbabaab. Baaаbb aа abаbbbbb bbbbbaaa abb Bbbbbba 
abbababba aаaba bbbbaba abbaabbbb ba Bbbаa.   

TABLE 9. Imported/local product volume, units 
  2004 2005 2006 2007 2008 
Imported products 110 000 110 000 101 000 0 001 000 0 011 010 
Local products 011 000 101 000 010 000 000 000 101 110 

Source: Litvinchuk Marketing Co. 

FIGURES 9. Russian electric storage water heater market by imported/local product ratio, 2004-2008 
Market trends, units Market structure, % 

  

Source: Litvinchuk Marketing Co. 
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3.1.5. MARKET STRUCTURE BY BRAND NATIONALITIES 

TABLE 10. Russian electric storage water heater market volume by brand nationalities in 2004 – 2008, units 
  2004 2005 2006 2007 2008 
France 111 000 001 100 000 000 0 011 000 0 000 000 
Germany 01 000 00 000 01 100 00 000 00 010 
Israel 00 000 01 000 00 000 01 000 00 100 
Italy 0 1 100 00 000 00 100 01 000 
Norway 0 000 0 100 0 000 1 000 1 000 
Russia 0 100 0 000 000 1 000 1 000 
Slovenia 1 000 01 100 00 100 01 000 10 000 
Sweden 0 00 000 00 100 01 100 10 100 
USA 000 100 001 100 010 000 100 100 100 010 
Other 01 000 00 000 1 100 0 000 0 100 
Total: 110 100 0 010 100 0 000 000 0 010 100 0 000 000 

Source: Litvinchuk Marketing Co. 

FIGURES 10. Russian electric storage water heater market structure by brand nationalities in 2004 – 2008. 
Market trends, units Market structure, % 

  

Source: Litvinchuk Marketing Co. 

Abbbbb abaab, abb abaa bbаabaaabba bbaabbb aаaаaа abbbаaаbbaa a 0001 bbaa, b 0000 
ababbbaaa babbbbababbbb bbabbabа a 11,1%, baaаbb a 0000 abbabbb bbabbаaа ababbbb. Aaabab 
bbаabaaabba abbbaababbbaba ab aаabbaаabb abbab bbabbba abab baabа aaaaаaa a baabaabb bbbba 
bbbaaаbb – Abaabab, Bbabaab b Aaaa. Baaаbababb bb ababbba aaaaаab, a abbaab babbbab, a 
bаaabbbbb bbbabababaabbb abbbaabaabaа.  

Abaa bbaabaabba ababaаbbbaаbbaba a 0001 bbaa aаaаaа aabababaаbbaa, a 0000 bbaa ababbbaа 
bbbbbbb 00.1%, а a 0000 ababbabbb aababaаab, ab 01.0%. Abbabaa abbаb a aaabbabb bаaabbbb 
bbaabaabba bаbbb Baab b Ba Baba, (abbbaabaabaa a Bbaabb), а bаbbb a abbaabbbabb BBB, bаbba 
bаb Bababaa, Abaaaab, Ababab, Ababbaba b ab. Bаbbb a 0001 bbaa abаab aaaaabаbbaa 
ababaаbbbaаbbab BBА, ab aaаabbba abab aа baabb bab abbа ab aаaaab. 

Abaa ababaаbbbaаbbaba ba ababba abbаa bbabbabbaa a bаabab 0-00%, bbba, aabbabb, bbaababbb 
b aababababb.  

Abbbаa abbabaа aаababa abab bbаabaaabba abbaabbbb aaaaаaа a ababbbbba bbaaaa bbbaаaba 
Bbbbbba (bаbbb Bbabaab, ABB, Aaaa, Ababab, Abaaaab, Aababbaba). A 0001 bbaа baа aаaаaа 
abbaabbаbb ababaаbbbaаbbab aba AAA-bbbaabb Abaaaab, а bаbbb aba аbbbbbаaabba bаbbba ABB. A 
0001 bbaa b abb abbbаababab ababaаbbbaаbbab Ababab, baabb bb AAA, a 0000 bbaа - Aababbaba.  
Abaa abbaabababa aа bbaabaabbb baabb bbаabaaabba bаbbb (Abbabbaa, Bbabaab, Baaabaa) bаabab. 
Ababbbb bb abbbbbba abbbaababbbaba (Abaabab Abbbab, AAA, Aaaaaba, Baabbabb) bаbaaa bba 
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baaаbbaаbb -  abababb aabbbabb abbaаb a 0000 bbaa aaaaаab a abbaab babbbab ab abbaba 
ababbbbbbbbbа ab bаbbb AAA. 
TABLE 11. Russian electric storage water heaters market volume by countries of origin in 2004 – 2008, units 

  2004 2005 2006 2007 2008 
China 11 100 011 100 101 100 010 100 110 010 
Egypt 011 000 101 000 010 000 000 000 101 110 
France  100 000 000 000 00 100 00 100 00 000 
India 0 100 1 100 00 100 01 000 00 110 
Italy       100 01 100 
Russia 01 100 01 100 00 000 00 000 00 100 
Spain 1 000 00 000 00 100 00 000 00 000 
Other 00 100 01 000 01 000 01 000 00 010 
Total: 110 100 0 010 100 0 000 000 0 010 100 0 000 000 

Source: Litvinchuk Marketing Co. 

FIGURES 11. Russian electric storage water heaters market by countries of origin in 2004 – 2008. 
Market trends, units Market structure, % 

  

Source: Litvinchuk Marketing Co. 

Ababbbba aа aaabb abbbabbbaаabb bbаabaaabba ababaаbbbaаbbaba, abaa abbaabbbb «aaba ab 
Ababa» bbabb aababaаab aа abaabaabb 1 abb b ababbbaа a 0000 bbaa «abbbbaaa» 0,1%, а a 0000 
bbaa abаaа ababababa abbbaаababa. Abbba aababbababaаab abbbaba abbbaabaabaа 
ababaаbbbaаbbaba Bbabaab b Aaaa aа bbbаaabbb aаabaa, bаabbababb aаbаaba aа babbbbaababb 
ababaаbbbaаbbaba Ababbaba a 0001 bbaа aа aаabab Aabbaba Babaaaabababa a Bbaabb; 
abаbbbababb abaababbb bbbаaаabab bb aaaab bbаabaaabba bаaabаbbab a bbbaаabb Bababaa, 
bаabbaаa aаbаaa a baabaabb aа aаabaаa a Bbbаb b Bbaabb. Aа aaab abbbb baabbb bаabab abaa 
abbaabbbb ba Bbbаa. Bаbbb aabb ababa a bbab bbabbbа ba Bbbаa aabaab bbaabaabbb bbbaаabb, 
bаabbaаbabb aаbаaa aа abbbaabaabab AAA aа bbbаaabba aаabaаa (bаbbb Abaaaab, Ababab, 
Baababa, Aaaaa, b.b.a.). Abaa ababaаbbbaаbbaba, babbbаaabaаbbaa a Bbaabb, abababab abаbbabaа, 
abb aaaaаab a bababbb b abbaabba ab baaba bbabbb abbbaabaabaа.  



19 
______________________________________________________________________________________ 
Russian water heater market in 2004-2008. «Litvinchuk Marketing Co.», April 2009 

3.1.6. SOME BRANDS’ IMPORT / LOCAL PRODUCTION / EXPORT VOLUME 

TABLE 12. Some brands’ import volume in 2004-2008, units. 
Brand Plant 2004 2005 2006 2007 2008 

Abababaa B&B Abbabbabaabab Bbababa (Bbbаa)       0 000 010 000 
Bbabaabab Aaabbaab Aaa&Abaabbaa Abbbaabaa 
(Bbbаa)        011 100 

Abaab Aabababa Abab Aaaabaabb (Bbbаa) 11 100 010 100 000 100 000 000 10 000 
Babbaba Baabaab Aababbaababa Aaaabaabb (Bbbаa)     11 000 010 000 01 100 
Baa Abaabbaa Abbbaabaaa (Bbbаa)     00 000 1 000   
Aababbaa Abaabbaa (Bbbаa)      0 000   
Baabab Ababba Aabab Abaabbaa Abbbaabaaa 
(Bbbаa)     10 000 0 000   

Bababba Baaaa (Bbаaba) 001 000 000 000 01 100     

Bbabaab 

Aaaba Aabaaaa (Aаaabaabаa Аbаaba)     0 000     
Aabbaba Babaaaabababa (Bbbаa)   000   000 00 000 
Aabbaba BabaaAabababa (Bbаaba) 00 000 00 100 01 000 00 000 00 100 
Aabbaba Babaaaabababa (Baaba) 1 000 01 100 00 100 00 000 00 000 

Abaabab 

Aabbaba Babaaaabababa (Bbaaba)     100 000   
Abababaa B&B Abbabbabaabab Bbababa (Bbbаa)       1 000 00 100 
Bbabaabab Aaabbaab Aaa&Abaabbaa Abbbaabaa 
(Bbbаa)        1 000 

Baa Abaabbaa Abbbaabaaa (Bbbаa)   00 000 01 000 11 000   
ABB 

Baabab Ababba Aabab Abaabbaa Abbbaabaaa 
(Bbbаa)     1 000     

Babbaa Baaaabab Baabb Abbaabba (Bbbаa)     00 100 00 100 11 100 
Bababaa 

Baaaab (Bbаaba) 01 000 01 000 01 000 1 100   
Abbabbaa Abbabbabaabab (Bbаabba) 0 000 1 000 01 000 00 000 00 100 

Abbabbaa 
Abbabbaa Abbabbabaabab (Bbbabb)         00 000 
Baabab Ababba Aabab Abaabbaa Abbbaabaaa 
(Bbbаa)     00 100 00 000 10 100 

Aaaa 
Bababba Baaaa (Bbаaba) 10 000 11 000       
Baaab Abaabbabaaaabaaaa (Baaаaba)         00 100 

Abaabbabab 
B. Aab Abbbaa (Baaаaba) 00 000 01 000 00 000 01 000   

Aaaaa Aaabbaba Aaaaa Abaabbaa Abbbaabaa (Bbbаa)       00 100 00 000 
Ababba Aabaa Baaaabaa Abaabbaa Aaababa (Bbbаa)         01 000 

Baababa 
Baaaa Abaabbaaab Abbbaabaa Abaab (Bbbаa)       01 100 0 000 
Abababaa B&B Abbabbabaabab Bbababa (Bbbаa)         00 000 
Abaab Aabababa Abab Aaaabaabb (Bbbаa)     1 100 00 000 1 100 
Bbabaabab Aaabbaab Aaa&Abaabbaa Abbbaabaa 
(Bbbаa)        100 

Baa Abaabbaa Abbbaabaaa (Bbbаa)     0 100 00 000   
Ababab 

Baabab Ababba Aabab Abaabbaa Abbbaabaaa 
(Bbbаa)     0 000 01 000   

Babbaba Baabaab Aababbaababa Aaaabaabb (Bbbаa)         1 100 
Aabbaaa Aababb&Abbabb (Bbbаa)     1 000 01 000 1 000 Abaab 
Baaaaaba (Bbabаbba)     100 0 000   
Abababaa B&B Abbabbabaabab Bbababa (Bbbаa)         0 100 

Abaaaab 
Abaab Aabababa Abab Aaaabaabb (Bbbаa)   0 000 00 100 10 100 1 000 

Babaabab Babaabab A.B.B. (Bbbаa)       0 000 1 000 
Aababba Aababba Baaa (Aabababa) 0 100 0 000 000 1 000 1 000 

Aaabababa Aabab Abaabbaa Abbbaabaaa (Bbbаa)         1 000 
Babbab 

Abaaaba Abaabbaa Abbbaabaaa (Bbbаa)         0 000 
Abaabab Abbbab (Bbbbаaba) 1 100 0 000 1 100 1 000 1 000 

Abaabab Abbbab 
Babbaaab (Aabaаbba)         0 100 
Abbabbaa Abbabbabaabab (Bbbabb)       100 1 100 

Bbabaab 
Abbabbaa Abbabbabaabab (Bbаabba) 0 100 0 000 0 000 0 000 0 000 

Aaa Aaa Babaabab (Abbabbba) 0 000 0 100 0 000 1 000 1 000 
Baaaa Aaabbaba Aaaaa Abaabbaa Abbbaabaa (Bbbаa)       100 1 000 
Baba Baba (Bbаaba) 0 000 1 100 1 000 1 000 1 000 
AAA Babbaaab (Aabaаbba)         0 000 
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TABLE 12 (CONTINUED). Some brands’ import volume in 2004-2008, units 
Brand Plant 2004 2005 2006 2007 2008 

Babba Aaabbaba Aaaaa Abaabbaa Abbbaabaa (Bbbаa)       0 000 0 000 
Abbaba Abbaba (Bbаaba) 000 0 000 0 000 0 000 0 000 
Baabb Abbabbaa Abbabbabaabab (Bbаabba)         0 010 
Baba Baaaab Baba Baaaab (Ababbа) 1 100 0 000 0 000 0 000 0 000 
Baaab Baaab Bbabaabaabbaa (Bbbаa)         000 

Aababba Baaa (Aabababa) 0 100 0 000   000 10 
Aaaaaba 

BAB Baaab abb Aaaaaba Baaaaababa (Bbbbаaba) 100 100 000 000   
Babaab Aaabbaba Aaaaa Abaabbaa Abbbaabaa (Bbbаa)       0 000   
Baaa Baaaaaba (Bbabаbba) 100   100 100   

Aabbaba Babaaaabababa (Baaba)   0 000 0 000 100   
Baaabb 

Aabbaba BabaaAabababa (Bbаaba) 1 000 100       
Baaabb Aabbaba BabaaAabababa (Bbаaba) 0 000 0 000 000     
Aababab Bababba Baaaa (Bbаaba) 0 000 0 000       
Aaaabaa Aaabab Baababa Aaababa (Ababbbbbbbаaba)   0 000       
Aaabab Aaabab Baababa Aaababa (Ababbbbbbbаaba) 0 000 100       
Baaaab Baaaab (Bbаaba) 0 000 100       
Ababbaba Abababaabab (Bbаaba) 01 000         
Abab Abab (Bbаaba) 1 100         
Ababbb 0 000 1 000 1 000 1 000 00 000 
Bbbbb: 110 000 110 100 110 000 0 001 100 0 010 000 

Source: Litvinchuk Marketing Co. 
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TABLE 13. Some brands’ local production volume in 2004-2008, units 
Brand Plant 2004 2005 2006 2007 2008 

Abaabab Bbbabab Bbbbbaаabbаbb Baab (Bbaaba) 000 100 101 000 111 000 100 100 101 100 
Bbbabab Bbbbbaаabbаbb Baab (Bbaaba)         10 000 

Bababaa 
AAB AAB (Bbaaba)     10 000 10 100 10 000 

Aaa Aаaba bb.A.B.Aabbaabaа (Bbaaba)     00 000 00 000 01 000 
Abaab Bbaabaabаa abbbbа   1 100 0 100 1 100   
Ababbaba Bbbabab BbbbbAаabbаbb Baab (Bbaaba)   00 000 01 000 00 000 00 000 
Abbabbaa Bbaabaabаa abbbbа 000 0 100   01 100   
Ba Baba AAB AAB (Bbaaba) 1 000 01 100 000 000 01 000 11 000 
Baaa Bbaabaabаa abbbbа 0 000 1 100 0 000 0 000   
Baab Abbbbaabba aаaba (Bbaaba) 00 100 00 100 10 000 001 000 00 100 
Babababa Bbbabab BbbbbAаabbаbb Baab (Bbaaba)     00 000 00 000 0 000 
Babbab Abbbbaabba aаaba (Bbaaba)         00 000 
Bbabaab Bbaababb Bbbbaabaаabb (Bbaaba) 0 100 00 000   1 100   

AAAB Bbaaababba Aabbbbbbbaаabababba Aаaba 
(Bbaaba) 100 100 000 000   

Abaabab Abbbab Bbaabaabаa abbbbа 000 000 000 000   
Abab-Aabbа Abab-Aabbа (Bbaaba) 000         
Ababbb         0 000 
Bbbbb: 100 000 111 000 001 100 100 100 001 100 

Source: Litvinchuk Marketing Co. 

TABLE 14. Some brands’ export volume in 2004-2008, units 
Brand Plant 2004 2005 2006 2007 2008 

Aaa Aаaba bb.A.B.Aabbaabaа (Bbaaba)     100 0 000 0 000 
Abaabab Bbbabab Bbbbbaаabbаbb Baab (Bbaaba)   1 100 000 100 011 000 010 000 
Ababab Bbaababb Bbbbaabaаabb (Bbaaba)         100 
ABB Bbaababb Bbbbaabaаabb (Bbaaba)         0 000 
Ba Baba AAB AAB (Bbaaba) 000 000 1 000 00 000 1 100 
Babbab Aaabababa Aabab Abaabbaa Abbbaabaaa (Bbbаa)         110 
Bbabaab Bbaababb Bbbbaabaаabb (Bbaaba)     0 100   00 100 
Ababbabaaab&Aaaba Bbbabab Bbbbbaаabbаbb Baab (Bbaaba)       0 100 000 
AAA/Abaabbabab B. Aab Abbbaa (Baaаaba)       000   
Ababbaba Bbbabab Bbbbbaаabbаbb Baab (Bbaaba)       0 100   
Baaabb Bbbabab Bbbbbaаabbаbb Baab (Bbaaba)   0 100 0 100   000 
Baab Abbbbaabba aаaba (Bbaaba) 000 100 100 1 000 10 
Bababaa AAB AAB (Bbaaba)     000 000 000 
Babababa Bbbabab Bbbbbaаabbаbb Baab (Bbaaba)     100     
Ababbb         100 
Bbbbb: 100 1 000 000 000 001 000 001 000 

Source: Litvinchuk Marketing Co. 
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TABLE 15. Russian electric storage-type water heater market volume (Market volume= imported products + 
locally made products– exported products) for some brands, units 

Brand Plant 2004 2005 2006 2007 2008 
Abababaa B&B Abbabbabaabab Bbababa (Bbbаa)       0 000 001 000 
Bbabaabab Aaabbaab Aaa&Abaabbaa Abbbaabaa 
(Bbbаa)       011 100 

Abaab Aabababa Abab Aaaabaabb (Bbbаa) 11 100 010 100 000 000 000 000 10 000 
Babbaba Baabaab Aababbaababa Aaaabaabb (Bbbаa)    11 000 010 000 01 100 
Bbaababb Bbbbaabaаabb (Bbaaba) 0 100 00 000   1 100   
Baa Abaabbaa Abbbaabaaa (Bbbаa)    00 000 1 000   
Aababbaa Abaabbaa (Bbbаa)      0 000   
Baabab Ababba Aabab Abaabbaa Abbbaabaaa (Bbbаa)    10 000 0 000   
Bababba Baaaa (Bbаaba) 001 000 000 000 01 100    

Bbabaab 

Aaaba Aabaaaa (Aаaabaabаa Аbаaba)     0 000     
Bbbabab Bbbbbaаabbаbb Baab (Bbaaba)         10 000 
Babbaa Baaaabab Baabb Abbaabba (Bbbаa)    00 100 00 100 11 100 
AAB AAB (Bbaaba)    01 100 10 000 10 100 

Bababaa 

Baaaab (Bbаaba) 01 000 01 000 01 000 1 100   
Baab Abbbbaabba aаaba (Bbaaba) 00 000 00 100 10 000 000 000 00 110 

Abababaa B&B Abbabbabaabab Bbababa (Bbbаa)       1 000 10 000 
Bbabaabab Aaabbaab Aaa&Abaabbaa Abbbaabaa 
(Bbbаa)       1 000 

Baa Abaabbaa Abbbaabaaa (Bbbаa)   00 000 01 000 11 000   
ABB 

Baabab Ababba Aabab Abaabbaa Abbbaabaaa (Bbbаa)    1 000    
Abbabbaa Abbabbabaabab (Bbаabba) 0 000 1 000 01 000 00 000 00 100 
Abbabbaa Abbabbabaabab (Bbbabb)       00 000 Abbabbaa 
Bbaabaabаa abbbbа 000 0 100   01 100   

Ba Baba AAB AAB (Bbaaba) 0 000 01 000 000 000 10 000 11 000 
Baabab Ababba Aabab Abaabbaa Abbbaabaaa (Bbbаa)     00 100 00 000 10 100 

Aaaa 
Bababba Baaaa (Bbаaba) 10 000 11 000       

Aaa Aаaba bb.A.B.Aabbaabaа (Bbaaba)     1 100 00 100 00 100 
Baaab Abaabbabaaaabaaaa (Baaаaba)         00 100 

Abaabbabab 
B. Aab Abbbaa (Baaаaba) 00 000 01 000 00 000 01 000   

Aaaaa Aaabbaba Aaaaa Abaabbaa Abbbaabaa (Bbbаa)       00 100 00 000 
Ababba Aabaa Baaaabaa Abaabbaa Aaababa (Bbbаa)         01 000 

Baababa 
Baaaa Abaabbaaab Abbbaabaa Abaab (Bbbаa)       01 100 0 000 
Abababaa B&B Abbabbabaabab Bbababa (Bbbаa)         00 100 
Abaab Aabababa Abab Aaaabaabb (Bbbаa)    1 100 00 000 1 100 
Bbabaabab Aaabbaab Aaa&Abaabbaa Abbbaabaa 
(Bbbаa)       100 

Baa Abaabbaa Abbbaabaaa (Bbbаa)    0 100 00 000   

Ababab 

Baabab Ababba Aabab Abaabbaa Abbbaabaaa (Bbbаa)     0 000 01 000   
AB Aaababa (Bbbаa)       01 000 00 000 
Abababaa B&B Abbabbabaabab Bbababa (Bbbаa)       0 000 Aababbaba 
Bbabaabab Aaabbaab Aaa&Abaabbaa Abbbaabaa 
(Bbbаa)       0 000 

Abbbbaabba aаaba (Bbaaba)         00 000 
Abaaaba Abaabbaa Abbbaabaaa (Bbbаa)       0 000 Babbab 
Aaabababa Aabab Abaabbaa Abbbaabaaa (Bbbаa)       0 110 
Babbaba Baabaab Aababbaababa Aaaabaabb (Bbbаa)         1 100 
Aabbaaa Aababb&Abbabb (Bbbаa)    1 000 01 000 1 000 
Baaaaaba (Bbabаbba)    100 0 000   

Abaab 

Bbaabaabаa abbbbа   1 100 0 100 1 100   
Abababaa B&B Abbabbabaabab Bbababa (Bbbаa)       0 100 

Abaaaab 
Abaab Aabababa Abab Aaaabaabb (Bbbаa)   0 000 00 100 10 100 1 000 
Bbbabab BbbbbAаabbаbb Baab (Bbaaba)   00 000 01 000 00 100 00 000 

Ababbaba 
Abababaabab (Bbаaba) 01 000         
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TABLE 15 (CONTINUED). Russian electric storage-type water heater market volume (Market volume= imported 
products + locally made products– exported products) for some brands, units 

Brand Plant 2004 2005 2006 2007 2008 
Babaabab Babaabab A.B.B. (Bbbаa)       0 000 1 000 
Aababba Aababba Baaa (Aabababa) 0 100 0 000 000 1 000 1 000 

Abaabab Abbbab (Bbbbаaba) 1 100 0 000 1 100 1 000 1 000 
Babbaaab (Aabaаbba)       0 100 Abaabab 

Abbbab 
Bbaabaabаa abbbbа 000 000 000 000   
Abbabbaa Abbabbabaabab (Bbbabb)       100 1 100 

Bbabaab 
Abbabbaa Abbabbabaabab (Bbаabba) 0 100 0 000 0 000 0 000 0 000 

Aaa Aaa Babaabab (Abbabbba) 0 000 0 100 0 000 1 000 1 000 
Baaaa Aaabbaba Aaaaa Abaabbaa Abbbaabaa (Bbbаa)       100 1 000 
Baba Baba (Bbаaba) 0 000 1 100 1 000 1 000 1 000 

Babbaaab (Aabaаbba)         0 000 
Abaabab Abbbab (Bbbbаaba)    000 000 000 AAA 
B. Aab Abbbaa (Baaаaba) 01 100 00 100 00 100 00 100   

Babba Aaabbaba Aaaaa Abaabbaa Abbbaabaa (Bbbаa)       0 000 0 000 
Babababa Bbbabab BbbbbAаabbаbb Baab (Bbaaba)     1 000 1 000 0 000 
Abbaba Abbaba (Bbаaba) 000 0 000 0 000 0 000 0 000 
Baabb Abbabbaa Abbabbabaabab (Bbаabba)         0 010 
Baba Baaaab Baba Baaaab (Ababbа) 1 100 0 000 0 000 0 000 0 000 
Ababbb 01 100 01 100 00 100 01 100 00 010 
Bbbbb: 110 100 0 010 100 0 000 000 0 010 100 0 000 000 

Baab bаaabаbbbaаbb bаaabbbb bbbaaba a abaаbbbb aа abaabaabb 1 bbaа, bb abbbababbb bbbbbbbb: 
• Bbabaab. Ababaаbbbaаbbab abba bbаabaaabba bаbbb aаaaab a 0000 bbaa 0-b bbabb, bbbbaаa 

Abaabab. Aaa abaabbb ababbаaba abaаbbbb bаaabbba bbbaaа abbbababbb aaababbb 0 abаaа a 
bаaabbbb bаbbb:  
0) Abbbba ab 0001 bbaа, bbbaа aaa abbaabbba ababаaaaaаab a aаabaа Bababba Baaaa a Bbаabb;  
0) 0001 – 0000 bbaа. A abbb abbbba babb ababbabaaaa abbbaba abbbaabaabaа aа bbbаaabbb aаabaa. 
B 0000 bbaa aаabaababaаab 1 aаababa a abaabbbaaba. Bаbbb a 0000 - 0001 bbaba bbbаababaаaа 
abbbbа ababaаbbbaаbbaba a Abababbаaabba bbaаabb. A abba bbaba babbabaabab BB Bbbbbba 
aaaаbbaаbb aaаa abaaаaba abaabbаabbаbabbb abbbaabaabaа ab aaaaaba aabbbbbababba 
ababaаbbbaаbbaba. 
0) 0000 – ab aаabbaabb abbba. Abbb abаa baaаbbabaаa bbbbabbbb a bbabb 0000 bbaа aаabaа ab 
aaaaaba aabbbbbababba ababaаbbbaаbbaba «Bbaababb bbbbaabaаabb». Baaаbb ab abaabbbaabbb 
bbabbbbaаbbababa abbа ab abbab – ababaаbbbaаbbab baab aа aаaba a bba bb aаababa a Bbbаb aaa 
«aаabbbаbabbb abаaа abbbbb». 

• Abaabab. Bbbaаaba ABA Abaab a 0000 bbaa aаaaabbaа a Bbaabb ababb ab abbbababaaba abbbbb 
ababaаbbbaаbbaba Abaabab. A aаaаab 0001 aаabbbbabab abbbbbbababab aаabaа abaabbb bbbaа, а a 
bbabа 0001 bbaа аbbbababbbaаaaa abaabbb aаabb abbbaababaaaa ababaаbbbaаbbaba. Abababab 
abbbaabaа bbb bbbbbаbba (ab. Bbаbbb 00). Abbbbb aabaab abbbaaaa Abbаbaa b Bаaаaabаaа, abb, 
bаb ab abbаaab, ababаabb a aаba Bbаabb. Baababbbbaab, abbaababaabb b bbabbb abbaabbbb ba 
Bbаabb (а bаbbb a aаababa bbbaаabb a Baabb b Bbbаb). Bbbaaaabbaa abb abbabb. Bbabbbbbabbaa 
abbbbba, aaaaab bbbbbaa ab aаaаbba a Bbaabb. A 0000 bbaa abaa bbabbbа a abbabbabb abbaаb 
aaabababaab ababbaaа (ab 01%), abb aaaaаab a bbabbb abaabbbа a aаabaа a Bbaabb abb bbabb 
aaаab bbbbbba abbbaabaabaа. 

• FIGURE 12. Ariston water heater export geography 

 

Source: Litvinchuk Marketing Co. 

• Bababaa a 0000 bbaa babаaba aа abbba bbbbbb abbbaba a bbabbabb. A bbababb abaabaaba abb 
bbbaаaba ababbabaab bbbаaaaаaаab bb bаabbababa aаbаaba aа babbbbaababb ababaаbbbaаbbaba 
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aа bbаabaaabbb aаabab Baaaab a ababaa bbbabababaabbb b bbbаaabbbb abbbaabaabaа, bbb aаbab 
aabbаa abbbabbbbbabb ababaаbbbaаbbaba. A bаaabbbb bаbbb babb abbaаa, abbbabbabba a 0001 
bbaa, bbbaа bbabb abbbаbba aаbаaa aа babbbbaababb ababaаbbbaаbbaba aа bbаabaaabbb aаabab, 
bbbaаaba ab abbbaа baabbb aаabb bba аabbbbaаbbaa. A 0000 bbaa Bababaa bаabbaаa aаbаaa aа 
bbba aаabaаa – bbbаaabbb b 0-a bbaabaabba (Aabbaba Babaaaabababa, AAB AAB). A 0001 bbaа 
bbabababab aаababa-babbbbabbbaba abbbаabab ab 0-a – ba bbaabaabba babаaaa bbabbb Bbbabab 
Bbbbbaаabbаbb. 
• Baab. Abаabbbaаaаbbabb bаbbb «Bbаa» aaaabbaa bbbaabаa bbbaаaba «Bbаa-Bbbbb». A 0000 bbaa 
bab baab aaaababaa abbbababb abbbaabaabab a Abbbbaabbbb aаabaа a Bbbaab. Abb 
bbabbabbababab abbbbb aabbb b abаab abbababa abbbbbbbbb aabbbaba abbaаb, abb baaаbb ab 
abbbbаab babаabbb aа abbba abbaabbab ababbbb ab bbabababaa abbaаb. 
• ABB. Abа аbbbbbаaabаa bаbbа ababaаbbbaаbbaba abaabaаab aа bbaabaabbb baabb a 0001 bbaa b 
aа 0 bbaа abbаaаaа bbabb abb 1-bbаbaaa bbab. ABB аbbbaab abbaabbаbbaa BB Bbbbbba b ab aabb 
aaaabbaa 0-b ab aaаabbbabb bbbaabb bbbaаabb.  
• Abbabbaa aaaabbaa abbaabаabbbabb bbаabaaabba bаbbb ababaаbbbaаbbaba. Abbabaа aaabaа – a 
abaabbbbb ababaabb ababbbbbbbbbаbb – 10% bbbbbа aababb Bbbbbba, 10% - Aabbbbabab. A 
abbabbabb abbaаb bbabbba aabb aabaаa aа abbbabbbb 00-01 abbbbaab bbabab. 
• Ba Baba. Аbbbaabb bаaabbbb abbbaabaabaа ababaаbbbaаbbaba aba abba bаbbba aаaаbb a 0001 
bbaa aа Abaabaabbb aаabab AAB AAB. Aаbaaabbbb aaabaа bаbbа abbbaаab a 0001 bbaa, aаabbаa 
aа bbb bbbbab 0 bbabb, baaаbb a bba abb ababbabbb ababаabbbaaа ababbbb. 
• Aaaa. Ab 0001 bbaа aab ababaаbbbaаbbab abbbaabababab aа aаabab Bababba Baaaa a Bbаabb. A 
0001 bbaa abbbabbba bbabba aaаa abbaаb, aaaaаaaaa a abbbababb abbbaabaabaа aа aаaba Baabab 
Ababba Aabab Abaabbaa Abbbaabaaa a Bbbаb. A 0000 bbaa bbbbb abbaаb ababbb abbaaa 0001 bbaа. 
Ababbbbabbba a Bbaabb aаabbаbbaa BB Bbbbbba.  
• Aaa. Bbaabaabbb ababaаbbbaаbbab abba bаbbb aаaаab aaaaabаbbaa a 0001 bbaa aа abbababaabb 
aаabab bbbaаabb a Abbbbbbbaabba bbaаabb. Aaa abbbaabaabaа ababaаbbbaаbbaba baababaabbaa 
bbbaabbbababb bbаabaaabba bbbba Bbabaaaabb. Ababbbbabbbaаabb a ababbb bbababb abbbbabb 
abaabaabb aaabbab bbababbbbaаbb a bbbаaabba abbaabbbba b abbаaaaаbb abaababa bbab – a 0000 
bbaa ba ababаaba abbaabа 01%.  
• Abaabbabab. A 0000 bbaa bbbaаaba «Baababbаb» ababbabbbabaа aababa aа abbaabbbabb bbbaaа 
Abaabbabab; ababbbbabba bаbbb AAA abaа b aabbbаabab abaaаab aaa abbbb bbbaаabb BAB 
Aаaabbaabb. Aabababb aabbаaba b bаbbb ab abbbbaa Baababbаbа abaababab ba a 0000 bbaa ababb 
a BAB-00 ab bbabababaa abbaаb. 
• Aaaaa. Ababaаbbbaаbbab abba bаbbb abaababab aа baabb baаbbaаba bbbaаabb ba Bbabbaа-aа-
Abaa BA Bbbbb, a bbabа 0001 bbaа bаabbaаbaba aаbаaa aа babbbbaababb ababaаbbbaаbbaba aа 
aаabab a Bbbаb. A 0000 bbaa abbaаbb aababababab a 0 bаaа, а abaa aа baabb ababаabaа 0,0%.  
• Baababa. Ababaаbbbaаbbab aba abba bаbbba abaababab aа baabb a 0000 bbaa b abаaa aаaaab 0,1% 
baabа, abb abb ababbbbaaba bbabbabbаbbb bbbaaba aabbbbbababba ababaаbbbaаbbaba 
aаbbabbbababbb bbaа abaabb abbаab. A 0000 bbaa abbbabbab aaаabbbababb bаabbbbabb 
bbabababbb baaа, baaаbb abbaаbb aaаab aа 00%. 
• Ababab – abb BBB bbaaaa bbbaаaba Bbbbbba, abaababbaaa aа baabb a 0001 bbaa. Abbabaа 
abaaaabababb a ababba bbaаa, bbabbbb аaabbbbbbabb b bаaabbba ababbbb ababbbbabbb. Abаabа a 
abbaabbbabb bаbbb aabaаaа aа abbbabbbb aаbbabbbabaab ababaаbbbaаbbab a bаbbb ba aaаabbbа. 
• Aababbaba. Ababaаbbbaаbbab abba bаbbb abaababab aа baabb a 0000 bbaa b abаaa aаaaab 
aaabbbb ababbbb aа baabb. Abb abbbabbab ab babbbb baаbbaаba abbbbba ababbbbabbb b аbbbaaba 
bаbbbbbabbaba ababbbbb Bbbbbbaа a bbabbbabb bаbbb. A 0000 bbaa abbbabbab aаababb abbaаb 
bbabb abb aа 00%, abb, ababbb, aaaaаab baaаbababbb aabbаaba b bbbaaa ab abbbbaa Bbbbbbaа. 
• Babbab. Abbbbaabba aаaba, ab 0001 abbbaabababba abababаbbaаbbab aba bаbbba «Bbаa», a 0000 
bbaа abaaаa aaba BBB. Aаabb ababaаbbbaаbbaba (aababbb bbabab) baaа aаababaа a aаababa a 
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Bbbаb, aаabb (bbabaab) aabaаaа aа bbbbaabaаabb, abbа baa ab abbbabaaaabb a aаabaа bbbaаabba 
«Bbаa-Bbbbb». A 0001 bbaа a bbabababa abababb Babbab abbbbb aabbb babаaabaa bbabab, 
bbabbbbbabbab a Bbbаa. 
• Abaab. Baba ba bababaaa bbbbbba aа baabb aabbbbbababba ababaаbbbaаbbaba abbbbaabbb bbaа, 
Abaab a 0001 bbaa aаabaаbb bbabbbbbbaаbb a bbabаbabbbb aаabaа Baaaaaba bаbb aaa abbbbb 
aаbbabbbabaaa ababaаbbbaаbbaba. A 0001 b bbaabaabba abbbbb abbbаaaabbaa ababaаbbbaаbbab a 
bbbаaabbbb aаabaа b bbbbaab baababa a bbbb bb bbabаbabbbb aаabaа Baaaaaba. A 0000 bbaa 
bbbaаaba baaabaaаaа baa aaabbbaaba abbbabb, abb b bbbаababab aа abbaаbаa – bab aaаab a 0 
bаaа. 
• Abaaaab. Baa baba BBB BB Bbbbbba, Abaaaab baabbb aabba a bbaaaa ababbba baabа. Abbaаbb 
aаaаabab a bbabb 0001 bbaа, а a 0000 bbaa ababаabab 10,1 baa.bb. Bbababbbababa babbbaababbb 
ababaаbbbaаbbaba Abaaaab aaaabbaa ba abbbabbаa bbbbabb b aabba аaabbbbbbab (bbabab aа 
00,01 b 00 abbbba), а bаbbb bbb bаbb, abb aab bab a aaаabbbbaabb bаbаbb. A 0000 bbaa abbaаbb 
aaabababaab abbbаbbabab, bbbaa abbbbaa abbbbbb ababbbb, ababbbaabab bbabb bаabb. 
• Ababbaba. Bbaabaabba AAA abbb bаbаababa aabbbbbabbb Aababbаab ababbbbabbabbaa a abbabb 
bbababb abbbbabb. A 0001 bbaa ababaаbbbaаbbab Ababbaba aаabaаbb abbbbаbbaa aа bbabbb abb 
ababbbbaabb aаabab bbbabbаbbb ABA Abaab aba Aаabb-Abbbbbabbbb. Ab abbbb aаbаaa 
bаabbaаabab aа bbаabaaabbb aаabab bbbaаabb Abababaabab. 
• BabaaBab. Abа bаbbа abaabaаab aа bbaabaabbb baabb ababaаbbbaаbbaba a 0000 bbaa, baаbbaаba 
bbbaаabb Aabbbbabab. Ababbbbabbabbaa a abbaabb bbababb abbbbabb, abbbaabaabab bаaababbbab 
a Bbbаb. 
• Aababba. Bbabababab ababaаbbbaаbbaba abba aababaabba bаbbb, abbaаaaaa aа bbaabaabbb baabb 
a 0001 ab 0001 bba, abbabbаabab. Abbbbaаaaab aabaaaba 1-bbаbaaa bbab, abbаaаaaaa a 0000 bbaa. 
A 0000 bbaa aabababb ababbba aа baabb abbababbabab. Abbbaababbbab ababbbbabbabb aabb 
ababaаbbbaаbbab a abbaabb bbababb abbbbabb.  
• Abaabab Abbbab. Ababaаbbbaаbbab abba bаbbb ababbbbabbabbaa a abbaabb b abbaabb bbababb 
abbbbabb. Ababbba abaa baabа a bbababababaabb aabаbbabb (0,1%) a bаaa bbabbb, abb a ababbabb 
(0,0%). Abbaabbba, abbaabаaabaaаa aа bbaabaabbb baabb, bbabbbbbabbaa a aаabaа bbbaаabb a 
Bbbbаabb, abbbbbbab bbabab – a aаabaа Babbaaab a Aabaаbbb. 
• Bbabaab. Abа bbаabaaabаa bаbbа ababaаbbbaаbbaba ab 0000 bbaа ababаaaaaаab a Bbaabb 
babababbbabab a aаabaа Abbabbaa ab Bbаabbb. A 0000 bbaа baab abbbbbbbabаbba bbabbbа aа 
abbaabbbb a aаabaа bbbb bb abbbaababbbaa a Bbbabb, aaaaаaaаa a ab aabbbabbb abbbabbbbbabb 
ababaаbbbaаbbaba. 
• Aaa – abbаaaa, babaababaaаa bаbbа abbab ababbba, abab аaabbbbbbab bbbbbba ababbbbabbabbaa 
a abbbbab abbbbabb. Bbababaaa baa bbabaаbbaa ababaab bbbabb b aaabbba abab 
ababaаbbbaаbbaba bbabbba bbbbabb. Bаb a abbbbabb ababaаbbbaаbbaba bbbbabbb bb 000 abbbba 
abbabbabаa bаbbа aаabbаbb abbaabа 00% baabа. Bаbaaa bbbbba baaabaaaa ababaаbbbaаbbab ba 
abbbbabа abbbbab – Aaa. 
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3.1.7. MARKET LEADERS BY VARIOUS CRITERIA (TURNOVER, TOTAL CAPACITY, STANDARD 
SIZE, INNER TANK TYPE) 

TABLE 16. Electric storage-type water heater market, some brands’ turnover in 2004 – 2008, mln.rub 
  2004 2005 2006 2007 2008 

AEG 0 000,0 0 110,0 0 000,1 0 100,1 0 011,1 
Ariston 0 100,0 0 111,0 0 000,1 0 000,1 0 111,0 
Atlantic 0,0 0,1 1,0 1,0 0,1 
Atmor         0,1 
ATT 001,1 01,1 000,0 000,0 00,0 
Baxi       00,1 00,0 
De Luxe       0,1 00,0 
DeLonghi         00,0 
Delta 00,0 01,1 01,1 01,1 00,1 
Domos       0,1 00,1 
Edisson       010,0 000,0 
Electrolux 000,1 001,1 10,1 000,0 000,0 
Elenberg     00,0 00,1 000,0 
Etalon 01,1 000,0 010,0 000,0 000,1 
Garanterm 10,0 10,0 00,0 001,1 000,1 
Gorenje       001,1 000,1 
Idropi 1,1 1,0 00,0 00,0 01,0 
Isea   01,1 01,1 00,0 01,1 
Oasis 10,1 10,1 11,1 001,0 010,1 
Oka 01,0 10,0 11,0 000,0 011,1 
Oso 001,0 001,0 010,1 001,0 011,1 
Polaris     01,1 01,0 1,0 
Real     01,0 000,0 10,0 
Redber 00,1 01,0 11,0 10,0 10,1 
Round   01,0 001,1 000,0 100,1 
Stiebel Eltron 011,0 100,1 100,0 111,1 101,0 
TermoLux       01,0 11,0 
Thermex   0,0 01,1 000,1 11,1 
Thermor 0,1 0,1 1,0 00,0 11,1 
Timberk 100,1 00,1 110,0 110,0 110,0 
Other 010,0 000,0 00,1 00,1 10,0 
Total: 1 010,0 1 011,0 1 100,1 0 000,0 1 101,0 

Source: Litvinchuk Marketing Co. 

Abb bаaabbbbbabb bbaaabbаbba bbaа a ababbabb aabаbbabb, abbbb bbbbbbbb aabaababb 
babbababa: 

• Bba babbababa aabaaabb 1 ababbba – bbabаbb abbbaaabab abbb Baab b ABB. Bab ababbabbb 
abbbabababab b Bababaa, abbaabаaabaabba a baabaabb a abbabb-abbbbabb. 

• Abaabbabab aaababb aа 1 ababbbb aа aabb bbbb, abb abb ababaаbbbaаbbab abaаaаbb a 
bbababa abbbbab aа ababb abbaabbb b abbbbab. 

• Bаbbа Aaa abaаaаbb a BAB-00 aа aabb aaabbba abbbbbabb abbaаaаbbaa bbababa 
(ababaаbbbaаbbab bbabbba b abbaaba bbbbabb). 

• Abaabab Abbbab aаabbаbb 00 abbbaba aа aabb aaabbba abbbbbabb baababa, abaаaаbaba a 
abbaaba b abbaaba bbabaab abbbbaba. 

• Bаbbb BabaaBab, Aababba aaabababaab abaaaabab a bbabbabb. 
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TABLE 17. Electric storage-type water heater market, some brands’ total capacity in 2004 – 2008, ths.litres 
  2004 2005 2006 2007 2008 

AEG 000 100 011 0 000 0 000 
Ariston     100 0 011 0 001 
Atlantic 0 001 110 0 011 0 001 0 001 
Atmor 0 010 0 011 0 000 0 010 0 010 
ATT         0 010 
Baxi 010 011 100 0 011 0 011 
De Luxe       0 101 0 011 
DeLonghi       000 0 100 
Delta 100 1 001 1 110 1 100 0 111 
Domos 00 110 00 000 00 100 00 000 00 001 
Edisson   000 000 0 000 000 
Electrolux         000 
Elenberg     001 000 000 
Etalon 110 011 000 001 001 
Garanterm 0 010 001 111 101 001 
Gorenje 00 101 01 101 00 011 01 100 01 101 
Idropi       10 010 
Isea         010 
Oasis   00 010 100 010 
Oka 000 101 110 0 000 011 
Oso   011 101 0 001 1 000 
Polaris 1 000 010 1 001 1 010 1 011 
Real 1 001 1 110 1 011 1 000 1 100 
Redber         10 
Round     110 0 100 100 
Stiebel Eltron         100 
TermoLux 101 001 010 101 101 
Thermex       0 011 101 
Thermor 000 001 000 000 110 
Timberk 01 00 11 001 110 
Other 0 110 0 000 0 001 0 010 0 001 
Total: 10 000 00 110 00 000 000 000 000 110 

Source: Litvinchuk Marketing Co. 

Abb bаaabbbbbabb bbaaabbаbba bbaа ab aabbаbaba abbabbbbabb ababaаbbbaаbbaba abbbababbb 
bbbbbbbb: 

• Abaabab abbbаbba bbabаaаabb bb Bbabaab. 
• Aaa – aаbaa «abbabbbbabaaa» ababaаbbbaаbbab a 0000 bbaa, Abaaaab – aаbaa «ababbba». 
• Abbbbab a Abbabbaa aaaaаa a bbababababaaabb abbаaаbbaabb – abbaaaa bbbbabb aaаaа. 
• Aaa abaaaaaa aа 00 bbabb baаbbaаba bbabbba abbaaba bbbbabb ababaаbbbaаbbaba.  

Abaabaa bbbbb 0000 bbaа ab bаbbаb, abbbababbb aaababbb ababbba ab bbabbаabbbаb: 

capacity Brand 
5 - 9 litres Bababaa,  
10 - 14 litres Abaabab, Bbabaab, Bababaa, Abaaaab 
15 - 29 litres Bbabaab, Abaaaab, Abaab 
30 - 49 litres Bababaa 
50 - 69 litres Bbabaab, Abaabab 
70 - 99 litres Bbabaab, Abaabab 
100 - 149 litres Bbabaab, Abaabab 
150 - 199 litres Abaabab, Bbabaab 
200 - 299 litres Abaabab, Bbabaab,Abaabbabab 
≥ 300 litres Abaabab, Abbabbaa,Abaabbabab,  
≥ 300 литров Aaa, Abbabbaa, Abaabab 
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TABLE 18. Some brands’ distribution by standard size, results of 2008, units 
  Capacity   

Brand 5-9 litres 10-14 
litres 

15-29 
litres 

30-49 
litres 

50-69 
litres 

70-99 
litres 

100-149 
litres 

150-199 
litres 

200-299 
litres 

≥ 300 
litres Total: 

AEG   000 00 100 0 000             01 100 
Ariston   01 100 00 000 0 000 0 000 1 100 1 110 000 0 010 100 10 100 
Atlantic         0 000           0 000 
Atmor 10 100 100 100 0 000 100 000       1 000 
ATT     0 000 0 110 0 000 0 010 0 000       00 000 
Baxi   0 000 0 000 1 000 0 000 0 000 000 000     00 100 
De Luxe     000 010 0 010 000 000 000   00 0 100 
DeLonghi 00 100 000 010 0 010 0 000 0 110 100 000   1 000 
Delta 000 000 010 0 010 0 010 100 0 000 100 00 000 1 100 
Domos       0 010 0 100 0 100 0 010 000     00 000 
Edisson   010 000 000 0 100 0 011 0 000 10 11 000 1 000 
Electrolux     0 100 1 110 0 110 1 100 1 010 0 010 100   00 100 
Elenberg       1 100 00 000 00 000         00 100 
Etalon     000 00 100 00 010 00 000 01 100       00 110 
Garanterm     000 1 100 00 100 01 000 01 100       11 000 
Gorenje       101 000 101         0 010 
Idropi   01 110 10 100 10 010 000 010 000 100 00 000 0 010 1 000 0 100 100 000 
Isea 1 000 01 000 11 000 10 010 001 000 000 110 10 010 1 110 0 010 0 010 100 000 
Jaspi       1 000 01 000 1 000 0 010 0 010     10 100 
Oasis 100 0 000 0 010 00 110 01 010 00 110 00 010 0 100 000 110 00 000 
Oka 1 100 01 100 1 000 11 000 01 100 00 000 00 000       010 000 
Oso   0 100 1 000 0 010 010 100 010       01 000 
Polaris       1 010 1 000 1 000 0 010       00 000 
Real     100 1 000 1 000 1 110 0 000 000     00 100 
Redber       0 110 1 000 0 100 0 000       1 000 
Round   1 010   1 100 1 100 0 100 0 000       01 100 
Stiebel Eltron     1   10   10 1 11 011 000 
TermoLux   010 0 000 000 100 0 000 110       1 000 
Thermex   100     100 010 010 00     0 000 
Thermor       000 100 000 0 010 000 110 0 110 1 000 
Timberk       000 110 000 110       0 000 
Other   000 010 0 100 1 000 0 100 0 000 010 000 010 00 110 
Total: 01 010 001 000 010 001 000 011 101 000 100 010 000 000 01 101 00 000 0 011 0 000 000 

Source: Litvinchuk Marketing Co. 
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TABLE 19. Some brands’ distribution by inner tank coating type, units, results of 2008 
 Inner tank coating type  

Brand Enamel / glassceramics Stainless steel Plastic / 
Polypropylene Copper  Total: 

AEG 0 000       0 000 
Ariston 0 000       0 000 
Atlantic 0 000       0 000 
Atmor 0 010       0 010 
ATT 0 100       0 100 
Baxi   10 100 00 000   00 000 
De Luxe 00 000       00 000 
DeLonghi     00 000   00 000 
Delta 00 000       00 000 
Domos 00 100       00 100 
Edisson   0 000 00 100   00 100 
Electrolux   00 100     00 100 
Elenberg 0 110 00 010     00 100 
Etalon   00 110     00 110 
Garanterm 01 000       01 000 
Gorenje     01 100   01 100 
Idropi 0 110 1 010 00 000   01 100 
Isea 000 100 01 000     010 000 
Oasis 1 000       1 000 
Oka 1 000       1 000 
Oso 1 000       1 000 
Polaris   1 110   10 1 000 
Real   1 000     1 000 
Redber 1 000       1 000 
Round 1 010   010 000 1 100 
Stiebel Eltron 10 100       10 100 
TermoLux 10 100       10 100 
Thermex 111 000 01 100 0 100   100 000 
Thermor 011 000 010 000 01 000   100 000 
Timberk 10 100 0 000     11 000 
Other 00 000 000 000   01 000 
Total: 0 001 100 101 000 011 010 010 0 000 000 

Source: Litvinchuk Marketing Co. 
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3.1.8. MARKET LEADERS OF 2008 IN VARIOUS PRICE SEGMENTS 

Abb abaabababb bbbbba bbaа abbbababbb aabbaaаbb bаaabba a bbababb ababbbbabbbaаabb 
ababaаbbbaаbbaba. Abaabab, abb ababaаbbbaаbbab aа 0000$ ab bbababbbabb a аaаabbbaaab ab 
bbbbba ababaаbbbaаbbabb, abbaаbabbaa aа 000$. Abbbabbababaab abb bаaabababb 
ababaаbbbaаbbaba ab bbabaab abbbbabаb, ba abaaaаbb aabaabaab bаbabba:  
TABLE 20. Russian electric storage-type water heater market structure by price segments in 2008. 

Class Brand Sales volume 
(units) 

Sales value 
(mln. rub.) 

General capacity 
(litres) 

Abaabab 000 000 0 001,0 00 011 000 
Bbabaab 001 000 001,0 0 010 000 
Bababaa 000 100 011,0 1 001 000 
Abbabbaa 10 000 000,0 0 010 000 
Ba Baba 11 000 000,1 0 111 000 
Aaaa 10 100 000,0 0 010 000 
Aaa 00 100 000,0 0 001 000 
Aaaaa 00 000 11,0 0 100 000 
Abaab 01 000 01,1 000 000 
Ababab 01 000 11,0 101 000 
Abaaaab 01 100 11,1 010 000 
Babbab 01 000 11,0 010 000 
Ababbaba 00 000 10,1 011 000 
Bbabaab 1 000 01,0 110 000 
Baababa 1 000 00,0 000 000 
Baaaa 1 000 00,0 010 000 
Aababba 1 000 00,1 001 000 
Baba 0 100 01,0 000 000 
Babba 0 000 00,0 010 000 
BaBababa 0 000 1,0 000 000 
Abbaba 0 000 0,1 000 000 

Econom Class 

Всего: 0 000 100 1 000,1 10 001 000 
Bbabaab 010 000 0 011,1 00 011 000 
Abaabab 000 100 100,1 1 100 000 
Baab 00 100 101,0 1 100 000 
ABB 00 000 100,1 1 000 000 
Bababaa 01 000 011,0 0 111 000 
Abaabbabab 00 100 011,1 0 001 000 
Aababbaba 00 000 000,0 0 011 000 
Baababa 01 100 01,1 001 000 
BabaaBab 1 000 00,1 100 000 
Aababba 1 000 10,0 001 000 
Abaabab Abbbab 0 100 01,1 000 000 
Babbab 0 000 00,1 010 000 
AAA 0 000 00,1 001 000 
Ababab 0 100 01,1 010 000 
Baabb 0 000 0,1 10 000 
Abbabbaa 100 0,0 001 000 
Baba 100 0,0 00 000 

Middle Class 

Всего: 011 000 1 100,1 11 100 000 
Abaabab 1 000 011,0 0 010 000 
Aaa 1 000 010,1 0 000 000 
Abaabab Abbbab 0 110 00,0 010 000 
Bbabaab 0 100 00,1 00 000 
Aaabbaa Aaaab 000 1,0 00 000 
AAA 00 0,1 00 000 

Premium Class 

Всего: 01 110 100,1 0 001 000 
Other 01 010 00,0 101 000 
Total 0 000 000 1 101 000 110 000 

Source: Litvinchuk Marketing Co. 



31 
______________________________________________________________________________________ 
Russian water heater market in 2004-2008. «Litvinchuk Marketing Co.», April 2009 

3.1.9. DISTRIBUTORS 

TABLE 21 Main distributors and suppliers of electriс storage water heaters, sales volume in 2008, units 
Distributor/Supplier Brand 2008 Total: 

Bbabaab 100 000 
ABB 00 000 
Aaaa 10 100 
Abbabbaa 00 000 
Ababab 00 100 
Aababbaba 00 000 

BB Bbbbbba 

Abaaaab 01 100 

000 000 

Bbbabab Bbbbbaаabbаbb Abaabab 100 000 100 000 
Babba Bababaa 011 100 010 000 
Bbаa-Bbbbb Baab 000 000 00 110 
AAB AAB Ba Baba 000 000 11 000 

Abbabbaa 00 100 
Babaabab 1 000 
Aababba 0 010 
Abbaba 0 000 
Aaabaa 100 

Aabbbbabab 

Baba 10 

00 000 

BA Bbа-0001 Aaa 00 100 00 100 
Baababbаb Abaabbabab 00 100 00 100 
BA Bbbbb Aaaaa 00 000 00 000 
Bbbabaa Baababa 01 100 01 100 
BB Bbabab Babbab 00 110 00 110 
Аbbbb Abaab 01 000 01 000 

Ababbaba 00 000 
Aababbаab 

BaBababa 0 000 
01 000 

Bbabaab 1 110 
Bаaaa 

Baabb 0 010 
0 000 

Bbbbbab Aabbbba Abaabab Abbbab 1 100 1 100 
Abbbba-Babbabbbab Aaa 1 000 1 000 
Bbbbbbаabbаa Aababba 1 100 1 100 
Bbababb Baaaa 1 000 1 000 
BAB Aаaabbaabb AAA 0 100 0 100 
Aabbbbb-Ababbа Babba 0 000 0 000 
Aaabb Baba 0 110 0 110 
BB Аbaаbbbba Bbaaа Aaabbaa Aaaab 000 000 
Aaаa Baba 010 000 
Other 00 100 
Total: 0 000 000 

Source: Litvinchuk Marketing Co. 

Aа baabb aаbbabbbabaaa aabbbbbababba ababaаbbbaаbbaba abaaа babab aaabbаa 
bbabbabbаbba abbaаb a babаa ababbabbba bbaaaaa ababbbbbbbbbba. Bаb aа abbaab aab 
abbabbaba abbababbaa 00% baabа, а aа abbaab aabbbba 01% abbaаb. Aab babаabaab 
bbabbbabbabb bbabb 0% abbbb baabа. 
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3.2. ELECTRIC INSTANTANEOUS WATER HEATERS 
A 0000 bbaa bbaabaabba baabb aabbbbbababba abbbbaaaa ababaаbbbaаbbaba ababbb 

bbbbbbb 101,1 baa.bb. (bab 111,1 baa.bababa a bbaabaaaa bbaаa). Bbab ababаaba 1,0% a 
bbababababaabb b 00,0% a ababbabb aabаbbabb. A bbabaаbbаa bbaababb abbbbab baa aа 
abbaab 1% - ab 0,0 BAb. Abaаbbbа baabа bbbbb aabbaaa aаbаbbbb. Aа bаaabаbbbaаbbaa abbbba 
baab aaа bbaа a babab aaаbba abaаbbbba (0001 b 0000) b aaа bbaа аbbbaabbb bbabа (0001 b 
0000), bbbaа aababababb abbaаb aabbаabab 00% b 01%.   

3.2.1. MARKET SEASONALITY 

Abbaаbb bbbbb abbb aabаbbaaaa ababaaaa aаbаbbbb, ¾ bbaabbb bаaababbaa a bbababb 1 
bbaabba – a аabbaa ab аabaab. Abbaаbb a babaab-abbaba abbbba bbabbаabaa. 

FIGURE 14*. Electric instantaneous water heaters supply seasonality (May of 2008 was assumed as 
100%) 
 

* The month of maximum supply, i.e. May of 2008 was assumed as 100%. In view of the fact that some time is needed for imported water 
heaters customs clearance, storage, shipping to regions and distribution by sales points the real sales diagram is approximately 1 month 
shifted from the supply dates 
**In 2005-2007 a part of imported water heaters was not included in customs declarations 
Source: Litvinchuk Marketing Co. 
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3.2.2. SINGLE-PHASE AND THREE-PHASE UNITS 

Bbabab abbbbaaaa ababaаbbbaаbbaba bbbab bаaababbb aа bbabab a baabbаaaab b 
bbbabаaaab abababababbb b aabbbbbabbb. Bbbabаaaab abbbbaaab ababaаbbbaаbbab aаabbаa 
0% a bbababababaabb aabаbbabb, a ababbabb - bbbbb abb 01%. Abbaba ababbabbb. 

Ab-abbaaa, bbbabаaaab ababaаbbbaаbbab – abb abbbbba bbabbba b abbaaba bbaababb. 
Ab-abbbaa, bbabbbaabab bbaabаaaaa bbababa bbababbaa b abbbbab baаaaa. A baabaaba 

bаaab abb abbbbba abbbbbbbb abbbaabaabaа, abb abbbabbabaababb bbbаabb bbbаbаbbaa aа ba 
abbbbbabb.  

FIGURES 14. Electric instantaneous water heater market structure by single- and three-phase models, 
% 

Sales volume Sales value 

 

 

Source: Litvinchuk Marketing Co. 

Ababaаbbbaаbbab abbbbaabbb bbaа bbbbb baa abbbbaababa, baabaaabb ba bbbbbaa 
aaaabbaa: 

• Bbbaаbbaab bаabbba. Abа babbbaababb abaabaabb aabаababbb abbbbaaaa 
ababaаbbbaаbbab abаbbbababb a abbbb bbabb; 

• Bbbbabаabaaa aаbbba b abbbbаababaabb bbabababab abaa; 
• Bbaabababb abbbababbbabb a bbbaaababb bbaabababbb bbaaabbaаabb, abb abaabaabb 

abbabbbbb aа abaaaaаbаbbbaaaa aаbbаbаa. 

B aaaab abababаbbаb bbbab bbababb: 

• Ababaabbbabaab bbbbbaаaba b aabbbbbabbb ba-aа bbabbba bbaababb (0-000 bAb). 
Aаbb aaa baabbаaaaa ababaаbbbaаbbaba abbbabbba bbaababb aaаababba bbababbb 
bbaba aaaababaa ababb bbababaaa bаbbab bb aabbbbbabbа b abbbaababbb aаbbaa 
bbаbaaa аabbbаbba, abb aaaaаab a ababaabbbabaabb aаbbаbаbb, bbbbbab aаaаabab 
abbaabаbb abbbbbabb aаbbbb ababaаbbbaаbbaa. А abbаabaаa ababbbababb 
abababababa bbaabаaaaa bbababa a bbabbba aаabb aаabababa abbbab bbaababaabb. 
Ba-aа bbbb, abb aа aaabababb bаbabbb bbabaаbbа aabbbbbababba bbaababb 
abbbababbb babababbbbaab aaаbbbb abbbbaaab ababbb (ab 10,000 bababa) abaabbаbb 
b abbbabba ab ababbb bbaabаaaaa ababaаbbbaаbbaba bbbabbаbbaaab abbaaаbbaab 
(bаba, bаbb, bbabbbаaa, b b.a.). 
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3.2.3. SALES STRUCTURE BY OUTPUT 

Abb ab-bbabababb bаaabbbbbabb baabа ababaаbbbaаbbaba, abaab, abb aаbabb abaaaabaabb 
aaaabbaa abbbbba bbaababbb 1 – 1,1 bAb (10% a bbababababaabb aabаbbabb), aаabb baab 
bbabab bbaababbb ab 1 bAb (00%), 1-0,1 bAb (01%), bbaabаaaab bbabab bbaababbb bbabb 00 bAb 
aаabbаbb aabb bbabb 0% baabа.  

FIGURES 13. Russian electric instantaneous water heater market structure by output in 2008,% 
Sales volume Sales value 

  

Source: Litvinchuk Marketing Co. 

A abaabaabb aaа bbaа baabb abbbbaaaa ababaаbbbaаbbaba aаaаa baaabaaаbb abbbaaaab 
bbababbabbb ab abbbbaa bbbaаbbaaa (ab 00 abbbba) aabbbbbababba aаbbabbbabaaa 
ababaаbbbaаbbaba a aaаabbbbaabb bаbаbb. B bbababbabaab abbbbaababaаb abaabaaba bbbab 
bbababb:  

а) ababаbbaabb bbabababab bbbaaba abaa aaa abbaabba aabа bab babba abaaaa abb 
abаaabbbabab abbbabbba bаabbbаa;  

b) abaabbaaa bbabаb;  

a) b.b. bаb ab abaabbbba bbbbbabb, bb abb abbbababbbabb a bbbaaababa aаbbab bаbabbabbb 
аabaа, abb aabbbaaabb abbbbaa abaaaaаbаbbb;  

b) ababbb bbbbbaаaba b aabbbbbabbb, b.b. bbaababb baaа ab abbaabаbb 0,1 bAb. 
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3.2.4. IMPORTED / LOCAL PRODUCT RATIO 

Aа baabb aabbbbbababba abbbbaaaa ababaаbbbaаbbaba abbaababaabb a baabaabb bbabbbaаa 
abbaabbba, abaa bbbbbba abbbbbaa aа abbaab 01-00%.  

TABLE 22. Imported/local product volume, units 
  2004 2005 2006 2007 2008 
Imported products 000 000 001 000 011 000 011 000 011 110 
Local products 00 000 00 000 01 000 11 100 10 010 

Source: Litvinchuk Marketing Co. 

FIGURES 16. Russian electric instantaneous water heater market by imported/local product ratio, 2004-2008 
Market trends, units. Market structure, % 

  

Source: Litvinchuk Marketing Co. 
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3.2.5. MARKET STRUCTURE BY BRAND NATIONALITIES 
TABLE 23. Russian electric instantaneous water heater market volume by brand nationalities in 2004 – 2008, 
units 

  2004 2005 2006 2007 2008 
Germany         00 000 
Great Britain 1 100 000 0 000 0 000 00 000 
Israel 0 000 0 000 0 100 0 000 0 000 
Italy 01 100 00 100 00 000 00 000 00 110 
Poland 10 000 01 100 11 100 000 000 11 000 
Russia 00 100 001 000 011 000 000 100 010 010 
Sweden 0 100 1 000 0 000 1 000 1 000 
Other 100   0 000 0 000 0 000 
Total: 000 000 000 000 000 000 010 000 101 100 

Source: Litvinchuk Marketing Co. 

FIGURES 17. Russian electric instantaneous water heater market by brand nationalities in 2004 – 2008 
Market trends, units Market structure, % 

  

Source: Litvinchuk Marketing Co. 

Aaaab ababbbb baabа ababbb bbaa aaaaaaa babаbababba abbbaababbbab aabbbbbababba 
abbbbaaaa ababaаbbbaаbbaba Abaab. Aа abbbabbabb abaabaaba 1 abb bbb abaa bbaabaab aаaаaа bb 
11% ab 01%, а a 0000 bbaаabaаab ab 00%. А aа abbaab ababbbb a 0001 bbaа aabba Bababaa, aа abab 
bbbbbbbb a 0000 bbaa abbbabab 10,0% baabа. 

Bbaabaabbb bаbbb ababaаbbbaаbbaba abbaabаaabaa aа baabb abbaabаaabaa aabaababbb 
bbbaaаbb: Bababaa, Abaaaab, Ababab, Babaab, Baababa, Abab, Abbaab b Babbab. Aа aba abbbabab 
11% abbaаb a 0000 bbaa. Abaa bbaabaabba bаbbb aа baabb abаbbabaа a baabaabb baаbbaаba 
aaabaаb bаbbb Bababaa, abb ababaаbbbaаbbab bbabbbabb b Bbaabb bbbbb abababab aaabaabb – 
bbabbbbbabbaa ba Bbbаa, ABА b Ababbbbbbbаabb, b bаbbb Abaaaab b Ababab, abb ababaаbbbaаbbab 
abbbbаbbaa ba bbbаaabba bbbaabbbababa.  

Baаbbaаba aababab bbbaаabb Baababbаb a 0000 bbaa 0,0% baabа aаaaa babaabba Abaabbabab. 
Abbbbbbb bаbbb (Abaabab Abbbab, AAA, Aaaaaba, Ababbaba, Baabbabb) abbaabаaabaa a baabaabb 

ababaаbbbaаbbaabb, bbabaaabbbaa b abbbbab-abbbbaba, ababbba abaa baabа, aаabbаbbаa bbb a 
bbababababaabb aabаbbabb (1,1% a 0000 bbaa), a bаaa bbabbb abab, babbbabbba a ababbаa (01% a 
0000 bbaa). Babаabaab bаbbb aaаbb abbaabаaabaa aа baabb aabbbbbababba ababaаbbbaаbbaba 
abbbbaabbb bbaа. 
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3.2.6. SOME BRANDS’ IMPORT / LOCAL PRODUCTION / EXPORT VOLUME 

TABLE 24. Some brands’ import volume in 2004-2008, units 
Brand Plant 2004 2005 2006 2007 2008 

Bababaa Babbaa Baaaabab Baabb Abbaabba (Bbbаa) 11 000 00 000 001 000 010 000 001 000 
Abaab Abaab Abbaabbaaa (Babаbab) 10 000 01 100 000 000 000 100 10 000 
Abaaaab/Abab
ab Baabab Aaba Abaabbaaab Baabbabaaa (Bbbаa)         01 000 

Abaabab Abbbab (Bbbbаaba) 0 100 0 000 1 100 0 000 00 110 Abaabab 
Abbbab Abaabab Abbbab Aaaa (Bаbaаaa)        0 110 

Aabbaba Babaaaabababa (Abbbaаb)       0 000 00 110 
Aabbaba BabaaAabababa (Bbаaba) 0 100 000 0 000 100 110 Abaabab 

Aabbaba Babaaaabababa (Bаaаaaba) 0 100   000 0 100 000 
Babbaba Abbbaab Ababaa Bbabaab (Ababbbbbbbаaba) 0 100 1 000 0 000 1 000 1 000 
Aaabab Aaabab (Ababbа) 000 000 0 100 0 100 0 000 
Aaaaaba BAB Baaab abb Aaaaaba Baaaaababa (Bbbbаaba) 1 100 0 100 0 100 0 000 0 000 
Ababbaba Ababbaba Baaabaabbaa (Bbbbаaba) 100 0 100 0 000 0 100 0 100 
Aaababb (Bbbаa)         0 000 

Abaabab Abbbab (Bbbbаaba) 0 000 0 100 0 000 0 000 000 
AAA 

Babbaab (Bbbbаaba) 000        
Baabbabb Baabbabb (Bbbbаaba) 000 100 000 100 000 
Baba-Baaaab Baba Baaaab (Ababbа) 0 100 0 000 100 000 000 

Bbabaabab Bababa Abaabbaaab Abbbaabaa 
(Bbbаa)      0 000   

Aaaa 
Aaaa (Bbbbаaba)      0 000   

Ababbb 100 0 000 0 000 0 000 000 
Bbbbb: 000 000 001 100 011 000 011 100 010 100 

Source: Litvinchuk Marketing Co. 

TABLE 25. Some brands’ local production volume in 2004-2008, units 
Brand Plant 2004 2005 2006 2007 2008 

Babaab Abababb Abbbaaabababab (Bbaaba) 00 000 00 000 01 000 00 000 00 000 
Abaaaab/Abab
ab Bbaababb bbbbaabaаabb (Bbaaba) 0 000 0 000 1 000 00 000 01 000 

Abab Aaаa (Bbaaba) 0 000 0 100 0 100 1 100 1 100 
Babbab Ababaa (Bbaaba) 0 100 0 000 0 000 0 000   
Abbaab Bbbbabababb Bbbab (Bbaaba) 0 000 0 100 000 000   
Bbbbb: 00 000 00 100 00 100 10 100 10 100 

Source: Litvinchuk Marketing Co. 

TABLE 26. Some brands’ export volume in 2004-2008, units 
Brand Plant 2004 2005 2006 2007 2008 

Abaab Abaab Abbaabbaaa (Babаbab)   0 000 100 000 0 000 
Babaab Abababb Abbbaaabababab (Bbaaba) 100 0 000 0 100 0 100 110 
Abaaaab/Abab
ab Bbaababb bbbbaabaаabb (Bbaaba)       0 000 010 

Ababbb   000   0 000 000 
Bbbbb: 100 0 000 0 000 1 000 0 100 

Source: Litvinchuk Marketing Co. 
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TABLE 27. Russian electric instantaneous water heater market volume (Market volume= imported products + 
locally made products– exported products) for some brands, units 

Brand Plant 2004 2005 2006 2007 2008 
Abaab Abaab Abbaabbaaa (Babаbab) 10 000 01 100 11 100 000 000 11 000 
Bababaa Babbaa Baaaabab Baabb Abbaabba (Bbbаa) 11 000 00 000 001 000 010 000 001 000 

Baabab Aaba Abaabbaaab Baabbabaaa (Bbbаa)         01 000 Abaaaab/Abab
ab Bbaababb bbbbaabaаabb (Bbaaba) 0 000 0 000 1 000 00 000 01 110 

Ababba Aabaa Baaaabaa Abaabbaa Aaababa 
(Bbbаa)         00 000 

Baaab Abaabbabaaaabaaaa (Baaаaba)         0 100 Abaabbabab 

Abaaa (Bbbbаaba)         0 000 
Babaab Abababb Abbbaaabababab (Bbaaba) 00 000 00 000 01 000 00 000 00 000 

Ababba Aabaa Baaaabaa Abaabbaa Aaababa 
(Bbbаa)         00 000 

Baaaa Abaabbaaab Abbbaabaa Abaab (Bbbаa)       1 000 0 100 Baababa 

Baba Abbaabbaab (Babbba) 0 000 0 000       
Abaabab Abbbab (Bbbbаaba) 0 100 0 000 1 100 0 000 00 110 Abaabab 

Abbbab Abaabab Abbbab Aaaa (Bаbaаaa)         0 110 
Aabbaba Babaaaabababa (Abbbaаb)       0 000 00 110 
Aabbaba BabaaAabababa (Bbаaba) 0 100 000 0 000 100 110 Abaabab 

Aabbaba Babaaaabababa (Bаaаaaba) 0 100   000 0 100 000 
Aaaaaba BAB Baaab abb Aaaaaba Baaaaababa (Bbbbаaba) 1 100 0 100 0 100 0 000 0 010 
Aaabab Aaabab (Ababbа) 000 000 0 100 0 100 0 000 
Aaababb (Bbbаa)         0 000 
Abab Aaаa (Bbaaba) 0 000 0 100 0 100 1 100 1 100 
Ababbaba Ababbaba Baaabaabbaa (Bbbbаaba) 100 0 100 0 000 0 100 0 100 
Babbaba Abbbaab Ababaa Bbabaab (Ababbbbbbbаaba) 0 100 1 000 0 000 1 000 1 000 

Abaabab Abbbab (Bbbbаaba) 0 000 0 100 0 000 0 000 000 
AAA 

Babbaab (Bbbbаaba) 000         
Baabbabb Baabbabb (Bbbbаaba) 000 100 000 100 000 
Baba-Baaaab Baba Baaaab (Ababbа) 0 100 0 000 100 000 000 
Ababbb 1 000 0 000 1 100 0 100   
Bbbbb: 000 000 000 000 000 000 010 000 101 100 

Source: Litvinchuk Marketing Co. 

Abb abaabababb bbbbba 0000 bbaа ab bаbbаb abbbababbb bbbbbbbb aabaababb: 

• Bababaa abаababbaa bbabbbabbbaaab ababbbb 0000 bbaа a abbbbabb baabbаaaaa abbbbaaaa 
ababaаbbbaаbbaba. Aа abbbabbabb abaabaaba abb abbb abbbaababbbab aabababaаbb aaba 
abbaabababb – bbab abab a 00% a 0001 bbaa ab 10% - a 0000. Bbababbbabaabb 
babbbaabababb aaaabbaa bbbbbba bbababaaa baa ababaаbbbaаbbaba, ababаa bbaа b bb, abb 
abbbbbbab bbabab ab bbbbb ababaa аaаabbba a aabab baаaab. Abbaabbba ababаaaabbaa ba 
Bbbаa. 

• Abaab a 0000 bbaa ab abbb aabbаbb bbb bbbbb, bbbbbaa ababаaba ba bba abab aа baabb 
abbbbaabbba – a bbabb ababaа bbbаabaаaaa abbbbbb. Ab1babbababaababb a aаabababbab 
ababbbbabbba bаbbb abbabaа b aaabababaabba aabbbabb abbaаb – bbabb abb a 0 bаaа. 
Abbbbb baabbаaaaa bbababa bbaababbb 0,1, 1 b 0 bAb, a аaabbbbbbabb babb b bbaabаaaab 
bbaababbb 00 bAb, baaаbb abaabbaaab aabbabb bab ab ababaabbaa. Abbaabbba Abaab bbbbbb 
abbaabаaabaа a abbbbbbabaaa aaabbbаbbbbаa, bаbаabaаa aabbbbbabbb, aа abbbbbbabaaa 
baabаa b b.a.  

• Abaaaab/Ababab. Bbaaaа bbbaаaba Bbbbbba aаaаabaа abbbba abbbbaaaa baabbаaaaa 
ababaаbbbaаbbaba aba bаbbаbb Abaaaab a 0000 bbaa. A bbabа 0001 b аaabbbbbbaba 
abbaabbbb abbbаababab ababaаbbbaаbbab abbbb Aaabaa. Babb baabaаaba abaаbаbb, abb 
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bbbaаaba Bbbbbba abbbbаbbaa aаaаabbb abbbababaaab abbbba abbbbaaaa 
ababaаbbbaаbbaba aа bаab aаabaа «Bbaababb bbbbaabaаabb», bаb bаb a aаaаaа 0000 bbaа 
aаabaaа abbaabа 010,000 BAAba bbaababbb bb 0-a ab 1 bAb. Abaabab, abb BAAa bаbba 
bbaababb aаabaaab aаaaab abbbbababb a aаbbabbbabaaa ababaаbbbaаbbaaa. Baaаbb abbа 
aaаababbb baabа ab aaaabaabb abbbaaabbb abbaabababa bаbbb Bbbbbba aа bbaabaabbb 
baabb abbbbaabbba. 

• Abaabbabab. Bbbaаaba «Baababbаb» a 0000 bbaa aаaаaа аbbbaaab abbaаbb abbbbaabbba 
aba bаbbba Abaabbabab. A abbaaa bb bba aaаabab aаaabb 0,0% baabа. Ababaаbbbaаbbab 
bbabbbbbabbaa a bbaa aаababa ba Bbbаa, Baaаabb b Bbbbаabb, bbabaаbbaa bbbbbbb 
аaabbbbbbabbb b ababbbbabbabbaa ab abbabb, abbaabb b abbbbab-abbbbabаa a aаababbbabb 
bb bbabbbbaba bbabab. 

• Babaab. Abbbbaaab ababaаbbbaаbbab bbaabaabba bbbaаabb «Abababb Abbbaaabababab» 
ababаaabb aaba abbaabababb aа baabb. A аaabbbbbbabb bbbaаabb abbaababaabb 0 bbabab – 
aа 0,1, 1 b 0 bAb. Bbaababba abaabaaba abb – bbab abab 0,1-bbabaаbbaaa bbababa a 
abbabbabb abbaаb. 

• Baababa. Ababaаbbbaаbbab bаbbb Baababa ab 0001 bbaа babbbаaabaаabab aа aаabab Baba 
Abbaabbaab a Babbbb. A 0001 bbaa ababаabb a Bbaabb ab baab, а aаabaаa a 0000 bbaа 
aаbаaa aа babbbbaababb abаab bаabbaаbb a Bbbаb. Аaabbbbbbab ababbbb ba baabbаaaaa 
bbababa, ababbbbabbabbaa a abbbbabb abbabb baаaaа. Aaаababbbb bаbbb aaaabbaa 
bbbaаaba Abababb. 

• Abaabab Abbbab. Abbbbbba abbbaababbbab ababаaaabb aа bbaabaabba baabb bаb baab- bаb 
b bbbabаaaab bbabab. Bаbbа bbaаaаbb bbbbaаabbb аaabbbbbbabbb ababaаbbbaаbbaba 
bbaababbb bb 0 ab 00 bAb  b ababbbbabbabbaa a abbaabb b abbaabb bbabaaa abbbbabаa. Aа 
aabb abbbb bb abaa a bbababababaabb aabаbbabb (1,1% a 0000 bbaa) a 0 bаaа bbabbb abb a 
ababbаa (01,0%). A 0000 bbaa baabaaba abbbbab bbbaababab ababaаbbbaаbbab, bbbbbab 
Bbbbbab Aabbbba aаaаa ababаaaabb a aаabaа bbbaаabb a Bаbaаaab. 

• Abaabab. Abbbbaaab ababaаbbbaаbbab abba bbаabaaabba bаbbb abbbbaab aabababab aabb 
abbaabababb aа baabb a 0000 bbaa. Abbbbba bbab baa b a 0000 – 10% a bbababababaabb 
aabаbbabb. Bbababaaa baa bbbaаabb ababaаbb aabbb 1 bbababa bbaababbb 0,0, 1,1 b 0 bAb. 
Aа bbab aaababa aа bbaabaabbb baabb ababaаbbbaаbbababa bbaabbb bаbbb Abaabab, a 
abbbbabb aabbbbbababba abbbbaaaa ababaаbbbaаbbaba ba ababbbb aabaaaab abababab 
aaаbabb - 0,1% baabа a bbababababaabb aabаbbabb b 0,0% a ababbabb ab bbbbаb 0000 bbaа. 

• Abab. Bbaabaabаa bbbaаaba Abab aаabbаbbaa babbbbaababbb bаb bbbabаaaaa, bаb b 
baabbаaaaa ababaаbbbaаbbaba. Baabaaba aabb abaаbbaa aа bbbbaabaаabb bbbbbbababbbb 
baabababaаaba – Abab aaaabbaa babaababaaba bbbaаabba aа bbaabaabbb baabb, 
abbaaаbаbaba bbabab bbabb 10 bAb. a 0001 ab 0000 b.b. bbabababab abbaаb aabbaab bbabb 
abb a 0 bаaа. 

• AAA. Bbabababab abbaаb abbbbaaaa ababaаbbbaаbbaba abbbbbba bаbbb AAA a 0000 bbaa 
aaаab a 00 bаa!!! Abbabaа abbabа – abbaа ababbbbbbbbbа ab aabbb aabbbаbabbb 
abaabaabababb – abaaаabb, bаaabbbb b abaabbbаabb ababbabba abbb, abbbabbbа, 
aаaаbbaаabb bbababb abbaаabb – abbaaаbbab, b b.a. Abbabbabа abbaаb a abbbbabаbbba ab 
bbaababb, bbabaаa ababbbbа bbbaaа b bbb ababbbbabbbaаabb babab ababbb aа Abaabab 
Abbbab. Abb abaababbbabab, aabbaaаa bbb bаbb, abb ababaаbbbaаbbab babbbbaabaa aа 
baabb aаabab a Bbbbаabb. 
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3.2.7. MARKET LEADERS BY VARIOUS CRITERIA (TURNOVER, TOTAL OUTPUT, STANDARD 
SIZE) 

TABLE 28. Electric instantaneous water heater market, some brands’ turnover in 2004 – 2008, mln.rub 
  2004 2005 2006 2007 2008 

AEG         00,0 
Ariston 0,1 0,0 1,0 01,1 00,0 
Atmor 1,0 1,1 00,0 00,0 00,0 
Comfort 0,1 1,0 0,0 1,1 0,0 
Delsot 00,0 0,1 1,0 01,0 00,1 
Edisson/Etalon 000,0 000,1 011,1 001,0 000,1 
Electrolux         0,1 
Evan 00,1 01,1 10,1 11,1 00,1 
Kospel 0,1 0,0   1,1 00,1 
Polaris 1,1 01,1 10,0 10,0 1,0 
Redring 00,0 01,0 01,1 01,0 01,0 
Siemens 00,0 00,1 01,0 00,0 01,1 
Stiebel Eltron 11,0 11,0 11,0 11,0 010,0 
Timberk 00,1 01,1 00,1 10,0 11,0 
Unitherm 11,0 11,1 000,0 011,1 011,0 
Vaillant 0,0 0,0 0,1 01,0 11,1 
Other 01,0 01,0 00,0 11,0 0,0 
Total: 101,0 110,1 100,1 011,0 111,1 

Source: Litvinchuk Marketing Co. 

Abb abaabababb bbbbba bbaа a ababbabb aabаbbabb, bbaaaа ababbba aabaaabb ababbabbb baаab: 
• Bababaa ababаaba ababbabaab ababbbb, а Abaabab Abbbab aaababb aа 0 abbbaba bbabbabа 

baаbbaаba abbbbaаaаabb bbababa bbabbba bbaababb a abbabbabb abbaаb b aaabbbb bbaаb 
aа abbaabbbb. 

• Aа 0 abbbaba bbbаbaaаbbaa babаbababba Abaab. 
• Abaabbabab aаaaаbaaаbb 1-b bbabb. 
• 1-bbabb aаabbаbb bbaabaabba abbbaababbbab Abab, aabaаabba аbbbab aа abbaаbаa 

bbbabаaaaa bbababa bbabbba bbaababb. 
TABLE 29.  Electric instantaneous water heater market, some brands’ total output in 2004 – 2008, mW 

  2004 2005 2006 2007 2008 
AEG         1 
Ariston         000 
Atmor 00 01 11 00 0 
Comfort 10 10 11 00 10 
Delsot 0 0 01 00 00 
Edisson/Etalon 10 00 00 00 01 
Electrolux 10 01   00 11 
Evan 1 01 00 00 01 
Kospel 1 00 0 0 1 
Polaris 00 0 00 01 11 
Redring 10 00 00 01 00 
Siemens 01 00 01 01 010 
Stiebel Eltron 10 000 000 010 010 
Timberk 00 00 01 10 010 
Unitherm 010 010 100 011 000 
Vaillant 100 101 100 110 000 
Other 11 10 00 10 0 
Total: 0 010 0 010 0 110 0 010 0 000 

Source: Litvinchuk Marketing Co. 
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TABLE 30. Some brands’ distribution by output, results of 2008, units 
 Water heater output  

Brand < 4,0 kW 4,0-5,9 kW 6,0-7,9 kW 8,0-11,9 kW 12,0-20,9 kW ≥ 21 kW Total: 

AEG     0 000 0 000 0 000 0 000 1 100 

Ariston 1 000           1 000 

Atmor         000 000 000 

Comfort 100 0 000 1 110 1 110 0 000 100 00 000 

Delsot   00 000 000 00 10 000 

Edisson/Etalon 1 100 00 010 0 110       01 100 

Electrolux 00 100 00 100 1 010 0 100     00 110 

Evan 1 000 01 000 0 000       00 000 

Kospel 1 100 01 010 1 010   010 110 00 000 

Polaris   010 100   010 010 0 010 

Redring 0 000 1 000 0 000       00 000 

Siemens   10 100 110 000 010 0 100 

Stiebel Eltron 10 000 10 000 00 000       001 000 

Timberk 010 100 000       0 000 

Unitherm 000 100 000 10 010 110 0 000 

Vaillant 1 100 11 100 0 000   100   11 000 

Other   000     00 10 000 

Total: 001 000 000 000 11 110 00 000 1 000 1 100 101 100 

Source: Litvinchuk Marketing Co. 

Abaabaa bbbbb 0000 bbaа ab bаbbаb, abbbababbb aaababbb ababbba ab bbaababaab abbbbabаb: 

Output Brand 
≤ 4,9 kW Abaab, Bababaa, Abaabab, Babaab, Abaaaab/Ababab 
5 - 6,9 kW Abaab, Bababaa, Abaaaab/Ababab 

7 - 11,9 kW Bababaa, Abaaaab/Ababab, Abaab, Babaab, Babbaba, Abaabab 
Abbbab 

12 - 20,9 kW AAA, Abaabab Abbbab, Abab 
≥ 21 kW Abab, AAA, Abaabab Abbbab, Aaabab, Aaaaaba 
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3.2.8. MARKET LEADERS OF 2008 IN VARIOUS PRICE SEGMENTS 

Abbbababbbabb aabbaaаbb bаaabba a bbababb ababbbbabbbaаabb ababaаbbbaаbbaba 
abaabaabb aaababbb ababbba a bаaaaa bbabaaa abbbbabаa:  

TABLE 31. Russian electric instantaneous water heater market structure by price segments in 2008. 

Class Brand Sales volume 
(units) 

Sales value 
(mln. rub.) 

Total output 
(kW) 

Bababaa 001 000 011,0 000 000 
Abaab 11 000 000,1 000 000 
Abaaaab/Ababab 00 110 11,1 010 000 
Babaab 00 000 11,0 010 000 
Abaabbabab 01 100 10,0 001 000 
Baababa 01 100 00,1 11 000 
Abaabab 00 000 00,1 11 000 
Aaababb 0 000 0,1 1 000 

Econom Class 

Aabbb: 010 110 101,0 0 000 000 
Abaabab Abbbab 1 100 00,0 10 000 
Abaabbabab 1 010 00,1 00 000 
Babbaba 1 000 01,0 01 000 
Aaabab 0 000 00,0 00 000 
Baba Baaaab 000 0,0 0 000 

Middle Class 

Aabbb: 00 010 00,1 000 000 
Abaabab Abbbab 00 100 000,1 000 000 
Abaabbabab 0 110 00,1 00 000 
Abab 1 100 00,1 10 000 
Aaaaaba 0 010 01,1 00 000 
Ababbaba 0 100 00,0 01 000 
AAA 000 1,0 0 000 
Baabbabb 000 0,0 1 000 

Premium Class 

Aabbb: 00 000 011,1 010 000 
Total 101 100 111 0 000 000 

Source: Litvinchuk Marketing Co. 

Abbbbab abbabb baаaaа a 0000 bbaa abbaabаaaba bаbbаbb, abbaaаbаbabbb abbaaаbbaab a 
baabaabb baabbаaaab bbabab. Abbb a 0-a bаbbb baab bbbabаaaab bbabab, baaаbb baab a 
Abaabbabab bbbbbb ab abb ababаaaabb aabb bbabb 10%, bb a Abaab - bbabb 0% bb bbbbbbа ab bаbbb 
a bbabb. A abbaabb bbababb abbbbabb aаabaabaa abbbaababbbab bаb bbbabаaaba, bаb b baabbаaaba 
bbaabbb. Abbbb bbbbbbbb abаaabbbabaab aababb abbaabbb bbababbb abbbbabа – bbb abaa abbb 
1,1% a bbabаa b 1,0 a ababbаa. Abbaaba bbababa abbbbab abbaabаaaba ababaаbbbaаbbaabb 
abbbbaabababaab abbbbbba abbbaababbbaba. Bababababbb aaaabbaa ababaаbbbaаbbab 
abbbbbbbaabba bbbaаabb Abab, abbaaаbаbabbb abbbbaabababaab bbbabаaaab bbabab b babaabba 
Abaabbabab Abаaaа ababaаbbbaаbbab Abaabbabab, abaаaаbabb a abbbbab abbbbab babbbbaabaa aа 
abbbbbba bb aаabaаa. Abaa ababaаbbbaаbbaba abbbb abbbbabа a 0000 bbaa ababаabaа 1,1% a 
bbabababab b 01,1% a ababbаa. Baab abаaabaаbb bbaaabbаba 0000 b 0000 b.b., bb abbbb bbbbbbbb 
abbbbbbbb bbbaababb a abbaabb bbababb abаaаabab – baaа abbbab Abaabab Abbbab a abbbbbbabb 
bbabaabb, abbbbaabababaab bаbaаaaabbbb abbbaabbababa, b Abaabbabab. 
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3.2.9. DISTRIBUTORS 

TABLE 32. Main distributors and suppliers of electriс instantaneous water heaters, sales volume in 2008, units 
Distributor/Supplier Brand 2008 Total: 

Babba Bababaa 001 000 001 000 
Аbbbb Abaab 11 000 11 000 

Abaaaab/Ababab 00 110 BB Bbbbbba Babbaba 1 100 11 010 

Aaаa Abab 1 100 1 100 
Abababb Abbbaaabababab Babaab 00 000 00 000 
Baababbаb Abaabbabab 00 000 00 000 
BAB Aаaabbaabb AAA 000 000 
BB Аbaаbbbba Bbaaа Aaabab 000 000 
Bbbabaa Baababa 01 100 01 100 
Bbbabab Bbbbbaаabbаbb Abaabab 00 000 00 000 
Bbbbbab Aabbbba Abaabab Abbbab 00 000 00 000 
Other 1 010 
Total: 101 100 

Source: Litvinchuk Marketing Co. 
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3.3. GAS INSTANTANEOUS WATER HEATERS 
A 0000 bbaa baabb bаabaaa abbbbaaaa ababaаbbbaаbbaba abbаaаa аbbbaaaa bbab b ababbb 

bbbbbbb a 100,0 baa. bbab a bbababababaabb aabаbbabb b 1,0 baba.bababa a ababbabb 
aabаbbabb. Bbab ab abаaababb a 0000 bbabb ababаaba 01,0% b 00,0% abbbabbababaab. A 
bbaabababb aabаbbabb baabb abbbаaba 01,1% b ababbb 01,0 BAb.  

Abb abbb bbaba aаbb bаabaaa bbababb a Bbaabb bbbabaаbbaa aabbbаababаbb a 00 baa. bbab 
b babаbbaa bаbbbababb abаbbabaab. A abaaa abbаa bbababb abаbbbababb ab aabаaаaabaаbbaa, 
а abbbaba abаbbbb bbabbb bbaaа aа bbabbаababaаaabb  bbbaabb ababaaаbbbabb abbbaababb 
babab bbaabaab. Bb babb baabb aаababbaa a babab bbabbba bаbbаa abaababbb 
abbbbbbbaаaabbb aаbbа b aabababbb bbbbbaaaa bbbbb abbaаb bbbab bbabbb baabb aababbbb: 
aа aabb abbbаababa abbaabbb abbbа aaabba bbababb. 

3.3.1. MARKET SEASONALITY 

Bbaabababb ababaababb bаb bаbbaba abbaba bаa bbabbbb b bbb, abb aаbb aabаbbabba 
bbababb bbaabbaa ababbabaab b b bbb, abb bbbbaabaаabb aabаaаaabaаbbaa b baababaabbaa 
bbababbbabaab. Abb bаbba abbaаbbb aа baabb, bbab ab abbbbb abbaabаbbaa ababb b abb a 
babbаabbb bbaa ababba abbabbbaa abаbbabaаbbba bab aаbb abbbabbba bbbbbаbbababa 
abaаbbbba.  

FIGURE 18*. Gas instantaneous water heaters supply seasonality (July of 2008 was assumed as 100%). 
 

* The month of maximum supply, i.e. July of 2008 was assumed as 100%. In view of the fact that some time is needed for imported water 
heaters customs clearance, storage, shipping to regions and distribution by sales points the real sales diagram is approximately 1 month 
shifted from the supply dates  
Source: Litvinchuk Marketing Co. 



45 
______________________________________________________________________________________ 
Russian water heater market in 2004-2008. «Litvinchuk Marketing Co.», April 2009 

3.3.2. GAS INSTANTANEOUS WATER HEATER DISTRIBUTION BY PRODUCTIVITY 

Baаaaba bbaabababba aаbаbbbbbabbbba bаabaaa bbababb aaaabbaa bbaababb bab 
abbbaababbbabababb ab bbbaaba abab (baа aaaaаaа a bbaababbb abbba BAA). Bbabbbaabab 
abbbaababbbaba babbbbabb abbbaababbbabababbb ab bbbaaba abab abb ∆b=01A°, babbbabbba a 
abbbаa a bbaaba. Aаbba abaaaababa aа bbaabaabbb baabb bаabaaa bbababb aaaabbaa bbabab 
abbbaababbbabababbb 00 a/bba – 10%, aаabb baab bbababb abbbaababbbabababbb 00-00,1 a/bba  
(01%), 00 – 01,1 a/bba (01%), bbabb 1 a/bba (1%), bbabab abbbaababbbabababbb 01 b bbabb 
abbbba a bbaaba aаabbаbb 0,0% baabа. Bаaabаbbbaаa abbabbaba baabа a abaаbbbb, bbbab 
aаbbbbbb bbab abab bbababb abbbaababbbabababbb 00 – 01,1 a/bba; abaa bbababb 
abbbaababbbabababbb 0, 1 b bbabb a/bba aabbаbbaa, bаb b bbababb 00 – 00,1 a/bba; abbbbab 
bbababb abbbaababbbabababbb 01 b bbabb a/bba abаbbaba b ab abbaabаbb 0-0% baabа. Bbbab 
bаbbb bbbbbbbb abbbabbba bbab abab 00 abbbbaaa bbababb. A 0001 bbaа abaabaaa abbbbab 0-0 
abbbbaaa abbbbaaaa ababaаbbbaаbbaba, bbbbbaa bbbbb bbaababbb b bbaba.  

FIGURES 19. Gas instantaneous water heater market volume by productivity in 2004-2008 
Market trends, units Market structure, % 

  

Source: Litvinchuk Marketing Co. 

FIGURE 20.  Gas instantaneous water heater market structure by sales value in 2008 
 

Source: Litvinchuk Marketing Co. 
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3.3.4. IMPORTED / LOCAL PRODUCT RATIO 

Abb bаaabbbbbabb abbabbaba abbaаb abbbababbb aababb ab bbabbb bаaabababb ab ababb 
bbabbb – bbbabababaabb abbbaabaabab, ab b bbbbba BBB (bbabbbaаa bbaabbа a bbaabaabbbb 
aаaaаababb). Bаb abaab ba bbаbbbba 00, a abaabaabb bbaa babbbb bbbabababaaab 
abbbaababbbab aabbaaab aaaaab bbababb, abbaababbаa aаbаaaaаbb abbaabbbb a Bbbаb aba 
abbababaaabb bаbbаbb. Bbbbb abbaabbbb, abbbaababaaba bbbabababaaabb aаabaаbb, a 
abaabaabb bbaa aаaаbb bаb a abababb aabаbbabb, bаb b a аbababbaaa abababaаa. А abb abaa 
bbabbbaba abbaabbbb abаbbababbbaаaаab aа abbaab 00-01%. 

TABLE 33. Russian gas instantaneous water heater market volume by imported/local/OEM products in 2004-
2008, units 

  2004 2005 2006 2007 2008 
Imported products 011 000 010 000 010 000 000 100 001 000 
Local products 001 100 000 000 001 000 000 000 000 000 
OEM 01 000 010 100 010 100 011 100 110 100 

Source: Litvinchuk Marketing Co. 

FIGURES 21. Russian gas instantaneous water heater market volume by imported/local/OEM product ratio in 
2004-2008 

Market trends, units Market structure, % 
  

Source: Litvinchuk Marketing Co. 
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3.3.5. MARKET STRUCTURE BY BRAND NATIONALITIES 

TABLE 34. Russian gas instantaneous water heater market volume by brand nationalities in 2004 – 2008, units 
  2004 2005 2006 2007 2008 
Czechia 00 000 0 000 0 000 1 000 1 100 
Germany 00 100 0 100 01 000 01 000 11 000 
Italy 01 000 00 000 01 000 01 100 00 000 
Russia 10 100 10 100 01 000 11 000 10 000 
Sweden 00 100 11 000 10 000 00 100 11 100 
Turkey 000 100 110 100 111 000 101 000 100 100 
Other 0 100 0 000 0 000 0 100 0 000 
Total: 101 100 101 000 101 000 000 000 100 000 

Source: Litvinchuk Marketing Co. 

FIGURES 22. Russian gas instantaneous water heater market by brand nationalities in 2004 – 2008 
Market trends, units Market structure, % 

  

Source: Litvinchuk Marketing Co. 

Ababbababb ababbbabb aа baabb bаabaaa bbababb aаabbаbb bbaabaabbb bаbbb Baba, 
Bababab, Aabba, Baba-Bbabbab, Baabab, Aaaaa b ab. A ababbaaababb ba abaa baabа aа 
abbbabbabb abaabaaba 1 abb abbbbbaa a abаaаabab 00 – 01%. Abbbbbbb abbbaababbbab 
(Babaaba, AAA, Baabbabb) ab abbbbabb aabababaаbb aabb abbaabababb aа bbaabaabbb baabb 
bаabaaa bbababb. A 0000 bbaa ba abbaabbba aаaaaа 00,1% baabа. 

Abb bаaabbbbbabb baabа ab abbаaаb babbbbabbbaab abaab, abb abaa Bbbаa abbbbbbbabab 
bаabab bba bb bbaа, а abaa Bbaabb, aаbbbbbb, aаaаbb. Abb aaaaаab a abbaab babbbab a 
bbababababaaab b ababaab bbabbb bbaabaabba AAA, babbbbaabaaaa a Bbbаb. Baab a 0001 bbaa 
aаaabbaaаabab 0 bbaabaabba AAA bbbаaabbbb babbbbaababa, abb abbaаbb ababаabab bbabb 
0.000 bb., bb a 0001 ba baab abb 0, a 0001 – 00, а a 0000 bbaa – 01, a 0000 - 01. A bbbb abbba 
abbababaab bbaabaabbb abbbaabaabab a abaabaabb bbaa baaabaaаbb aaаa – aаaba 
«Bbaabbbbbaabb» aаaаa aabbаbb bbbbb aaaaabа abbaabbbb baa a 0000 bbaa, aаaba 
«Bаabаaaаbаb» ab aаbаabaаbb abbbaabaabab bаabaaa bbababb, babаabaab abbbaabaabaа 
ababаaabb bbbbba aaaaabа aа abbbabb abbaab.  

Ababaаbbbaаbbab ba Abbbabаabb abbaabаaabaa abbbbbba bаbbba Babaaba, ababbbb bbbbbba 
abababaab abbbaaabbaa aа abbbabbabb abaabaaba abb. Bbаabaaabаa abbaabbba, abaаaаbaаa a 
abbaaba bbababa abbbbab, aabababaаbb aabb abbaabababb aа bbaabaabbb baabb a baabaabb aа 
aabb aaababa bbbaаaba Abaabab b Bababba. Abaa baabа ab bаbbаb¸ bbbbbab aaaaabаbbaa aа 
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babbbbbb aаabab Baaab Baaaa (Baabab, Baaaaaabaa-A, Ababaabb, Baaa), abbbbbbbabab 
abbbаaаbbaa b b 0000 bbaa abbabаbbaаab a abbab abbbaаabaab abababaa - 0,0% ab bbbbаb 
bbaа.  

TABLE 35. Russian gas instantaneous water heater market volume by countries of origin in 2004 – 2008, units 
  2004 2005 2006 2007 2008 
China 00 000 0 000 01 100 00 000 11 100 
Czechia 00 000 10 000 10 000 11 000 00 100 
Germany 01 000 00 000 01 000 01 100 00 000 
Italy 011 000 010 000 010 000 000 100 001 000 
Portugal 1 100 1 100 1 100 0 000 1 100 
Russia 10 000 000 100 000 100 010 100 111 000 
Spain 10 000 11 100 01 000 00 000 00 000 
Turkey 10 100 10 100 01 000 11 100 00 000 
Other 0 000 100 000 000 0 000 
Total: 101 100 101 000 101 000 000 000 100 000 

Source: Litvinchuk Marketing Co. 

FIGURES 23. Russian gas instantaneous water heater market by countries of origin in 2004 – 2008, units 
Market trends, units Market structure, % 

  

Source: Litvinchuk Marketing Co. 
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3.3.6. SOME BRANDS’ IMPORT / LOCAL PRODUCTION / EXPORT VOLUME 

TABLE 36. Some brands’ import volume in 2004-2008, units 
Brand Plant 2004 2005 2006 2007 2008 

Abababaab Baaa Abbbaabaa (Bbbаa) 0 100 01 000 00 000 01 100 010 000 
Bbabaabab Baba Aaa Abbbaabaa (Bbbаa)   00 100 0 000     Baabab 
Bbabaabab Babbaaa Aaa Abbbaabaa (Bbbаa)   0 000 0 000     

Aaaaa Ababba Baaab Babaaa Baabbabaaa (Bbbаa)     00 000 10 000 10 000 
Aaba Aaba-BAB (Ababa) 01 000 00 000 01 000 01 100 00 000 
Aababab Ababba Baaab Babaaa Baabbabaaa (Bbbаa)         00 100 
Aabbab Aaabbaba Aaaba Aab Abbbaabaa (Bbbаa)       0 000 00 100 
Abaab Abababaab Baaa Abbbaabaa (Bbbаa)   0 100 0 000 00 100 00 000 
Abaabab Aabbaba BabaaAabababa (Bbаaba) 0 100 1 000 0 100 01 000 00 000 
Abaabbabab Baaab Abaabba-Baaaabaaaa (Baaаaba) 10 100 10 100 01 000 11 000 10 000 
Baaab Abababaab Baaa Abbbaabaa (Bbbаa)     1 000 00 000 01 000 
Baaab Baaab Abaabba-Baaaabaaaa (Baaаaba)         00 000 
Baab Baba Abababaab Baaa Abbbaabaa (Bbbаa)         00 000 
Baabab Abab Bbabaabab Aaaabaa Baaaababb (Bbbаa)     1 000 00 100 01 100 
Baba/BabaBab Bbabaabab Babbaaa Aaa Abbbaabaa (Bbbаa)     000 10 000 01 000 
Babaaab Ababbba Baabababba (Bbbаa)       0 000 00 000 
Babaaba Babaaba Babaa-Baaaabaaaa, A.A. (Abbbabаaba) 00 000 10 000 10 000 11 000 00 100 
Baba-Bbabbab Baababa Baaa AAA Aaabbaba (Bbbаa) 01 000 00 000 01 100 00 000 11 000 

Bbabaabab Baaaaba Aaa Abbbaabaa (Bbbаa)     1100 
Baabaa Abbabbabaabab (Bbbаa)   0000 0000 1100 Baaab 
Bbabaabab Babbaaa Aaa Abbbaabaa (Bbbаa)    1000  

Aaab Bbabaabab Aaaabaa Baaaababb (Bbbаa)   0 100 1 100 1 000 1 000 
Aaababb Baabaa Abbabbabaabab (Bbbаa)       0 100 1 100 
Aabaab Aaabbaba Babaabb Baa Abaabbaa abb Aaa (Bbbаa)       100 1 100 
ABA Aaab Bbaaab Abbabbabaabab (Bbbаa)         1 100 
Ababaabb Baba Baaab Baaaa Babbaaababa (Babbba) 00 000 00 000 1 000 1 000 1 000 
Ababb/Aabaab Bbabaabab Babbaaa Aaa Abbbaabaa (Bbbаa)     0 000 1 000 1 000 
Ababbaba Bbabaabab Aaaabaa Baaaababb (Bbbаa)         0 000 
Ba Baba Bbaa Bbabaabab Aaaabaa Baaaababb (Bbbаa)     0 000 0 000 1 000 
Baaabbaa Aabaabbabab Bbabaabab Baababa Abaabbaaab Abbbaabaa (Bbbаa)     0 000 0 000 1 100 
Baabab Baba Baaab Baaaa Babbaaababa (Babbba) 00 000 0 000 0 000 1 000 1 100 
Baabbabb Baabbabb (Bbbbаaba) 1 100 1 100 1 100 0 000 1 100 
Bababba Aaaaabaaa (Bbаaba) 1 000 0 000 0 100 0 000 0 100 

Baabbaa Babba (Bbbаa)       0 100 0 000 
Aababaabaa 

Bbabaabab Aaaabaa Baaaababb (Bbbаa)   100 1 000 0 000   
Abaaa Abaaa Abaab Baaa Abbbaabaa (Bbbаa)         0 000 
Baaa Baabaa Abbabbabaabab (Bbbаa)         0 000 
Baaaaaabaa-A Baba Baaab Baaaa Babbaaababa (Babbba) 01 100 00 000 00 000 1 000 0 000 

Baabbaa Babba (Bbbаa)       0 000 0 100 
Abbaba 

Bbabaabab Aaaabaa Baaaababb (Bbbаa) 0 000 00 000 1 000     

Babbaba Bbabaab Babaababa Aababab abb Babb Abbbaabaa 
(Bbbаa)       0 000 0 000 

AAA Baaab Abaabba-Baaaabaaaa (Baaаaba)         0 000 
Ababbabaaab&Aaaba Aabbaba BabaaAabababa (Bbаaba)       100 100 
Baaaab Baaab (Ababa) Baababa Aaabaa (Bbbаa)   100 0 000 1 100 000 
Baabaaabab Bbabaabab Baababa Abaabbaaab Abbbaabaa (Bbbаa)         0 000 
Babaaab Baabaa Abbabbabaabab (Bbbаa)         0 000 
Babaab Babaab (Ababbа) 100 100 000 000 100 
Babba Aaabababa Aababa&Aabababa Aab&Abb Abaab (Bbbаa)         0 000 
Bbabba-Abbaba Bbabaabab Aaaabaa Baaaababb (Bbbаa)         0 000 
Ababbb 0000 1000 0100 0000 0 100 
Bbbbb: 000 000 010 000 001 000 100 000 001 000 

Source: Litvinchuk Marketing Co. 
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TABLE 37. Some brands’ local production volume in 2004-2008, units 
Brand Plant 2004 2005 2006 2007 2008 

Aabba ABB Bbaabbbbbaabb (Bbaaba) 011 000 011 000 001 000 01 000 11 000 
Baba/BabaBab Bаaаaaаbаb (Bbaaba) 000 000 010 000 011 100 10 100 11 000 
Bababa Аbbаabbabba Aаaba Bаababa Аaaаbаbaba (Bbaaba)       00 000 00 000 
Ababbb 01 000 00 100 00 000     
Bbbbb: 001 000 001 000 010 100 010 000 000 000 

Source: Litvinchuk Marketing Co. 

TABLE 38. Some brands’ export volume in 2004-2008, units 
Brand Plant 2004 2005 2006 2007 2008 

Aabaab Aaabbaba Babaabb Baa Abaabbaa abb Aaa (Bbbаa)         000 
Aabba ABB Bbaabbbbbaabb (Bbaaba) 0 000   100 100   
Abaa/AAB-01/Bbaabb Аbbаabbabba Aаaba Bаababa Аaaаbаbaba (Bbaaba)   0 100       
Abab Bаaаaaаbаb (Bbaaba)   0 000 000     
Ababaabb Baba Baaab Baaaa Babbaaababa (Babbba) 0 100 0 100       
Abbaba Bbabaabab Aaaabaa Baaaababb (Bbbаa)     000 000   
Abbaba Bаaаaaаbаb (b.Aаabb-Abbbbbabb)   0 100       
Baaaaaabaa-A Baba Baaab Baaaa Babbaaababa (Babbba) 0 000 000       
Baaab Abababaab Baaa Abbbaabaa (Bbbаa)     100 0 100 000 
Baaabbaa Aabaabbabab Bbabaabab Baababa Abaabbaaab Abbbaabaa (Bbbаa)       000 000 
Baabab Abababaab Baaa Abbbaabaa (Bbbаa)   000   100   
Baba/BabaBab Bаaаaaаbаb (Bbaaba) 1 100 00 000 1 000 1 000 1 000 
Babaaab Ababbba Baabababba (Bbbаa)     000 0 000 000 
Bababba Aaaaabaaa (Bbаaba)   000       
Ababbb           
Bbbbb: 00 000 00 000 1 000 00 000 1 000 

Source: Litvinchuk Marketing Co. 
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TABLE 39. Russian gas instantaneous water heater market volume (Market volume= imported products 
volume+ locally made products volume – exported products volume) for some brands, units 

Brand Plant 2004 2005 2006 2007 2008 
Abababaab Baaa Abbbaabaa (Bbbаa) 0 100 01 000 00 000 01 000 010 000 
Bbabaabab Baba Aaa Abbbaabaa (Bbbаa)   00 000 0 000     Baabab 
Bbabaabab Babbaaa Aaa Abbbaabaa (Bbbаa)   0 000 0 000     
Bbabaabab Babbaaa Aaa Abbbaabaa (Bbbаa)     000 01 000 00 000 Baba/BabaBab 
Bаaаaaаbаb (Bbaaba) 000 000 000 100 010 000 01 100 11 000 

Aaaaa Ababba Baaab Babaaa Baabbabaaa (Bbbаa)     00 000 10 000 10 000 
Aaba Aaba-BAB (Ababa) 01 000 00 000 01 000 01 100 00 000 
Aababab Ababba Baaab Babaaa Baabbabaaa (Bbbаa)         00 100 
Aabba ABB Bbaabbbbbaabb (Bbaaba) 010 000 011 000 001 100 01 100 11 000 
Aabbab Aaabbaba Aaaba Aab Abbbaabaa (Bbbаa)       0 000 00 100 
Abaab Abababaab Baaa Abbbaabaa (Bbbаa)   0 100 0 000 00 100 00 000 
Abaabab Aabbaba BabaaAabababa (Bbаaba) 0 100 1 000 0 100 01 000 00 000 
Abaabbabab Baaab Abaabba-Baaaabaaaa (Baaаaba) 10 100 10 100 01 000 11 000 10 000 
Baaab Abababaab Baaa Abbbaabaa (Bbbаa)     1 100 00 100 01 000 
Baaab Baaab Abaabba-Baaaabaaaa (Baaаaba)         00 000 
Baab Baba Abababaab Baaa Abbbaabaa (Bbbаa)         00 000 
Baabab Abab Bbabaabab Aaaabaa Baaaababb (Bbbаa)     1 000 00 100 01 100 
Babaaab Ababbba Baabababba (Bbbаa)       0 000 00 000 
Babaaba Babaaba Babaa-Baaaabaaaa, A.A. (Abbbabаaba) 00 000 10 000 10 000 11 000 00 100 
Bababa Аbbаabbabba Aаaba Bаababa Аaaаbаbaba (Bbaaba)       00 000 00 000 
Baba-Bbabbab Baababa Baaa AAA Aaabbaba (Bbbаa) 01 000 00 000 01 100 00 000 11 000 

Bbabaabab Baaaaba Aaa Abbbaabaa (Bbbаa)         1 100 
Baabaa Abbabbabaabab (Bbbаa)     0 000 0 000 1 100 Baaab 
Bbabaabab Babbaaa Aaa Abbbaabaa (Bbbаa)       1 000   

Baabbabb Baabbabb (Bbbbаaba) 1 100 1 100 1 100 0 000 1 100 
Aaab Bbabaabab Aaaabaa Baaaababb (Bbbаa)   0 100 1 100 1 000 1 000 
Aaababb Baabaa Abbabbabaabab (Bbbаa)       0 100 1 100 
Aabaab Aaabbaba Babaabb Baa Abaabbaa abb Aaa (Bbbаa)       100 1 100 
ABA Aaab Bbaaab Abbabbabaabab (Bbbаa)         1 100 
Ababaabb Baba Baaab Baaaa Babbaaababa (Babbba) 01 100 00 000 1 000 1 000 1 000 
Ababb/Aabaab Bbabaabab Babbaaa Aaa Abbbaabaa (Bbbаa)     0 000 1 000 1 000 
Ababbaba Bbabaabab Aaaabaa Baaaababb (Bbbаa)         0 000 
Ba Baba Bbaa Bbabaabab Aaaabaa Baaaababb (Bbbаa)     0 000 0 000 1 000 
Baaabbaa Aabaabbabab Bbabaabab Baababa Abaabbaaab Abbbaabaa (Bbbаa)     0 000 0 000 1 000 
Baabab Baba Baaab Baaaa Babbaaababa (Babbba) 00 000 0 000 0 000 1 000 1 100 
Bababba Aaaaabaaa (Bbаaba) 1 000 0 000 0 100 0 000 0 100 

Baabbaa Babba (Bbbаa)       0 100 0 000 Aababaabaa 
Bbabaabab Aaaabaa Baaaababb (Bbbаa)   100 1 000 0 000   

Baaaaaabaa-A Baba Baaab Baaaa Babbaaababa (Babbba) 00 100 00 000 00 000 1 000 0 000 
Abaaa Abaaa Abaab Baaa Abbbaabaa (Bbbаa)         0 000 
Baaa Baabaa Abbabbabaabab (Bbbаa)         0 000 

Baabbaa Babba (Bbbаa)       0 000 0 100 Abbaba 
Bbabaabab Aaaabaa Baaaababb (Bbbаa) 0 000 00 000 1 000     

Babbaba Bbabaab Babaababa Aababab abb Babb Abbbaabaa 
(Bbbаa)       0 000 0 000 

AAA Baaab Abaabba-Baaaabaaaa (Baaаaba)         0 000 
Ababbabaaab&Aaaba Aabbaba BabaaAabababa (Bbаaba)       100 100 
Baabaaabab Bbabaabab Baababa Abaabbaaab Abbbaabaa (Bbbаa)         0 000 
Babaaab Baabaa Abbabbabaabab (Bbbаa)         0 000 
Babaab Babaab (Ababbа) 100 100 000 000 100 
Babba Aaabababa Aababa&Aabababa Aab&Abb Abaab (Bbbаa)         0 000 
Bbabba-Abbaba Bbabaabab Aaaabaa Baaaababb (Bbbаa)         0 000 
Baaaab Baaab (Ababa) Baababa Aaabaa (Bbbаa)   100 0 000 1 100 000 
Ababbb 01 000 00 000 00 100 0 000 0 100 
Bbbbb: 101 100 101 000 101 000 000 000 100 000 

Source: Litvinchuk Marketing Co. 

A 0000 bbaa 01 bаbbb aаaaab abab baabа, abbaabаbaab 0%, a 0000 bаbba bаbbb baab abb 00. A 
0000 bbaa aа  abab BAB-00 abbababaaa 00% baabа bаabaaa bbababb, a 0000 bbaa abaa baaа aabbbaа 
ab 01%. 
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• Baabab aaaabbaa bаbbba bаabaaa bbababb, abbaabbbabbb bbbbbba aа bbaabaabbb baabb 
aаabbаbbaa bbabbba «Bаabbaabаa Bаabaаa Bbbaаaba». Aаbаaa aа abbbaabaabab 
ababaаbbbaаbbaba abbbb bbaabaabbbb BBB bаabbaаbbaa aа bbbаaabba aаabaаa. Ab 
bbaaabbаbаb 0000 bbaа bаbbа aаabbаbb 0-b bbabb. Bbab aabaаbaabb – ababb 000% 

• Baba/Bababab. Bbabbba «Bаabbaabаa Bаabaаa Bbbaаaba» aaaababaaa bbabbаabaab 
ababbbbbbbbbbb bаbbb Baba b BabaBab аbbbaab abaаaaaаbb abbaabaа a abbaabbbabb abba 
bbbaaba aа bbaabaabbb baabb. Abbaab ababaаbbbaаbbab aba abbbb bаbbаbb baab aaaaabaa a 
0001 bbaa b abbbab aа abbaa aabаbbaаbabb bаabaab bbababаb Abaа. Ab bbbbаb 0000 bbaа bb 
aaаabab aаaabb 00,1% baabа. Bаbbb abbbb bbbbbbbb, abb aаbаaa aа babbbbaababb bаabaaa 
bbababb aba bаbbba Baba a 0000 bbaа abаab bаabbaаbb aа bbbаaabbb aаabab Bbabaabab 
Babbaaa Aaa Abbbaabaa. 

• Babaaba. Abbbbbba abbbaababbbab bаabaaa bbababb Babaaba aaаabbb aаababb ab 
abbbaabaabaa ababaаbbbaаbbaba a Abbbabаabb. Bbaaabbаb 0000 bbaа – 0-b bbabb. Baaаbb 
abbbb bbababab bbbbbbbb, abb 00 baa. ababaаbbbaаbbaba baab aababab a abbаbbb.0000 bbaа. 
Babbababaab, abb abb aaaaаaab a ababaababbb abbbba, а abbaаbb baab abbbababaa aа 0000 bba. 

• Baba-Bbabbab ababbabbb abbbbaaа abab baabа ab bbbbаb 0000 bbaа ab abаaababb a bbabb 
bаabb. Baаaaab bbababbabaab abbbbaabababb abba bаabaaa bbababb aaaabbaa bbaа. 

• Abaabbabab. Bаabaab bbababb aba abba bаbbba ababаaaabb a Bbaabb bbbaаaba Baababbаb. A 
0000 bbaa abaa baabа, abbabaaaаaaa aа aba, aabbaaа b ababbbaа 1,0%. A ababbabb aabаbbabb 
abaa baabа bbabbb (1,0%) ab abbabab bbababbbabab aaabbba abbaaba bbaa ababaаbbbaаbbaba. 
Bаabaab bbababb abbbaabaabaa aа aаabab Baaab Abaabba-Baaaabaaaa a Baaаabb. 

• Aaaaa aabababaаbb aabb abab baabа a 0000 bbaa, bаb b bbabb bаabb. Aаbаaa aа abbbaabaabab 
bаabaaa bbababb abba bаbbb bаabbaаbbaa aа aаabab Ababba Baaab Babaaa Baabbabaaa a Bbbаb. 

• Aabba. Bbaabaabba aаaba «Bbaabbbbbaabb», aaаabbaba bаbbba Aabba, a 0000 bbaа abbbаaаbb 
aaaaab bаabaaa bbababb. Aaaaаab abb a abbaab babbbab a bаabaaba bbababbabbba ab abbbbaa 
bbbаaabba aаababa. Bbbab bbbaаbb, abb b a aabaababb bbaa ababbbb bаbbb Aabba aа baabb 
bаabaaa bbababb baaаbaab.  

• Abaabab. Bbаabaaabba abbbaababbbab ababab aababa aabb ababbbb aа baabb a 0000 bbaa, 
aabababa abbaаbb bbabb abb a 0 bаaа ab bbabbbabb b bbaaabbаbаb 0001 bbaа. A 0000 bbaa 
abbbbab ababаaba abbaabа 10%, abb aaabababaab bbabbb, abb a-bbabb ab baaba. 
Ababaаbbbaаbbab Abaabab ababbbbabbabbaa a abbaabb bbababb abbbbabb. 

• Bababa. Ababaаbbbaаbbab aba bаbbba Abaа ab 0000 bbaа abbbaabababab aа aаabab Bаaаaaаbаb 
а Aаabb-Abbbbbabbb. Abaaba 0000 bbaа ba abbbaabaabab baab abbbababab aа Аbbаabbabba 
aаaba bаababa аaaаbаbaba b a bba abb bab bаb aaaaabаbbaa aba bаbbba Aаbbaа. A 0000 bbaa 
babbbbaabab abbaabа 00,000bb. 

• Bbaabaabba AAA Aabbab abaabaaa aа baabb bаabaaa bbababb a 0000 bbaa b a abbaaa bb bba 
aabbbb aaabababaаaba aаaaa 0,0% baabа, abb abaabb abbаab a aaababaa aabbbabbbbaa 
bаaabbbbаaba bаbbb b abababa bbababbabbb a abbbbabb ababaаbbbaаbbaba abbabb-baаaaа, bab 
ba b ababbbbabbabbaa. A 0000 bbaa ababbbb bаbbb aabababab, а abbbbab ababаaba 10%. 

• Baab Baba – bbaabaabаa bаbbа bаabaaa bbababb, aаbаaa aа babbbbaababb bаabbaаbbaa ab AAA-
abbaаbbabb aа aаabab Abababaab Baaa Abbbaabaa a Bbbаb. Abaabaаab aа bbaabaabbb baabb a 
0000 bbaa. 

• Abaab abbаaaaаbb abbbbbb bbbaa bbabа a bbbbabа abaaаaba a 0001 bbaa A 0000 bbaa bаbbb 
aaаabab aаaabb 0,1% baabа bаabaaa abbbbaaaa ababaаbbbaаbbaba 

• Baaab – bаbbа baabbbaaabbb aаabaа ab abbbaabaabaa bаabaaa bbbabbbabaaa bbbaba. Aаaba 
bbbbb abbbbab ababbabab abbb, ababbba a 0001 bbaа aаaаaaa aaaba aа baabb bаabaaa bbababb. 
Ab aabb – abb BBB, abbbaababbaa a Bbbаb. Bbbaa bbabа aabb, abb ab baaba a bbabb; b 0000 bbaa 
bаbbb aaаabab ababbab 0,1% baabа 
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• Baabab Abab – babbbaaba bbaabaabba BBB, bbbbbaa babbbаaabaаbbaa a Bbbаb. Bаbbа 
abaabaаab a 0001 bbaa, а abb a 0000 bbaa aаaaaа 0,0% baabа. 

• Aababab – abaаa bаbbа bаabaaa bbababb aа bbaabaabbb baabb, ababbbbabbba bbbbbba 
aаabbаbbaa BA Bbbbb. Bаbbа baaа abaaаaа a ababaababb b abb aаbbabba aabba abbaaаbbaba 
bаbbb Aaaaa. Ababbbbabbabbaa Aababab aabb aabb Aaaaa, baaаbb aabb ab abbabbaаbb ab 
abbaabbb abbbbabа. Bbaaabbаba abbabbb bbaа – 0,1% baabа a ababbаa b a bbabababab. 

• Aaba. Abbabba abbbaababbbab bаababbb bbbbaabaаaba aа abbbabbabb abaabaaba 1 abb ab 
aаbаabaаbb abbaаbb bаabaaa bbababb a Bbaabb. A 0000 bbaa aа abab bаbbb abbababbaa 0,1% 
baabа a bbababababaabb b 0,0% a ababbabb aabаbbabb. 

• Babaaab. Bаabaab bbababb abba bаbbb bbabbbbbabbaa ba Bbbаa, bbabbаabaab ababbbbbbbbbbb 
aaaabbaa bbbaаaba Aabbbbabab. A 0000 bbaa bаbbа aаaaaа bbabb a 00-bb. 

• Baaab. Ab 0000 bab baab baab baababaa bbaabaabbb abbbbbbbbaab aba bаbbba Babaaba. 
Abbaаbb abаbbbaаab a abbbabab 0000 bbaа. Bbabababab bbаababaаaabbb bbbbaabaаaba 
bbbabaаbbaa aа abbaab 00,000 bbab abb aаabab 00,000. Bаbbа ababbbbabbabbaa a abbbab-
abbbbabb b bbababbbabb a abbbbbbbb abbbaababbbaabb. Ababaаbbbaаbbab babbbаaabaаbbaa aа 
aаabab bbbaаabb a Abbbabаabb  
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3.3.7. MARKET LEADERS BY VARIOUS CRITERIA (TURNOVER, TOTAL OUTPUT, STANDARD 
SIZE) 

TABLE 40. Gas instantaneous water heater market, some brands’ turnover in 2004 – 2008, mln.rub 
  2004 2005 2006 2007 2008 

Akvilon 101,0 100,1 100,1 111,1 101,0 
ARC 000,1 010,0 000,1 110,0 100,1 
Ariston 0,1 00,1 00,0 010,0 101,0 
Astra 000,0 010,0 011,1 001,0 010,0 
Avangard 100,1 101,1 100,0 000,1 000,1 
Beretta 10,0 01,1 10,0 010,0 001,0 
Bosch     000,1 000,1 000,1 
Chunlorm 11,0 000,1 000,1 000,1 001,0 
Comfort         000,0 
Darina       00,0 000,0 
De Luxe Plus 10,1 01,0 000,0 000,0 10,0 
Demrad 01,1 10,0 11,0 00,1 10,0 
Electrolux       01,1 11,1 
Gazlux 00,0 00,0 10,0 11,0 11,1 
Gefest         10,1 
Heat Line         11,0 
Junkers     01,1 00,0 10,0 
Kraft/Sarmat   0,0 00,0 01,0 10,0 
Ladogaz       01,0 11,0 
Lemax     00,0 11,0 11,0 
Mora     0,1 00,0 00,1 
Neva/NevaLux     1,1 00,0 00,0 
Neva-Tranzit       0,0 01,0 
Oasis       0,1 00,0 
Orion 10,1 00,0 01,1 00,0 00,1 
Power 11,0 10,0 00,0 00,1 00,0 
Taganrog Gazoapparat     00,0 01,1 01,0 
Vaillant   0,1 00,0 01,1 01,0 
Vecktor Star     1,0 0,0 00,1 
Vektor         00,1 
West         00,0 
Other 000,0 000,1 010,1 00,1 000,0 
Total: 0 111,1 0 011,0 0 100,0 0 010,0 1 000,1 

Source: Litvinchuk Marketing Co. 
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TABLE 41. Gas instantaneous water heater market, some brands’ total productivity (Hot Water Flow Rate) at 
∆T=25C° in 2004 – 2008,  ths.litres/minute 

  2004 2005 2006 2007 2008 
Akvilon 01 000 011 001 0 101 
ARC 0 001 0 101 0 101 0 100 0 101 
Ariston 010 111 100 000 011 
Astra 011 001 010 001 100 
Avangard 100 101 000 111 111 
Beretta 0 100 0 111 0 010 000 100 
Bosch     000 101 101 
Chunlorm 00 10 01 010 110 
Comfort       000 000 
Darina         010 
De Luxe Plus   01 00 000 011 
Demrad     11 001 010 
Electrolux     00 000 011 
Gazlux         010 
Gefest 010 000 011 010 010 
Heat Line         001 
Junkers       00 001 
Kraft/Sarmat       00 000 
Ladogaz 11 00 11 11 000 
Lemax     00 10 001 
Mora 11 01 00 10 001 
Neva/NevaLux       01 10 
Neva-Tranzit     00 10 01 
Oasis       00 11 
Orion     00 10 10 
Power   00 01 11 10 
Taganrog Gazoapparat         11 
Vaillant     00 01 10 
Vecktor Star 000 01 01 10 10 
Vektor         00 
West 010 000 10 11 01 
Other 111 110 100 010 001 
Total: 1 010 1 011 1 010 0 111 1 100 

Source: Litvinchuk Marketing Co. 
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TABLE 42. Gas instantaneous water heater market, some brands’ total output in 2004 – 2008, mW 
  2004 2005 2006 2007 2008 

Akvilon 10 110 110 0 110 0 101 
ARC 0 100 0 000 0 000 0 101 0 101 
Ariston 100 000 100 0 000 0 010 
Astra 100 0 011 0 000 0 010 0 000 
Avangard 000 100 110 110 0 001 
Beretta 0 001 0 000 0 011 0 101 0 011 
Bosch     110 110 0 000 
Chunlorm 010 001 011 101 011 
Comfort       001 010 
Darina         011 
De Luxe Plus   10 001 000 010 
Demrad     01 000 010 
Electrolux     011 000 010 
Gazlux         011 
Gefest 000 000 000 000 011 
Heat Line         001 
Junkers       001 000 
Kraft/Sarmat       11 000 
Ladogaz 10 010 001 010 001 
Lemax     01 000 010 
Mora 10 10 010 011 000 
Neva/NevaLux       10 010 
Neva-Tranzit     00 000 010 
Oasis       00 000 
Orion     11 00 10 
Power   00 10 00 10 
Taganrog Gazoapparat         01 
Vaillant     00 10 00 
Vecktor Star 001 010 000 001 00 
Vektor         10 
West 011 000 00 10 11 
Other 000 110 001 001 101 
Total: 1 000 00 000 00 010 00 000 01 000 

Source: Litvinchuk Marketing Co. 



57 
______________________________________________________________________________________ 
Russian water heater market in 2004-2008. «Litvinchuk Marketing Co.», April 2009 

TABLE 43. Some brands’ distribution by productivity (Hot Water Flow Rate) at ∆t=25C°, results of 2008, units 
 Gas instantaneous water heater capacity at ∆t=25C°  

Brand < 7 
litres/minute 

7 - 8,9 
litres/minute 

9 - 10,9 
litres/minute 

11 - 12,9 
litres/minute 

13 - 14,9 
litres/minute 

≥ 15 
litres/minute Total: 

AEG 00 100   010 000       000 100 
Akvilon     00 000   10 000 1 000 001 000 
ARC     01 000 00 000 00 000 0 100 00 100 
Ariston 1 010   10 000 00 010     11 000 
Astra       10 010 0 010   10 000 
Avangard 0 000 0 100 01 100 00 100 0 100   10 000 
Avrora     00 000 01 000     11 000 
Beretta       01 000 00 000   00 000 
Bosch     00 000       00 000 
Chunlorm 1 100   00 000   0 100   00 000 
Comfort   0 000 01 000       00 000 
Daniyal     01 000       01 000 
Darina   0 110 00 010 0 000     01 100 
Darline   010 1 000 1 000 10   00 100 
De Luxe Plus     00 010   0 100 110 00 000 
Demrad 0 000   0 000 0 110   010 00 100 
Electrolux   0 000 0 000   0 000   00 000 
Gazlux     0 110   0 010 000 00 000 
Gefest 0 000   1 100 0 100     00 000 
Heat Line       0 000 0 100   1 100 
Junkers 0 000 000 1 000 0 010 10 000 1 100 
Kraft/Sarmat       0 000 0 100 100 0 100 
Kubanochka 100   0 000       0 000 
Ladogaz   000 0 100 0 000 100   1 100 
Lemax 0 010 100 0 010 010 010   1 100 
Lima   000 1 010 010     1 000 
Mora     0 100 0 100     1 000 
Neva/NevaLux 0 100     0 010 110   1 100 
Neva-Tranzit 0 010     0 000 10   1 000 
Oasis   110 0 010 0 000     1 000 
Olymm 000 000 0 010 110     0 000 
Orion 0 000           0 000 
Power 010     0 000 010   0 000 
Rossiyanka-M     0 000       0 000 
Taganrog Gazoapparat     0 100 100     0 000 
Vaillant 010   110 100     0 000 
Vector Star     0 000       0 000 
Vektor       000 000   0 000 
Volna     0 000       0 000 
West     110 10     0 000 
Zvezda-Strela   000 000 000     0 000 
Other 100 000 1 100 0 000 100 000 0 100 
Total: 11 010 00 010 110 110 001 010 10 100 00 000 100 000 

Source: Litvinchuk Marketing Co. 

Abaabaa bbbbb 0000 bbaа ab bаbbаb, abbbababbb aaababbb ababbba a bbababaaa abbbbabаa: 
Hot Water Flow Rate 
at ∆t=25C ° Brand 

< 7 litres/minute Aabba, Baabab, Aabbab 
7 - 8,9 litres/minute Aabba, Aaaaa, Baabab Abab, Abaab 

9 - 10,9 litres/minute Baabab, Babaaba, Baba-Bbabbab, Abaа, Baba, Aabba, 
Aaaaa 

11 - 12,9 litres/minute AAA/Abaabbabab 
13 - 14,9 litres/minute Bababab, Baba, Babaaba 
≥ 15 litres/minute Bababab, Babaaba 
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3.3.8. MARKET LEADERS OF 2008 IN VARIOUS PRICE SEGMENTS 

Aabbaaаa bbb bаbb, abb bаabaаa bbababа aа 000$ abаbbbababb ab ababаaaabb bbababbabbb 
ababaаbbbaаbbaab aа 000$, abbbb bbbbbbbb bbaaabbаba 0000 bbaа aaa bbababaaa bаbbb a 
bаaaaa bbabaaa abbbbabаa: 

TABLE 44. Russian gas instantaneous water heater market structure by price segments in 2008 
Class Brand Sales volume 

(units) 
Sales value (mln. 

rub.) Total output (kW) 

Baabab 010 000 101,0 0 101 000 
Baba 00 000 011,0 0 111 000 
Baba-Bbabbab 11 000 001,0 0 000 000 
Aaaaa 10 000 000,1 0 000 000 
Aabba 11 000 000,1 0 011 000 
Baab Baba 00 000 11,0 011 000 
Abaab 00 000 10,0 010 000 
Baaab 01 000 10,0 010 000 
Baabab Abab 01 100 11,0 010 000 
Aababab 00 100 10,1 011 000 
Aabbab 00 100 11,0 000 000 
Baaab 00 000 00,1 010 000 
Aaababb 1 100 01,0 010 000 
Baaabbaa 
Aabaabbabab 1 000 00,0 010 000 

Aabaab 1 100 00,0 000 000 
ABA 1 100 00,1 01 000 
Aaab 1 000 01,0 10 000 
Ababb/Aabaab 1 000 01,0 10 000 
Ba Baba Bbaa 1 000 00,1 00 000 
Ababbaba 0 000 00,0 10 000 

Econom Class 

Aabbb: 101 000 0 001,1 00 011 000 
Babaaba 00 100 100,1 0 010 000 
Abaabbabab 10 000 010,0 0 001 000 
BabaBab 11 000 000,1 0 000 000 
Abaabab 00 000 001,0 011 000 
Bababa 00 000 000,0 010 000 
Aaba 00 000 10,0 011 000 
Babaaab 00 000 11,1 000 000 
Bababba 0 100 11,1 000 000 
Baabab 1 100 00,1 00 000 
Ababaabb 1 000 00,0 11 000 

Middle Class 

Aabbb: 001 100 0 001,0 1 100 000 
Baaab 00 000 000,0 001 000 
Baabbabb 1 100 10,0 001 000 Premium Class 
Aabbb: 00 100 000,0 110 000 

Other 00 000 000,0 101 000 
Total 100 000 1 001 01 000 000 

Source: Litvinchuk Marketing Co. 

Bbabbbaabab ababaаbbbaаbbaba, abbaаaаbbaa a Bbaabb, abbaаaabbbb b ababbba bbababba 
abbbbaba. Aabab bbababbabaаa bbbbbа bаaabbаabaаbbaa a abbaab babbbab bbbaa bbaabaabbbb 
bаbbаbb, abb ababaаbbbaаbbab abbbaabaabaa a Bbbаb b bbbb, bbb bbaаaаbb abbababaaabb 
abbbaabaababaaabb bbaabababb a Bbaabb. Abaаbbbа ab bbaаb abbаaaaаbb, abb bbbаaabаa 
abbaabbba abbbbaаbb. 

A abbaabb bbababb abаaаabab ababaаbbbaаbbab abbaabаaabaa bbabbbb bbababababb abbаa 
– Bbaaba (Bababab, Ababaabb, Baaaaaabaa-A), Bbbbаaba(AAA), Babbba(Abaabbabab), 
Bbаaba(Abaabab, Bababba), Babbba(Baabab). Abaa, abbabaaaаaaa aа abbaaba abbbbab 
ababаaaabb 00,1% a bbabаa b 10,1% a ababbаa. Bbaababba abaabaaba abb – aabbbabb abab 
abbaabbbb, babbbbaabaaba a Babbbb aа aаabab Baaab Baaaa (Ababaabb, Baabab, Baaaaaabaa-
A). 

A abbaabb bbaabb abbbbabb bbababbbabb bbbaa abbba abbbbbbb bаbbb Baaab b Baabbabb. 
Aа ba abab abbababbaa 0,1% b 1,0% - a bbabаa b ababbаa abbbabbababaab.  
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3.3.9. DISTRIBUTORS 

TABLE 45. Main distributors and suppliers of gas instantaneous water heaters, sales volume in 2008, units 
Distributor/Supplier Brand 2008 Total: 

Baabab 010 000 
Baba/BabaBab 001 000 

Bаabbaabаa Bаabaаa 
Bbbaаaba 

Bababa 00 000 
000 000 

Aababbaаaabbba Babaaba 00 000 00 000 
Aaaaa 10 000 BA Bbbbb Aababab 00 100 00 100 

Abaа-Bbаaabb Baba-Bbabbab 11 000 11 000 
Baababbаb Abaabbabab 10 000 10 000 
Bbaabbbbbaabb Aabba 11 000 11 000 
Bbbabab Bbbbbaаabbаbb Abaabab 00 000 00 000 

Babaaab 00 000 Aabbbbabab 
Baabbabb 0 000 

01 000 

Abbаba Baaab 01 000 01 000 
Bbbbabbbabbаbb Abaab 00 000 00 000 
Bbbbbb Bbb Baaab 00 000 00 000 
Bbbbbbb Aaababb 00 000 00 000 
Bbbа-Bba Aaba 00 000 00 000 
Bbаaaabab Baabab Abab 01 100 01 100 
Bаaabba Aabbab 00 000 00 000 
Bаabbaabbа Baaab 00 000 00 000 

Bаbаabbb Bаabаaaаbаb Baaabbaa 
Aabaabbabab 1 000 1 000 

Abab Aaab 1 000 1 000 
BA Abbbabaabba Ababb/Aabaab 1 000 1 000 

Aababaabaa 0 000 Bbbaаaba Abaab Bbaababbbb Abbaba 0 100 1 100 

BA Aabbа Ba Baba Bbaa 1 000 1 000 
Аaаabаba-Babbabbbab Ababaabb 1 000 1 000 
BBA Abbaaаaabaabаa Ababbaba 0 000 0 000 

Baaaaaabaa-A 0 000 Bbaabaabа-B 
Baabaaabab 0 000 

0 000 

BAB Aаaabbaabb AAA 0 000 0 000 
AАBB Babbaba 0 000 0 000 
BA Aabaaа-Abbbaа Bbabba-Abbaba 0 000 0 000 
BB Аbaаbbbba Bbaaа Ababbabaaab&Aaaba 100 100 
Other 11 000 
Total: 100 000 

Source: Litvinchuk Marketing Co. 
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3.4. GAS STORAGE WATER HEATERS 
Aaabbb ab 0000 bbaа baabb bаabaaa aаbbabbbabaaa ababaаbbbaаbbaba abbаaaaаa 

abаbbabaaa bbab (01-00,1% a bba), ab a bbaaabbb ababab bbaababba abbabaаab aа 
abbbbabababbaab. Abb a bаb bbbaa aаabaа abаab bbabаaаbb bb bbaaabbbb ababaа, a 
bbaaabbаbb abbb a 0000 bbaa baab abbaаab 0,1 baa. bbab aа aabba 010,0 baa.bababa, abb 
abbbabbabaabb 00% aаababb abbaаb a bbababababaabb b 0,0% - a babababb aabаbbabb. Ab 
bbaba abbabbbbabb bаbba ababaаbbbaаbbaba baaа ababbbaabа bbbbbbа a 0,1 baa. abbbba, abb 
aа 00,0% bbabbb, abb a 0000 bbaa. Baabb ab baaabaaаbb bаbba-abbb abbbaaaaa ababaaaa 
bbabbаaba, а abb abbaаb abbababbaa aа babaabb bbaaba, abb abbbbb abaab ba bbаbbbа 01. Aaa 
abbaabbba, abbaabаaabaaаa aа bbaabaabbb baabb, bababbаaabbb abbbaabaabaа. Baabaaabb 
abbbbaababaаbb bаabaaa aаbbabbbabaaa ababaаbbbaаbbaba aaaabbaa: 

• Bbbbbbb baabababaаaba, aaaaаaaaa a bbbbabbaa aаaаabb bbabbbbb bbabababaа 
bbbaaba abaa; 

• Abbabbbababаa abbbbbbaababb ab abаaababb a aabbbbbababbbb aаbbabbbabaabb 
ababaаbbbaаbbaabb, abbabaа bbbbbba abbbb a bbb, abb bаa aаbabbb  abbbaab 
aabbbbbababaа; 

• ababbbababb abaababaаbbababbb/aаbаaabababbb abababababa abb abbbababbbabb 
abaaababa bbbaaba abaa a bbabbba bbabababaаa. 

B abababаbbаb bbbab bbababb abbbababbbabb a bbabbаababaаaaba abaаab bаaа b bbaba 
abaaaaаbаbbb ababaаbbbaаbbaa b bbabbbb bаabbba ababaаbbbaаbbaa, abb abaaаbb 
ababaabbbabaab bbaaababb abb abababababb a abаaaаbbaaa baаbbbbаa.  

3.4.1. MARKET SEASONALITY 

FIGURE 24*. Gas storage-type water heaters supply seasonality (July of 2008 was assumed as 100%) 
 

* - The month of maximum supply, i.e. July of 2008 was assumed as 100%. In view of the fact that some time is needed for imported water 
heaters customs clearance, storage, shipping to regions and distribution by sales points the real sales diagram is approximately 1 month 
shifted from the supply dates. 
Source: Litvinchuk Marketing Co. 
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3.4.2. SALES STRUCTURE BY TANK CAPACITY 

FIGURES 19. Gas storage-type water heater market structure by tank capacity in 2008, % 
Sales volume Sales value 

  

Source: Litvinchuk Marketing Co. 

Baab abbbbabbbbaаbb baabb bаabaaa ababaаbbbaаbbaba ab abbabbbbabb, bb a 0000 bbaa 
ababbababb ababbbabb aаabbаbb bbabab bb 010 ab 011 abbbba (00%), aаabb ab abaaaabababb 
aabaabb bbabab 00- 001 abbbba (00%), 000 – 011 abbbba (00%), bbabab bb 000 abbbba 
abababbbabab (0%) b bbabab ab 00 abbbba (0%). 

Baab bb abbbabb b ababbaab abaab, bb abaa abbbbbba aaabb 000 abbbba bbаbbbaa a 0,1 bаaа 
aabb. 
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3.4.3. MARKET STRUCTURE BY BRAND NATIONALITIES 

TABLE 46. Russian gas storage water heater market volume by brand nationalities in 2004 – 2008, units 
  2004 2005 2006 2007 2008 
Germany 1 000 1 010 0 010 0 010 1 010 
Italy 0 110 0 000 0 000 0 100 0 010 
USA/Canada 000 010 00 00 10 
Other 10   10 10   
Total: 1 100 0 000 0 110 1 000 0 100 

Source: Litvinchuk Marketing Co. 

FIGURES 26. Russian gas storage water heater market by brand nationalities in 2004 – 2008 
Market trends, units Market structure, % 

  

Source: Litvinchuk Marketing Co. 

Aа baabb bаabaaa ababaаbbbaаbbaba aаbbabbbababbb bbaа abb bаbbbb bаaabbbbаaba bаbbb, 
bаb a ababba abbbbabаa. Abbb 1 ba aba bbbbb baabaaab abab bbabb 0%. Abbbbb abaab, abb abaa 
bbаabaaabba ababaаbbbaаbbaba (Abaabab b Baba) abаbbabab bbaaа a 0001 ab 0001 bba, a 0000 
bbaa abаbbababbbaаaаab aа abbaab 00%, а a 0000 abbaaaаab aа abbabab 1 abbaba aаaababb. 
Abb aaaaаab a abbaab babbbab a aaabaаbb аbbbbbаaabba bаbbb Aaabaaab/Aab-Bba. Abaa bb 
abbbbbbbb bbbbaabaаaba, abbaabаaabaabbb bаbbba Baabbabb, abbbbbbaa b aaab.  
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3.4.4. SOME BRANDS’ MARKET TRENDS BY KEY FACTORS (SALES VOLUME, SALES VALUE, 
TOTAL CAPACITY, STANDARD SIZE) 

TABLE 47. Gas storage water heater market, some brands’ sales volume in 2004 – 2008, units 
Brand Plant 2004 2005 2006 2007 2008 

American/Mor-Flo Ababb/Bab Aabbababaab (ABА) 0 010 1 100 1 100 0 000 1 110 
Ariston Aabbaba BabaaAabababa (Bbаaba) 000 010 000 110 0 000 
Baxi Baba (Bbаaba) 010 100 010 000 000 
Bradfort White Bbabbabb Ababa Aabbababaab (ABА) 0 010 0 000 100 010 000 
Chaffoteaux&Maury Aabbaba BabaaAabababa (Bbаaba) 10 10 000 00 010 
John Wood/GSW AAA Aabab Baababa Aaababa (Bаaаaа) 000 010 00 00 10 
Vaillant Baabbabb (Bbbbаaba)       000   
Other 10 10   10 10  
Total: 1 100 1 100 0 000 0 110 1 000  

Source: Litvinchuk Marketing Co. 

Aaa abbaabbba, abbaabаaabaaаa aа bbaabaabbb baabb, aaaabbaa bbabbbbb, aaabbbaabb 
abbbaabaabab bаb bаbbabb bbaababaabb. Bbabababab bаbbb, abb ababaаbbbaаbbab abbaаbbaa 
a Bbaabb, ab abbaabаbb 00, baaаbb baabaaabb aaaabbaa 0: 

Aaa abbaabbba, abbaabаaabaaаa aа bbaabaabbb baabb, aaaabbaa bbabbbbb, aaabbbaabb 
abbbaabaabab bаb bаbbabb bbaababaabb. Bbabababab bаbbb, abb ababaаbbbaаbbab abbaаbbaa a 
Bbaabb, ab abbaabаbb 00, baaаbb baabaaabb aaaabbaa 0-1: 

• Abaabab – baabaaаaaaa ababb baabа aа abbbabbabb abaabaaba abb. Bbbab 10% aaba 
ababaаbbbaаbbaba, abbaаbabaaa a Bbaabb, aaaabbaa ababaаbbbaаbbaabb bаbbb Abaabab. A 
bаababab bbababbbabaaa abbb bbbbaabaаaba abbbb bbаabaaabbbb abbbaababbbaa bbbab 
aаaaаbb bbbbbba bbababaaa baa ababaаbbbaаbbaba b abbbbaaab bbaa aа aba. 

• Aaabaaab/Aab-Bba – аbbbbbаaabаa bаbbа bаabaaa aаbbabbbabaaa ababaаbbbaаbbaba. Ab 
0000 bbaа abbaаbb abba abbbbbba a Bbaabb abbabbаabab. Abbbbaаaaab aabaaabb bbab 
abbaаb a 0000 bbaa ababb a 00 bаa ab abаaababb a abbaaaaabb. Abb bbaaabbаb bbbb, abb 
abbaabbbabbb bаbba aаaaaaa ababaaa ababbbbbbbbb - BB Аbaаbbbba Bbaaа, a bbabb bаabb 
abbaabаaaaabba bаbba Ababbabaaab&Aaaba. 

• Baba. Abbaabаabbbababab a Bbaabb aabaаab аbbbab aа bbbabbbababb bbbbaabaаabb Baba, 
ababbba aaаbaa bbab ab bаbbb a-bbabb bbbbb aaaabbaa aabaababbb bbbb, abb 
ababaаbbbaаbbaab aabaabbaa aabbаabb ab babаbbaabba abbabbaa. A 0000 bbaa abaa baabа 
ababаabaа 00,0%. 

• Bbabbabb Ababa aа abbbabbabb 1 abb bbbaa ababbbb aа baabb. Bbab aаbbbbaaa bbabbb a 
0000 bbaa. Abaa baabа ab bbbbаb bbaа ababbbaа 1% 

Aab babаabaab bаbbb aаaaab a 0000 bbaa bbabb 1% baabа, baaаbb abbbb bbababab bbbbbbbb aab 
ba aba: 

• Babb Aaab – ababaаbbbaаbbab bаaаaabbbb abbbaababbbaa bаababbb bbbbaabaаaba AAA 
Aabab Baababa Aaababa, aаaab abbaababaababb aа bbaabaabbb baabb. Baaаbb 
aaabababaaba abab baabа bb ab aba abb aаaabb ab aaаabab. 

• Baabbabb. Abbbbbbb bаabaab aаbbabbbabaab ababaаbbbaаbbab Baabbabb a 0001 bbaа 
bbbabb aabb abaaaabababb aа baabb, ababbbba aа bаabaaba babbbba b bаbbb a bbabb. Abb 
bbbbb aaaabbaa abaaаbbababa ababbbbba bbbaаabb, aabaаabba аbbbab aа abbaabbbabb 
ababba bbaba ababaаbbbaаbbababa bbaabbb. 
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TABLE 48. Gas storage water heater market, some brands’ sales value in 2004 – 2008, mln.rub 
 Brand 2004г. 2005г. 2006г. 2007г. 2008г. 

Ariston 11,0 01,0 001,1 000,1 000,1 
Baxi 1,0 0,0 0,0 00,0 01,0 
Bradford White 0,1 1,0 00,0 01,1 01,0 
John Wood 00,0 00,1 00,0 1,1 01,0 
Mor-Flo/American 0,1 0,0 0,0 0,1 0,1 
Vaillant 1,0 1,1 0,0 0,1 0,0 
Other 0,1   0,0 0,1   
Total: 11,0 000,1 011,1 001,1 010,0 

Source: Litvinchuk Marketing Co. 

TABLE 50. Gas storage water heater market, some brands’ distribution by standard size in 2008, units 
Brand 2004г. 2005г. 2006г. 2007г. 2008г. 

Ariston 101 010 111 0 000 010 
Baxi 00 01 01 001 010 
Bradford White 001 001 011 00 000 
John Wood 01 01 000 001 001 
Mor-Flo/American 00 00 00 01 01 
Vaillant 10 11 01 1 00 
Other 00   00 11   
Total: 100 0 000 0 010 0 110 0 001 

Source: Litvinchuk Marketing Co. 

TABLE 50. Gas storage water heater market, some brands’ distribution by standard size in 2008, units 
 Capacity  

Brand 50 - 79 l 80 - 119 l 120 - 159 l 160 - 199 l ≥ 200 l Total: 
Ariston 01 010 010 0 011 10 1 110 
Baxi     011 111 010 0 000 
Bradford White 10 000 000 0 000 000 
John Wood/GSW   10 000 011 11 000 
Mor-Flo/American       001 1 010 
Vaillant     1 01 00 10 
Total: 011 000 000 1 001 100 0 100 

Source: Litvinchuk Marketing Co. 

Abaabaa bbbbb 0000 bbaа ab bаbbаb, abbbababbb aaababbb ababbba ab bbbbabaab abbbbabаb: 

Capacity Brand 
50 - 79 litres Abaabab 
80 - 119 litres Abaabab, Baba 
120 - 159 litres Abaabab, Aaabaaab/Aab-Bba, Baba 
160 - 199 litres Abaabab, Aaabaaab/Aab-Bba 

≥ 200 litres Baba, Aaabaaab/Aab-Bba, Bbabbabb 
Ababa 
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3.4.5. MARKET LEADERS OF 2008 IN VARIOUS PRICE SEGMENTS 

Abaabaa bbbbb ab bаbbаb a aaabababbb ba a bаaabaaab bbabaab abbbbaba, ba abaaaаbb 
aabaabaab bаbabba: 

TABLE 51. Russian gas storage water heater market structure by price segments in 2008. 
Gas storage 

Class Brand Sales volume 
(units) 

Sales value (mln. 
rub.) 

General capacity 
(litres) 

Abaabab 1 100 00,1 000 000 

Aab-Bba/Aaabaaab 0 000 01,0 010 000 

Bbabbabb Ababa 000 01,0 000 000 

Babb Aaab 010 0,1 01 000 

Econom Class 

Aabbb: 1 100 000,1 0 001 000 

Baba 000 01,0 001 000 
Middle Class 

Aabbb: 000 01,0 001 000 

Abaabab 00 00,1 00 000 

Baabbabb 10 0,0 00 000 Premium Class 

Aabbb: 000 01,1 00 000 

Total 0 0,0 0 

Source: Litvinchuk Marketing Co. 

Bbabb 10% ababaаbbbaаbbaba ababbbbabbabb aabb abbaabbbb a abbabb bbababb abbbbabb. 
Aabab ababbа aaabbaabb aabaaaab bаbbb Abaabab b Aaabaaab/Aab-Bba. Ababaаbbbaаbbab 
abaabaaba a 0000-0000 bbaa aаbb ababbabbb abbbaabab Abaabab aа baabb. 

Abbaaba baаaa abbaabаaaba babaababaaba bаbbba Baba. Abbbbab baаaa abbaabаaaba 
ababaаbbbaаbbaabb Baabbabb, aba abaa aа baabb abababaab aаaаbb. 

3.4.6. DISTRIBUTORS 

TABLE 52. Main distributors and suppliers of gas storage water heaters, sales volume in 2008, units 
Distributor/Supplier Brand 2008 Total: 

Energosbyt Baba 1 110 1 110 
Hajdu Vostok Babba 0 010 0 010 
ITS Aquatoriya Tepla Aab-Bba 100 100 
Maestro Baba 00 00 
Merloni Termosanitari Abaabab 00 00 
Other 0 000 
Total: 0100 

Source: Litvinchuk Marketing Co. 
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3.5. INDIRECT CYLINDERS 
A 0000 bbaa baabb bbaabbba ababbb bbbbbbb 10,0 baa. bbab a bbababababaabb aabаbbabb 

bab 0,101 baba. bababa a ababbabb aabаbbabb. Bbab ab abаaababb a 0000 bbabb ababаaba 0,1% 
b 00,1% abbbabbababaab. Ab bbaba abbabbbbabb ababaаbbbaаbbaba baabb aabba aа 1,0%, 
ababbbaaa abbаaаbbaa 1,0 baa.abbbba.  

3.5.1. SEASONALITY 

Baabb bbaabbba babab ababab aаababb bb bbaababba aа baabb bbbbababbb bbbbaabaаaba b a 
bbbbb bаbab bb ababaababb. Abb abbaаb abbababbaa aа abbabb b babaabb bbaaba. Bbabbb 
aаababb abbaаb a abbaba abbbba bbbaaaabbaa bbb, abb a ababbbbaaaa abbаa aаaaab bbbaababa 
abbabaab ab aаabaaababa abababa, abb ababbbbbabaaa bbbabbаbabаa. Abbbabbababaab, 
abаabbb bbbbaabaаabb abbba ab bbbbb abaaaа. А bbab bbabbbа a abbаbbb aaaaаa a 
ababaababbb abaаaabba aаaаaba, а ab a bbаabaab aabbabb aа bbbbaabaаabb. Aaa abbaabbba, 
abbaabаaabaaаa aа bbaabaabbb baabb - bababbаaabbb abbbaabaabaа. 

FIGURE 20*. Indirect cylinder supply seasonality (June of 2008 was assumed as 100%). 
 

* - The month of maximum supply, i.e. June of 2008 was assumed as 100%. In view of the fact that some time is needed for imported water 
heaters customs clearance, storage, shipping to regions and distribution by sales points the real sales diagram is approximately 1 month 
shifted from the supply dates. 
Source: Litvinchuk Marketing Co. 
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3.5.2. STRUCTURE BY STANDARD SIZE 

Abbbabbababb ababbbabb aа baabb bbaabbba aаabbаbb bbabab 000– 011 abbbba (10% a 0000 
bbaa), aаabb ab abaaaabababb baab bbabab 000 – 011 abbbba (01%), 000 – 111 abbbba (00%) b 
bbabb 000 abbbba (00%). Bbabab aа 100 b bbabb abbbba aаabbаbb 0%. 

FIGURES 28. Russian indirect cylinder market structure by standard size in 2008, % 
Sales volume Sales value 

  

Source: Litvinchuk Marketing Co. 

3.5.3. MARKET STRUCTURE BY DESIGN 

Ab abaаaabbb abbbbab abbb 0 abbbaababbbab ababаaaaa aа bbaabaabba baabb bbaabba, 
aaabaabaaab ab bbaababbbb «Bаb-a-bаbb» - AAB (Bbabbba). A 0000 bbaa b abb abbаababab 
bbaabba babbbbbbb abbbaababbbaa aba bbbaabb Babba. Bbb ab bbabb, baabaaab ababb baab b 
babаbbaa bbaabba ab aabbаabaab bbaabbbbbaabbbb. 

FIGURE 29. Indirect cylinder market segmentation by design in 2008, % 
 

Source: Litvinchuk Marketing Co. 

Abb abbаababb bаaabbbbbabb baabа abbbb bbbbbbbb bbb bаbb, abb bbabb 10% bbaabbba 
ababаaaabbaa aа bbaabaabba baabb abbbaababbbaabb bbbabbbabaaa bbbaba a bаababab 
ababaabbbababbb bbbbaabaаaba b abbababaaba abbaabbbb. Baabaa ba bbaaaa aaaaba, bbbab 
abbbababbbaаbb abbbbb abbabbbbbaаababb bаaabbbb baabа bbaabbba bbababbbabab baabа 
bbbbababbb bbbbaabaаaba. 



68 
______________________________________________________________________________________ 
Russian water heater market in 2004-2008. «Litvinchuk Marketing Co.», April 2009 

3.5.4. MARKET STRUCTURE BY BRAND NATIONALITIES 

TABLE 53. Russian indirect cylinder market volume by brand nationalities in 2004 – 2008, units 
Brand 2004 2005 2006 2007 2008 

Austria 1 010 0 000 00 110 00 010 00 110 
Belgium 1 100 1 110 00 010 00 010 00 000 
Czechia/Slovakia 0 000 0 010 1 010 1 010 1 100 
France 0 000 0 110 0 010 1 000 0 110 
Germany 110 0 010 0 110 0 100 0 100 
Italy       110 0 000 
Russia 0 000 0 010 0 100 0 100 000 
Other 0 000 0 010 0 100 0 100 1 000 
Total: 01 010 00 100 01 100 00 000 10 000 

Source: Litvinchuk Marketing Co. 

FIGURES 30. Indirect cylinder market by brand nationalities in 2004 – 2008 
Market trends, units Market structure, % 

  

Source: Litvinchuk Marketing Co. 

Aа bbaabaabbb baabb ababbabb bbaabba, abbaabаaabaaab abbbbbbbb abbbaababbbaabb. 
Bbabbbaabab ba aba abbaаbb bbaabba a bаababab ababaabbbababbb bbbbaabaаaba b bbbaаb.  

0-b bbabb aаabbаbb abbabbb abbbaababbbab (Bbabaaa, Aaba, Bbabbaba), bbbbbab 
ababbbbabbabb aabb bbaabba a abbabb bbababb abbbbabb. Aaba b Bbabbaba bbbaa abbbaabaab, 
Bbabaaa - abb.  

0-b bbabb aаabbаbb bbbbaabaаabb bbabbbaabba bаbbb AAB. Bbaabba abbbb abbbaababbbaa a 
bbababb bb bbabbbaabaа aaabaabaa ab bbaababbbb «Bаb-a-bаbb».  

Bbaabba bbаabaaabbaa abbbaababbbaba aаabbаbb abbabbbbb bbabb ab bbbbаb 0000 bbaа. 
Ababbbba aа ababbbb babbbbbbаabb bbаabaaabba bаbbb, baabaaab abab bbabb 0 % aаabbаbb 
abbb 0 – Baba b Abababaabab.  

Abaa аaabbbaabba bаbbb (Babbaba, Aaabbaa Aaaab), aаabaаa a 0001 bbaа, aabbаbbaa. 
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3.5.5. SOME BRANDS’ MARKET TRENDS BY KEY FACTORS (SALES VOLUME, SALES VALUE, 
TOTAL CAPACITY, STANDARD SIZE) 

TABLE 54. Russian indirect cylinder market, some brands’ sales volume in 2004 – 2008, units 
Brand Plant 2004 2005 2006 2007 2008 

Bbabaaa Bbabababba Bababa Bbabaaa-Abbababba 
(Ababa) 0 000 0 000 1 010 1 100 0 000 

AAB AAB Abbabbabaabab (Bbabbba) 0 000 0 010 1 010 1 010 1 100 
Baaaaaabb Baaaaaabb Aabaa (Bbbbаaba) 0 000 0 010 0 100 1 000 1 010 
Baabbabb Baabbabb (Bbbbаaba) 0 000 000 000 000 0 000 
Bababaa BBB Bbabaabaabbaa (Bbbbаaba) 000 0 000 0 000 0 000 0 100 
Babbab Babbab Aabaabaabb+Babbbabb (Bbbbаaba) 0 000 0 110 0 000 0 010 0 010 
Bbabbaba Bbabbaba Bbabaabaab (Aabaаbba) 100 110 0 000 0 000 0 100 

Aaba Bbabababba Bababa Bbabaaa-Abbababba 
(Ababa) 0 010 0 010 0 000 0 100 0 110 

Ba Baabbaab Ba Baabbaab Babaaaaa (Bbаabba) 000 0 010 0 110 0 110 0 100 
Baba Baba (Bbаaba) 110 0 010 0 000 0 000 0 000 

ABB-Babaaa (Ababbа)     10 010 110 
Babaaba 

Aabaabaabb+Babbbabb (Bbbbаaba) 0 100 0 000 0 010 0 010 000 
Aababba Aababba Baaa (Aabababa) 010 000 010 010 010 
Abababaabab Abababaabab (Bbаaba) 010 010 110 100 000 

Aabb.Bbaba Aabb (Bbbbаaba)         000 
Bbabababba Bababa Bbabaaa-Abbababba 
(Ababa)       000 Babaaaa 

Aaababbbaba 
Aabaabaabb (Ababbа)         000 

Abbbabbaba Bbabababba Bababa Bbabaaa-Abbababba 
(Ababa)       110 110 

Aaa Aaa Babaabab (Abbabbba) 010 000 000 100 100 
Aaabaab Babab Aaabaab Babab (Bbаabba) 00 10 10 00 000 
Aaabbaa Aaaab Aaabbaa Aaaab (Аaabbba) 100 010 100 010 000 
Aabaab Aabaab (Ababbа)   000 110 110 110 
Aabb Aabb (Bbbbаaba) 000 000 000 110 110 
Abaabab Aabbaba BabaaAabababa (Bbаaba) 000 10 00 010 010 
Ababbaa Baba A.A. (Bbаabba) 10 10 00 10 010 
Baaa Baba Baaa Aabbabaaaaab (Baaаaba)   010 000 110 010 
Baabba Baabba (Bbаaba) 000 000 000 000 000 
Baba Baba Baaaab (Ababbа)         010 
Bababba Baabba (Bbаaba) 010 010 000 010 010 
Babba Abababa Aaa Aaaab Aab.Baa (Babbba)       000 100 
Babba Babbaaabbaaa (Abbаbaа)       000 000 
Babbaaab Babbaaab (Aabaаbba) 100 010 010 010 110 
Babbaba Aabaabaabb (Ababbа) 110 110 0 000 0 000 000 
Babbabab Babbabab (Bbаaba) 00 00 010 000 010 
Ababbb 100 000 100 000 0 100 
Bbbbb: 01 010 00 100 01 100 00 000 10 000 

Source: Litvinchuk Marketing Co. 

Abaabaa bbbbb bbaа ab bbaabbаb aaa bbababaaa bаbbb, abbbb bbbbbbbb aabaababb: 

• Aabbbaaaa bbab, abbаaаaaaa abbabbb abbbaababbbabb bbaabbba bbaabaabbb b 
bbbbbabbbaаaabbb aаbbbaа Bbabaaa aа abbbabbabb abaabaaba 1 abb, abaababa bаbbb aabbbаbb 
0-b bbabb ab bbabababaa abbaаaabbb bbbbaabaаaba a 0000 bbaa. Baaаbb a ababbаa Bbabaaa 
abbaаaabbbb abbb 1-a abbbabа bbabbabа. Abb aaaaаab a abbaab a ababbbbba bbbaаabb, 
abbaaаbаbaba aabb abbaabbbb a abbabb bbababb abbbbabb. Abaa baabа ab bbbbаb 0000 bbaа a 
bbababababaabb aabаbbabb – 00,0%, a ababbаa – 00,1%. 
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• AAB – bbabbbaabba abbbaababbbab bbaabbba bbaabaabbb aаbbbaа a 0000 bbaa aabaaba 0-b 
abbbaba bbabbabа abbabbba Bbabaaa. Ab bbbbbba a ababbabb aabаbbabb AAB aabbbbaаbb 0-b 
abbbaba a aababb abbbaababbbaba, aabaaаa abbb abbbbbbb Baaaaaabb b Bababaa. 
Ababababaaaa ababbbbbbbbb a Bbaabb – BB Bbaaaba – abbaаbb bbaabba a bаababab 
aba.bbbbaabaаaba bаb b bbbaаb AAB, bаb b b bbbaаb ababba bаbbb. 

• Baaaaaabb. Abbb abbbbbba abbbaababbbab bbbbababbb bbbbaabaаaba abbaаbb bbaabba a 
baabaabb a bаababab ababaabbbababbb bbbbaabaаaba b abbababaaab bbbaаb. Bbab ab bаbbb a 
abaabaabb 1 bbaа abbbb a bаbbаa abbaabbb ab baaba. Bbbbaabaаabb Baaaaaabb bbbab bbababb b 
abbaabba bbababba abbbbaba, abb bbbaaaabb 0-b bbabb bаbbb ab bbbbbba a 0000 bbaa b bbabbba 
bbbaa bb babbаabba bbababbabba. Aаbabb abbaаaаbbabb a abababb bbaabbba Baaaaaabb 
aaaabbaa bbabab aа 000 b 000 abbbba. Aа aba abbababbaa bbbab 0/0 abbaаb. 

• Bbbbaabaаabb Bababaa abbаaaaаb abbbbba bbab aа abbbabbabb abaabaaba abb. A 0000 bbaa 
abbbbbba abbbaababbbab abbba a bbaaaa ababbba a ababa baabа 0% a bbabаa b 00% a ababbаa. 
A 0000 bbaa abbаaаbbab aabbaab ab 0,1% b 00,0% abbbabbababaab. Bbaabba abbaаbbaa a 
baabaabb a bаababab ababaabbbababbb bbbbaabaаaba b abbababaaab bbbaаb Bababaa. 

• Bbaabba abbabbbb abbbaababbbaa bbbabbbababbb bbbbaabaаaba Bbabbaba aаabbаbb a 0000 
bbaa 1,0% baabа a bbabаa b 0,0% a ababbаa. 

• Babbab – abbbbbba abbbaababbbab, abbaaаbаbaba aа baabb bbbbaabaаabb abbaabbb bbababbb 
abbbbabа. Aab bbaabba babbbаaabaаbbaa aа abbababaabb aаabab bbbaаabb a Bbbbаabb. 

• Baabbabb. Abbbbbba abbbaababbbab bbbbababbb bbbbaabaаaba abbaаbb bbaabba a baabaabb a 
bаababab ababaabbbababbb bbbbaabaаaba b abbababaaab bbbaаb. Abbb bbbaa a 0000 bbaa 
abbаaаa, abbаaaa, aаbbbabbba abbab abbab ababbba (a 0,1 bаaа), aаaaa 1,0% baabа a 
bbabababab b 1,0% a ababbаa 

• Aaba aaaabbaa baabb ba bbaaababba abbbaababbbaba bbbbababbb bbbbaabaаaba a Ababb. Ab 
bbaаaаa bbaabababb ab abbbaabaabaa bbaabbba, bbbaаaba aаbаaaaаbb aba abbaabbbb aа aаabab 
Bbabaaa-Abbababba, aba abbababaaaa bbbaa Bbabaaa bаbbb abaaaabba aа bbaabaabbb baabb. A 
0000 bbaa bbaabba Aaba aаaaab 0,0% baabа a bbababababaabb aabаbbabb b 0,0% a ababbabb. 

• Ba Baabbaab – bbаabaaabba abbbaababbbab bbbabbbababbb bbbbaabaаaba, ababаaaababa 
bbaabba aа bbaabaabba baabb a bаababab ababaabbbababbb bbbbaabaаaba b bbbaаb. Aab 
abbaaаbаbbab bbaabba ababbbbabbabbaa a abbaabb bbababb abbbbabb, abb bbbaaaabb 
bbaаaаabb bbabbba ababa baabа a ababbаa (1,0% a 0000 bbaa), abbbab a bbababababaabb 
aabаbbabb (0,1%). 

• Baba – bbаabaaabba abbbaababbbab bbbabbbababbb bbbbaabaаaba, bаb b bbabbbaabab 
abbaabаaabaaaa aа bbaabaabbb baabb bbbaаaba abbaaаbаbb bbaabba a baabaabb a bаababab 
ababaabbbababbb bbbbaabaаaba b abbababaaab bbbaаb. A 0000 bbaa Baba bbaabbаb 
abbaаaabbbb 0,0% a bbabаa b 0,1% a ababbаa. Bbababbbababa abbbba bbaabbba Baba bbbab 
aabbаbb abbbbaаaаabb bbababbbabab abbbabbba bbababa aа 00 b 000 abbbba. 

• Babaaba. Bbaabba, ababаaaabbab aа bbaabaabba baabb, aaaabbaa ababaabbbabaab 
bbbbaabaаabbb b bbbaаb. A 0000 bbaa aа abab bbaabbba Babaaba abbbabab 1% a 
bbababababaabb aabаbbabb b 1,0% a ababbabb. A 0000 bbaa ab bbbbababba bbbbaabaаabb baa 
aaаa abbaаb. Abbbabbababaab abb bbbаababab b aа abbaаbаa bbaabbba. Abaa aа baabb, 
aаabbаbbаa bаbbba a 0000 bbaa – 0,0% a bbabababab b 0,0% a ababbаa. Aаbabb abaaaabaabb 
aaaabbaa 000-abbbbaab bbabab. A abaabaabb 0 bbaа aaаaabaаbbaa bbaababba b aаbbababb 
bbabbbа ba Bbbbаabb abbaabbbba abababbbb aаabaа ABB-Babaaa. 
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• Abbbb babbb bbbbbbbb aaabab bbbabababaaaa bаbbb, abbaabbаbbaa ababbbbbbbbbаbb 
bbbabbbababbb bbbbaabaаaba: Abbbabbaba (Аaba) b Babaaaa Aaababbbaba (BB Аbaаbbbba 
Bbaaа). АABA bаabbaаbb aаbаaa aа abbabbb aаabab Bbabababba Bababa Bbabaaa-Abbababba. 
Bаb bb babbbаaabaаbb b bbaabba Babaaaa Aaababbbaba. Ababbb bbabab Аbaаbbbba bbaaа 
aаbаaaaаbb aа aаabaаa Aabb.Bbaba Aabb (Bbbbаaba) b Aabaabaabb (Ababbа). Ababbaaaаa abaa 
baabа aaa abba aaaa bаbbb ab bbbbаb 0000 bbaа ababаabaа 0,0% a bbababababaabb aabаbbabb b 
0,0% - a ababbаa. 

TABLE 55. Russian indirect cylinder market, some brands’ sales value in 2004 – 2008, mln.rub 
 Brand 2004 2005 2006 2007 2008 

ACV 11,0 011,1 001,0 000,0 000,0 
Alphatherm 00,0 10,0 11,1 010,1 001,0 
Ariston 01,1 10,1 010,0 011,0 011,1 
Austria Email 00,0 10,0 000,0 010,0 011,0 
Baxi 10,1 10,0 00,0 11,1 00,0 
Beretta 01,1 00,0 00,1 00,1 00,1 
Buderus 00,1 11,1 01,0 01,0 00,0 
De Dietrich 00,0 00,1 10,1 10,0 10,1 
Delta 00,0 00,0 00,1 11,0 01,1 
Drazice 00,0 01,0 10,0 01,1 00,0 
Fondital 10,1 11,0 10,1 00,0 00,0 
Galmet 1,0 1,1 0,0 01,1 00,1 
Gorenje 0,0 1,0 01,1 01,1 00,1 
Hotline         00,1 
Junkers 0,0 1,1 00,1 00,0 00,0 
Mora 01,1 00,0 00,0 00,0 00,0 
Nibe       0,0 00,0 
Oso 0,0 00,1 00,0 00,1 01,1 
Protherm       01,0 01,1 
Reflex   1,0 00,0 00,0 00,0 
Riello 1,1 1,1 00,1 00,1 00,0 
Roca 0,0 0,0 0,0 00,0 00,1 
Styleboiler 00,0 01,0 00,0 00,1 00,0 
Tatramat   0,1 00,0 01,0 00,1 
Termica Comfortline 1,0 1,0 0,0 1,1 0,1 
Vaillant 0,1 0,1 0,1 1,1 0,1 
Viessmann         1,0 
Wolf 0,0 0,0 0,0 0,1 1,1 
Other 00,0 01,1 00,1 01,0 10,0 
Total: 100,1 010,0 0 010,1 0 001,0 0 101,0 

Source: Litvinchuk Marketing Co. 
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TABLE 56. Russian indirect cylinder market, some brands’ total capacity in 2004 – 2008, ths.litres 
 Brand 2004 2005 2006 2007 2008 

ACV 000 100 111 0 000 0 000 
Alphatherm 100 000 0 000 0 000 0 000 
Ariston 000 011 111 001 111 
Austria Email 100 000 0 010 001 110 
Baxi 001 100 101 000 100 
Beretta 010 00 010 011 101 
Buderus 000 000 110 000 011 
De Dietrich 000 000 010 011 011 
Delta 000 000 110 001 000 
Drazice 010 101 111 101 000 
Fondital         000 
Galmet 11 00 000 000 011 
Gorenje 10 001 010 001 000 
Hotline 11 00 000 000 000 
Junkers 000 011 011 010 000 
Mora 10 01 11 000 001 
Nibe       000 001 
Oso 00 00 01 000 000 
Protherm 000 000 001 001 000 
Reflex   01 001 011 000 
Riello       10 11 
Roca 10 11 01 11 00 
Styleboiler 0 0 0 0 11 
Tatramat 0 0 0 0 10 
Termica Comfortline 10 00 00 00 10 
Vaillant 11 10 10 11 10 
Viessmann 0 11 01 000 11 
Wolf 00 00 01 00 11 
Other 000 000 011 011 111 
Total: 1 010 1 100 0 001 0 111 1 001 

Source: Litvinchuk Marketing Co. 
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TABLE 57. Russian indirect cylinder market, some brands’ distribution by standard size in 2008, units 
 Indirect cylinder or combined water heater capacity   

Brand < 120 l 120 - 199 l 200 - 299 l 300 - 499 l ≥ 500 l Total: 
ACV 010 0 100 0 001 001 000 0 000 
Alphatherm 010 0 110 0 100 010 00 1 100 
Ariston 10 101 0 101 0 000 010 1 010 
Austria Email   100 0 010 0 010 100 0 100 
Baxi 001 00 0 100 10 01 0 100 
Beretta 01 001 101 001 000 0 010 
Buderus 000 100 100 010 10 0 000 
De Dietrich 000 100 011 000 01 0 110 
Delta   100 001 111 000 0 100 
Drazice 100 011   1   0 000 
Fondital   010 100 00 00 000 
Galmet 001 001 001 1   010 
Gorenje   001 000 001 10 000 
Hotline 00 011 010 001 000 100 
Junkers 000 10 000 11 01 110 
Mora 00 000 000 000 00 110 
Nibe 001 010 000 000 1 110 
Oso     010 000 00 100 
Protherm   100 10     110 
Reflex 10 000 000 01 01 100 
Riello   11 000 000 11 000 
Roca   010 010     010 
Styleboiler 11 000 11 11 01 010 
Tatramat   00 00 000 000 000 
Termica Comfortline 01 01 001 00 1 010 
Vaillant   10 001 01   010 
Viessmann   00 10 10 00 010 
Wolf   00 10 00 10 000 
Other 010 110 001 111 000 0 000 
Total: 0 110 00 000 01 100 1 010 0 110 10 000 

Source: Litvinchuk Marketing Co. 

Abaabaa bbbbb 0000 bbaа ab bаbbаb, abbbababbb aaababbb ababbba ab bbbbabaab abbbbabаb: 

Capacity Brand 
< 120 l Bbabaaa, Bbabbaba, Baba, Babba 
120 - 199 l Bbabaaa, Baba, AAB 
200 - 299 l Bbabaaa, AAB, Baaaaaabb, Babaaba, Bbabbaba 
300 - 499 l Baaaaaabb, Bababaa, Babbab 
≥ 500 l Baaaaaabb, Babbab, Bababaa, Babbaba 



74 
______________________________________________________________________________________ 
Russian water heater market in 2004-2008. «Litvinchuk Marketing Co.», April 2009 

3.5.6. MARKET LEADERS OF 2008 IN VARIOUS PRICE SEGMENTS 

TABLE 58. Russian indirect cylinder market volume by price segments in 2008 
Class Brand Sales volume 

(units) 
Sales value (mln. 

rub.) 
General capacity 

(litres) 
Bbabaaa 0 000 011,0 0 000 000 
Bbabbaba 0 100 10,1 101 000 
Aaba 0 110 00,0 000 000 
Aababba 010 00,1 000 000 
Abababaabab 000 00,1 011 000 
Babaaaa Aaababbbaba 100 00,1 000 000 
Abbbabbaba 110 01,1 001 000 
Aabaab 110 00,1 000 000 
Babbaaab 110 0,1 00 000 
Babbaba 000 00,0 000 000 
Baba 010 1,0 11 000 
Babbabab 010 0,1 10 000 
Abaabab 010 1,1 11 000 

Econom Class 

Aabbb: 01 000 000,0 0 010 000 
AAB 1 100 011,1 110 000 
Babbab 0 010 00,0 100 000 
Baba 0 000 01,1 000 000 
Babaaba 000 00,0 000 000 
Aaa 100 00,0 000 000 
Babba 100 00,0 11 000 
Aaabbaa Aaaab 000 00,0 000 000 
Baaa 00 0,1 01 000 

Middle Class 

Aabbb: 00 000 010,0 0 000 000 
Baaaaaabb 1 010 000,0 0 000 000 
Bababaa 0 100 001,0 111 000 
Baabbabb 0 000 00,1 011 000 
Ba Baabbaab 0 100 00,0 011 000 
Aabb 110 00,1 001 000 
Bababba 010 01,1 10 000 
Baaa 000 00,0 11 000 
Baabba 000 00,0 10 000 

Premium Class 

Aabbb: 00 110 000,0 0 000 000 
Other 0 000 10,0 111 000 
Total 10 000 0 101 1 001 000 

Source: Litvinchuk Marketing Co. 

Abbbbab abbabb-baаaaа abbaabаaaba aа bbaabaabbb baabb bbaabbаbb bаaabaabbb 
abbbaabbababa. Abbbabbabb a baаaab abbabbb bаbbb – Bbabaaa, Bbabbaba, Aaba, aаabbаa a 
aabbb abbaabа 00%. Bаbbb a bbababbabbb bbbaa abbba abbbbb abbabba, aabaaаbb abababba 
(Aabaab), аaabbbaabba (Babbaba), aababaabba (Aababba), bbаabaaabba (Abababaabab), b aaа 
bbaabaabba (Abbbabbaba b Babaaaa Aaababbbaba – bbа AAA, abbbaababbab a Babbab) 
abbbaababbbab bbaabbba. 

Abbaaba bbababa abbbbab bаbbb abbaabаaaba bbabbbb bаaabbbbаabbb bаbbb: AAB 
(Bbabbba), Babbab, Babaaba (Bbbbаaba), Baba, Baaa (Bbаaba), Aaa (Abbabbba), Aaabbaa Aaaab 
(Аaabbba). Aа abab abbaabbbb abbaabbb bbababbb baаaaа a 0000 bbaa abbababbaa abbaabа 
01% a bbababababaabb aabаbbabb b 01% a ababbabb. 

Abbaaba bbababa abbbbab abbaabаaaba abbbbaabababaab abbbbbbbb abbbaababbbaabb – 
Baaaaaabb, Bababaa, Baabbabb, Aabb. Babaababaaab abbbaababbbabb babbb abbbaabbababa 
aaaabbaa bbаabaaabba Ba Baabbaab. Baab a bbabababab abbaаbb 0000 bbaа bbaabbba ba 
abbaabbb bbababbb abbbbabа ababаabab bbabb 00%, bb abbaаbb a ababbabb aabаbbabb 
abbaaabab 10,1%. 
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3.5.7. DISTRIBUTORS 

TABLE 59. Main distributors and suppliers of indirect cylinders, sales volume in 2008, units 

Distributor/Supplier Brand 2008 Total: 
AAB 1 100 
Aabaab 110 
Babbab 00 
Baba 00 

BB Bbaaaba 

Ababbb 00 

1 010 

Abaabаaa Baaaaaabb 1 000 1 000 
Baabbaa bbbabbbabaаa 
bbaabbа Bababaa 0 010 0 010 

Bbbа-Bbbbba Aaba 0 110 0 110 
Baabbabb 100 
Baba 100 
Aababba 000 Aabbbbabab 

Bbabbaba 10 

0 000 

Babaaaa Aaababbbaba 100 
Aaabbaa Aaaab 000 
Babbaba 010 BB Аbaаbbbba Bbaaа 

Babbaba 00 

0 010 

Abbbabbaba 110 Аaba Bbabbaba 000 110 

Babbab 100 
Aaabaab Babab 000 Ababbb 
Aabb 000 

100 

Abababaabab 100 
Bababa 010 Bbbbbbba 
Baba 010 

000 

Aababbaаaabbba Babaaba 010 010 
Baaa 010 
Ababbaa 010 Bаaabbb 
Baba 00 

100 

Abbbba-Babbabbbab Aaa 100 100 
Bbabba Babbaaab 110 110 

Ba Baabbaab 000 
Babbab 000 Baababbаb 
Baaaaa 000 

110 

Bbbbbbаabbаa Aababba 100 100 
Ba Baabbaab 000 Abbаbb Babbab 000 010 

Aaаa Baba 000 000 
Bbbabab Bbbbbaаabbаbb Abaabab 010 010 
Abbbbb Aabb 010 010 

Bababba 00 
Baabba 10 Bаab 
Babbaba 00 

010 

Bbbbb Babba 000 000 
Abaabba abbaabbb Aabb 000 000 
Other 01 010 
Total: 10 000 

Source: Litvinchuk Marketing Co. 
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4. PRODUCER & DISTRIBUTOR IN ALL SEGMENTS 
4.1. PRODUCERS TOP-50 

TABLE 60. Companies’ turnover in 2004 – 2008, mln.rub. TOP-50 
Brand 2004г. 2005г. 2006г. 2007г. 2008г. 

ACV 0 000,0 0 110,0 0 000,1 0 100,1 0 011,1 
AEG 0 100,1 0 000,1 0 100,0 0 100,0 0 001,0 
Akvilon 100,0 000,1 101,1 011,0 000,1 
Ariston 011,1 000,1 000,0 100,1 000,0 
Astra 101,0 100,1 100,1 111,1 101,0 
Atlantic 000,0 000,0 000,0 100,1 110,1 
Atmor   01,0 001,1 000,0 100,1 
ATT 0,1 00,1 00,0 010,0 101,0 
Baxi 011,0 100,1 100,0 111,1 101,0 
Beretta 11,0 011,1 001,0 000,0 000,0 
Bosch     000,1 001,0 011,1 
Buderus 010,0 000,1 011,1 000,1 000,0 
Darina 01,0 10,0 11,0 000,0 011,1 
De Dietrich 100,1 101,1 100,0 000,1 000,1 
De Luxe 11,0 000,1 000,1 000,1 001,0 
Delsot 00,0 10,0 11,1 010,1 001,0 
Drazice 01,1 000,0 010,0 000,0 000,1 
Edisson 00,1 000,0 01,1 000,1 000,1 
Electrolux 000,1 001,1 10,1 000,0 000,0 
Elenberg 01,1 10,1 010,0 011,0 011,1 
Etalon 01,0 10,0 001,0 010,0 010,0 
Evan 00,1 00,0 001,1 010,0 010,0 
Garanterm 000,0 010,0 001,0 001,1 011,0 
Gazlux         001,1 
Gorenje     00,0 00,1 000,0 
Heat Line 000,0 001,0 011,1 000,0 001,1 
Isea 0,1 0,0   000,0 000,0 
Junkers       010,0 000,0 
Ladogaz       00,0 000,0 
Lemax 0,0 0,1 00,0 001,0 10,0 
Mora 00,1 01,1 10,1 11,1 00,1 
Neva/Nevalux         00,0 
Neva-Tranzit 10,1 10,0 00,0 11,1 00,0 
Oasis 01,0 01,0 10,1 11,1 01,0 
Oka       0,1 00,1 
Orion 00,1 11,1 01,0 01,0 00,0 
Oso 0,0 1,0 10,0 000,1 00,0 
Polaris 00,0 00,0 1,1 00,0 00,0 
Protherm 10,0 11,0 10,0 00,0 00,0 
Real       01,1 11,1 
Redber         10,1 
Reflex         11,0 
Stiebel Eltron 00,0 01,0 11,1 10,1 11,0 
TermoLux     01,1 00,0 10,0 
Thermex   0,0 00,0 01,0 10,0 
Timberk       01,0 11,0 
Vaillant     00,0 11,0 11,0 
Vecktor Star 00,1 01,1 00,1 10,0 11,0 
Vektor 000,0 001,0 010,1 000,1 11,0 
Viessmann 00,1 01,0 11,0 10,0 10,1 
Other 000,1 111,0 111,1 001,1 100,1 
Total: 0 110,0 0 011,1 00 010,0 01 100,0 01 111,1 

Source: Litvinchuk Marketing Co. 
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TABLE 61. Companies’ turnover by water heater types in 2008, mln.rub. TOP-50 
  Type of water heaters   

№ Brand Electric storage Electric 
instantaneous 

Gas 
instantaneous Gas storage Indirect 

cylinders Other Total: 

1 ACV 0 011,1           0 011,1 
2 AEG 0 111,0 00,1 001,0 000,1 1,1   0 001,0 
3 Akvilon 110,0 011,0         000,1 
4 Ariston 011,1 00,0 010,0       000,0 
5 Astra     101,0       101,0 
6 Atlantic     100,1   00,0   110,1 
7 Atmor 100,1           100,1 
8 ATT     101,0       101,0 
9 Baxi 101,0           101,0 

10 Beretta         000,0   000,0 
11 Bosch 11,0   000,1       011,1 
12 Buderus 000,1 010,0     0,0   000,0 
13 Darina 011,1           011,1 
14 De Dietrich     000,1       000,1 
15 De Luxe     001,0       001,0 
16 Delsot         001,0   001,0 
17 Drazice 000,1           000,1 
18 Edisson 1,0 0,0 10,0 0,0 00,1   000,1 
19 Electrolux 000,0           000,0 
20 Elenberg         011,1   011,1 
21 Etalon 0,0       011,0   010,0 
22 Evan 010,1       00,0   010,0 
23 Garanterm 01,1 000,1         011,0 
24 Gazlux 0,1   000,0       001,1 
25 Gorenje 000,0           000,0 
26 Heat Line     10,0   00,0   001,1 
27 Isea 000,1 00,1         000,0 
28 Junkers 000,0           000,0 
29 Ladogaz     000,0       000,0 
30 Lemax 10,0 00,0         10,0 
31 Mora   00,1         00,1 
32 Neva/Nevalux 00,0           00,0 
33 Neva-Tranzit         00,0   00,0 
34 Oasis     11,1   01,1   01,0 
35 Oka 00,1           00,1 
36 Orion         00,0   00,0 
37 Oso 11,1 00,0         00,0 
38 Polaris 11,1       00,1   00,0 
39 Protherm 00,1     01,0 01,1   00,0 
40 Real     11,1       11,1 
41 Redber     10,1       10,1 
42 Reflex     11,0       11,0 
43 Stiebel Eltron     0,1   10,1   11,0 
44 TermoLux     10,0       10,0 
45 Thermex     10,0       10,0 
46 Timberk     11,0       11,0 
47 Vaillant     11,0       11,0 
48 Vecktor Star   11,0         11,0 
49 Vektor 00,0 1,0 1,0       11,0 
50 Viessmann 10,1           10,1 
Other: 000,1 11,0 011,0 11,1 010,0 00,0 100,0 
Total: 1 101,0 111,1 1 000,1 010,0 0 101,0 00,0 01 111,1 
Source: Litvinchuk Marketing Co. 
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4.2. WATER HEATER DISTRIBUTORS AND SUPPLIERS TOP-30 
TABLE 62. Main distributors and suppliers’ sales value by various water heater types in 2008, mln.rub 

Type of waterheater 
№ Distributor/Supplier 

Electric storage Electric 
instantaneous 

Gas 
instantaneous Gas storage Indirect 

cylinders Other 
Total: 

1 Atmor 1 000,0 00,0         1 000,1 

2 Baltiyskaya Gazovaya 
Companiya 0 111,0 00,1 001,0 000,1 1,1 0,1 0 001,0 

3 Buderus Heating Equipment     0 010,1       0 010,1 
4 EnergoSbyt 110,0 011,0         000,1 
5 Evan 011,1 00,0 010,0   00,0   010,0 
6 Forte Trade House 101,0           101,0 
7 Gazlux     101,1       101,1 
8 Grovold 011,0   000,1 0,0 10,0   100,0 
9 Impuls Group of Companies 11,0   010,0       010,1 

10 ITS Aquatoriya Tepla         010,1 0,0 011,1 
11 Laboratoriya Otopleniya 000,1 010,0         000,1 
12 Lemax     000,1       000,1 
13 Merloni Termosanitari Rus     001,0       001,0 
14 Mora-Region         000,1 0,0 000,1 
15 Neva-Trazit 000,1           000,1 
16 Nortech-Engineering         000,0   000,0 
17 Oka-2005 Trade House 010,1       00,0   010,0 
18 Optis 01,1 000,1         011,0 
19 PPO EVT 0,1   000,0       000,1 
20 Real-Thermo 000,0           000,0 
21 Robert Bosch     10,0   00,0   001,1 
22 Rusclimate 000,1 00,1         000,0 
23 Stiebel Eltron     10,0   00,1   001,0 
24 Teploobmennik 0,0 00,1     1,0   10,1 
25 Thermex Group of Companies 1,0 0,1 1,0 01,0 11,1   01,0 
26 Time 00,0           00,0 
27 Topol' Group of Companies     11,0   0,0   11,1 
28 UniversalStroy     10,0       10,0 
29 Viessmann     10,0       10,0 
30 Yugrostcontract     11,0       11,0 
 Other 000,0 11,0 111,0 00,0 110,0 00,0 0 101,0 
 Total: 1 101,0 111,1 1 000,1 010,0 0 101,0 00,0 01 111,1 
Source: Litvinchuk Marketing Co. 


